







BUSINESS 
SCREEN Fa. 


MAGAZINE - NUMBER 2 - VOLUME 18 - 1957 «alg 
35am SLUDES 


* MOTION PILTURFS 




















Above: Kodak trains for selling with visuals 
Right: Socony's Manhattan training facilities 


This Month‘s Feature: 
A Picture-Text Portfolio 
of Model Training Centers 




















THE Modern NETWORK 
OF FILM LIBRARIES 


in 28 major U.S. Cities 
provides first class service 


to sponsors and audiences. 





EXPERIENCE 
ORGANIZATION 
Modern jas the} PERSONNEL 


FACILITIES 
KNOW HOW 
to successfully perform the marketing responsi- 
bility of distributing your sponsored film to 
l6mm audiences 
television stations 
theatres 
rural roadshow audiences 


To get the facts about sponsored film distribution in the U. S. (and 
Canada) call or write the nearest MODERN regional service office at the 
addresses listed below. 


NEW YORK 


3 East 54th Street, New York 22, N. Y. PLaza 8-2900 

CHICAGO 

1 Prudential Plaza, Chicago 1, fl. DElaware 7-3252 

DETROIT 

1224 Maccabees Building, Detroit 2, Mich. TEmple 2-4211 
LOS ANGELES 


612 S. Flower Street, Los Angeles 17, Cal. MAdison 9-2121 








28 MODERN FILM EXCHANGES 





ATLANTA CHARLOTTE DALLAS HOUSTON MEMPHIS NEW YORK ST. LOUIS 
BOSTON CHICAGO DENVER INDIANAPOLIS MILWAUKEE OMAHA SAN FRANCISCO 
BUFFALO CINCINNATI DETROIT KANSAS CITY MINNEAPOLIS PHILADELPHIA SEATTLE 


CEDAR RAPIDS CLEVELAND HARRISBURG LOS ANGELES NEW ORLEANS PITTSBURGH WASHINGTON 
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a specialized department 


with our own facilities 


Among the famous names 
featured in recent TV 

spots produced by Caravel 
(black and white and color) .. . 


@ AMERICAN STANDARD 
@ BALLANTINE BEER 

@ BUFFERIN 

@ GERITOL 

@ GOODYEAR 

@ GILLETTE 

@ GRIFFIN SHOE POLISH 
@ LYSOL 

® NABISCO 

@ PROCTER & GAMBLE 

@ REMINGTON SHAVER 
@ REPUBLICAN NATIONAL COMMITTEE 
@ SIMMONS BEAUTY REST 
@ SOCONY MOBIL 

@ U.S. SAVINGS BONDS 














CARAVEL 


for every phase 
of controlled 
production 


- Studio 
ella-\aitela 
- art 


Welaliiilehitela) 


w-veltitate 


- optical 
effects 
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projection 





erties specialized TV department is backed by 35 years’ 
experience in making business films for many of America’s leading 
advertisers. It is expertly staffed to give fast, efficient service, 

and to make deliveries on time. Ask for sample TV reel. 


FILMS, inc. - 730 FIFTH AVENUE - NEW YORK 19, N. Y. 








Cameraman Bert 





chech details before shooting begins, as releases six to ten films per year and each gets special attention. To match 


final instructions to actors. Norwood Studios their careful planning, they use dependable Du Pont Motion Picture Films 


“| can always count on delicate gradation 


. Splelvogel discusses 


and Fred Gerreta 


with dependable Du Pont Film!” 


— says Cameraman BERT SPIELVOGEL, Washington, D.C. 


“Important middle tones so necessary Rico. And, wherever Norwood crews go, 
for faithful reproduction are always re their cameras are loaded with Du Pont 
tained in Du Pont ‘Superior’ 2 and Motion Picture Film 

Type 914. That’s why Du Pont Film is 
my choice for all black-and-white foot 
age,” says Cameraman Bert Spielvogel 


FOR MORE INFORMATION, contact your near 
est Du Pont Sales Office (listed below) or the 
Du Pont Company, Photo Products Depart 
Philip Martin, president of Norwood ment, Wilmington 98, Delaware. In Canada 


Studios. adds: ““‘We use Du Pont Films Du Pont Company of Canada Limited, Toronto 


hecause of their complete dependabil SALES OFFICES 
ity. Initial cost of our productions often Atlanta 8, Ga 805 Peachtree Building 
‘ osto Mass ode pe 
reaches $20,000 before we shoot a sin . m 10, Me 140 Federal Street 
hicago 30, Ill 4560 Touhy Ave.. Lincolnwood 
gle frame...and to be sure of the re eveland 16, Ohio 20950 Center Ridge Road 
sults we'll get, we use Du Pont Motion dallas 7, Texas 1628 Oak Lawn Avenue 
. ne Angeles 38, Calif 7051 Santa Monica Bivd 
> . . n ' 
Picture Film New York 11, N.Y 248 West 18th Street 


Norwood Studios shoots theatrical Wynnewood, Pa 308 East Lancaster Avenue 
and documentary films, such as their Export Nemours Bidg., Wilmington 98, Delaware 
recent civilian defense feature ““Warn 
ing Red.” Norwood cameramen shoot 0 T 
Producer Mart under every conceivable lighting and 


f Du Pont. He weather condition from wet, overt 





cast Formosa to sunny, tropical Puerto BETTER THINGS FOR BETTER LIVING 
. «THROUGH CHEMISTRY 


DU PONT MOTION PICTURE FILM 
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Members of the business fraternity connected with the 
purposes and performance of business films are well 
aware of the value of . . . creative thinking . . . compre- 
hension of sponsor objectives . . . good writing . . . expe- 
rienced craftsmanship . . . professional production values 
... AND successful film sponsors know the most impor- 
tant (and the rarest) thing is a producer’s ability to 


blend these ingredients into a superior business film. 


John Sutherland Productions, Incorporated 


LOS ANGELES 
201 North Occidental! Boulevard 
Los Angeles 26, California DUnkirk 65121 


NEW YORK 
33 East 48th Street 
New York 17, New York PLaza 5.1875 
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‘FILM OF 
THE MONTH 


That it takes a sped ial skill to present 











economic information in| a memor 
able and highly entertaining manner 
is demonstrated in The Littlest 
Giant,” latest National Consumer 
Finance Association film produced 
by John Sutherland Productions 
Lr 


The Littlest Giant" (134% minutes 


Pechnicolor, animation) shows how 





important consumer finance is to the 
national well-being by pumping more 
than 3 billion dollars into the coun 
try'’s economic blood stream every 
vear and by making it possible for 
the consumer to buy goods and 
services out of future income, thus 
increasing both the individual and 
the national standard of living 
already the highest the world has 
ever known 


Designed for distribution to schools 
and colleges, this film is also sched 
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uled for a highly successful general 


a 


pu’ lic audience acceptance via tele 
vision and motion picture theatres 
Additionally, prints will be made 
available all over the US. for com 
munity group screenings, civie and 


service clubs, churches and the like 
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The Littlest Giant” is an excellent 
example of the way in which econ 
omic information can be made con 
cise, understandable and entertain 
ing when experience and professional 
craftsmanship is applied to the prob 
lem. ‘This motion picture, produced 
by the studio with the greatest num 
her of credite for iccessiul economic 
education films, is another example 
of the Sutherland touch 









FOUR 16MM PORTABLE PROJECTORS 


WITH THE FAMOUS “DeVRYLITE’ MECHANISM 


A MODEL TO MEET YOUR NEEDS 


@ TSI MOVIEMATIC (illustrated) — 
Especially popular for sales work 
because extremely light weight 
with repetitive projection on 
built-in, folding daylight screen. 


@ TSI DUOLITE (illustrated) —a dovu- 
ble-purpose projector. Built-in, 
folding viewing screen gives TV- 
type pictures in undarkened 

With standard screen rooms. Also projects to large 

screen. 


@ TS! DeVRYLITE —A small, compact, 
single case, light weight pro- 
jector for auditorium or class- 
room use. Choice of 6”, 8” or 
12” speakers. 


@ TS! MODEL “D’ — A double-pur- 
pose projector which also gives 
repetitive projection (no rewind- 
ing) for both built-in, folding 
screen and large screen pictures. 








With built-in screen 


TECHNICAL SERVICE, INC. 


30865 FIVE MILEROAD + DEPT. C. + LIVONIA, MICH. 





West Coast Office; 4357 Melrose Ave. + Hollywood 29, Calif. « Phone Normandie 5-6621 
Canadion Distr.; 5. W. Caldwell, Utd, « 447 Jarvis St. « Toronto 5, Ont. 
Foreign Distr., Schmid Co., Dietikon-Zirich, Switzerland 








BUSINESS SCREEN 
(Combined with See & Hear Magazine) 


Issue Two «+ Volume Eighteen -« 1957 
PREVIEW OF CONTENTS 


Transmit Pictures by Phone Lines 12 
Bell System Premieres “Hemo the Magnificent” 12 


National Committee Awards Annual Safety Film Honors. 20 


VIEWPOINTS FROM THE PRODUCTION FIELD 


The Sponsor I Could Do Most For by Matt Farrell 18 
What's Ahead for Films Next Year by Howard Lesser 27 
Audience Limited, Profit Unlimited by Charles Palmer 28 
Viva La Difference: a Widescreen View by John H. Rose 34 
Truth Is Stronger Than Fiction by James FE. MacLane 56 


EDITORIAL FEATURES OF THE MONTH 


The Audio-Visual Program of the U.S. Chamber of 


Commerce 37 
kthyl’s Basic Training on Automotive Principles 0) 
The New York Stock Exchange Premieres New Film MK) 
The World As a Studio by Lester Becker 50 


Technical Report: New Internegative & Intermediate Films. 54 
Family Night at Aleoa: the Annual Employee Film 68 


BUSINESS SCREEN DESIGN PORTFOLIO 


Socony Training Center: a Pictorial Report in Depth 1] 
Kodak’s Model Sales Training Center 16 


EDITORIAL DEPARTMENTS AND SERVICES 


Annual Production Review Listing Addenda 98, 74 
Case Histories: new Lederle, Firestone, Penn Films 92 
People Who Make Pictures: Staff Appointments 66 
New Audio-Visual Equipment & Accessories 70, 72 
The Index of Sponsored Films: 1956 Title Review 79 


Pius: THe NATIONAL Directory or VisuAL DEALERS 


Office of Publication: 7064 Sheridan Road, Chicago 26 
IN NEW YORK CITY 
Robert Seymour, Jr., Eastern Manager: 489 Fifth Ave. 
Riverside 9-0215 * MUrray Hill 2-2492 


IN HOLLYWOOD 
Edmund Kerr, Western Manager, 104 So. Carondelet 
Telephone: DUnkirk 7-228] 


Issue Two. Volume Eighteen of Business Screen Magazi 
Mar } sed 8 times annually at six-week va 
Sheridar 1d iicago 26, Illinois by Business Screen wgazines, I: 

Phone BRiargate 48234. O. H. Coelln, Jr., Editor and Publisher. In New 
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Telephone DUnkirk 7-228 Subscription $3.00 a year; $5.00 two years 
m $4.00 and $7 foreign. Entered as second 18s matter May 
46, at the post office at Chicago, Illinois, under Act of March 3, 1879 
Entire ntent pyrighted 1957 by Business Screen Magazines, | Trade 


mark registered U.S. Patent Office. Address advertising and subscription 
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> Better Color 
> Lower Cost Prints 
» Complete Color Control 


> Protects Original Footage 


byron 


color-correct 
16mm Color Prints 

on EK positive stock 
through an 
intermediate 

negative 

from 16mm 


color originals 





For information and 
price list, write, phone or wire Laboratory 


FEderal 3-4000 | 1226 Wisconsin Ave., N.W. 
Washington 7, D.C. 











COMPLETE PRODUCER SERVICES...COLOR AND BLACK-AND-WHITE PROCESSING AND PRINTING 
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1600 Ampere Unit 
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A NEW 1600 AMPERE DC GENERATOR 
POWER PLANT JOINS THE 
ROSS SILVER FLEET 





This new dependable power unit takes its place 


5 oe alongside the 1000 ampere unit shown. 
700, 300 and 200 Ampere Units 


are also available for rental. 





333 West 52nd Street * New York 19, N.Y. 
Circle 6-5470 


From the largest generator plant to a complete 


— ___ ss, 


rae .: 


line of lighting, grip equipment and props, 


you can depend on fast reliable service from 


Lighting Equipment our complete stock. 


Grips and Props for Motion Pictures For rental or purchase. 


and Television Studios Send for a schedule of rental rates. 
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TWENTY YEARS BACK ... 
1937 | 
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... OR TWENTY YEARS AHEAD! 


Since 1937 SOUND MASTERS has set the pace. We hope to con- 


tinue serving you—with fresh ideas and constantly improving tech- 
niques—right up to 1977! 





Sincerely, 





Francis Carter Wood, Jr. 





PRESIDENT 








MOTION PICTURES 
SLIDE FILMS 


491 SOUND MASTERS, INC. | 2 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 








PLAZA 7°6600 

















CAMERA EQUIPMENT COMPANY 


presents the new Magnasync 
Magnaphonic Sound Recorders 







The New MARK IX 
MAGNAPHONIC SOUND SYSTEM, SYSTEM “A” 


with built-in record play amplifier and remote 
control assembly is an engineering achieve 
ment with exclusive features found in no other 
recorder. Was recording, playback, and bias 
oscillator circuits enclosed in separate plug-in 
assemblies; easy accessibility to all amplifier 
components; push-button motor controls; re 
mote control footage counter, record-play & 
film direct monitor switches. Available in l6mm, 


17mm & JSmm priced from $2145.00 


Model X-400 


is @ completely synchronous l6émm Magnetic 
film recording channel, professional in every 
detail. Can be operated in ‘console’ position, 
as shown, or stacked as one unit Features 
simple camera or projector interlock, instantan 
eous ‘‘film-direct’’ monitoring, and low power 


consumption, ideal for the low budget producer 


$985.00 


Prices subject te change without notice 


FRANK C 





For quality & economy 
MAGNASYNC 


is the perfect answer— 


to the needs of film producers, 
large or small, feature or com- 


mercial, because 


* tt delivers clean, distor- 
tion-free sound. 


* itis compact, light- 
weight, portable, meets 
the latest SMPTE stand- 
ards 


* it serves every segment of 
motion picture and spot TV pro- 
duction 


* Purchaser is not required to 
poy royalties on footage con- 
sumed. 


BUT MOST OF ALL, the MAG 
NASYNC MAGNAPHONIC line 
contains exclusive features found 
in no other recorders, yet all 
carry low, low price tags 


Trust your own ears-——trust your 
Sound Man's judgment. Switch 
to MAGNAPHONIC SOUND 














OTHER MODELS: 
MARK IX SYSTEM ''B" includes Model 


G.932 microphone mixer with 2 
channel slide wire attenvators. 


$2,820.00 
MARK IX SYSTEM 'C” includes Model 


G-924 microphone mixer and re- 
mote control assembly packaged 
in matching portable case. 


$2,520.00 


TYPE 5 features built-in Monitor 
amplifier, separate overdrive torque 
motor, record gain control, and 
playback control, Priced from 


$1,570.00 


Athen @ mi 


(+ AMERA GQUiPmeAT (O..1nC. 


Dept. S$ 315 West 43rd St., 


New York 36, N.Y 


Wdson 6 - 1420 








SIGHT SOUND 
New York Film Producers 
Sign Three Year Labor Pacts 

* New York's independent film pro- 


ducers, who account for a large 


part of the nation’s industrial and 
TV commercial film production, 
have secured a new, three-year con 
tract with the Motion Picture Studio 
Mechanics, Local $52 1.A.T.S.E. 
representing grips, propertymen, 
electricians, sound men, carpenters, 
and other studio employees. 

Although individual producers are 
not bound by the provisions of the 
contract as negotiated by a com 
mittee of members of the Film Pro- 
ducers Association of New York, it 
has been accepted by member com 
panies of FPA, and it is expected 
that others will concur. 

Citing the new welfare and pen- 
sion provisions of the agreement as 
setting a precedent in the industry, 
attorney John Wheeler, representing 
FPA, termed the contract “evidence 
of the progressive attitude toward 
labor relations prevalent among 
New York film producers.” “It 
should insure the sponsors of indus- 
trial and television films made in 
New York a period of harmonious 
working conditions for a comforta- 
ble three year period,” he added. 
Local 52 was represented by attor- 
ney Harold P. Spivak and business 
manager, Vincent Mathews, Nego- 
tiations were begun on January 31 
of this year. 

The new ¢ ontrac t prov ides for a 
contribution by the produc er of 
$1.50 per day worked to a welfare 
plan to be established and $1.50 
per day worked to be paid to 
a pension plan to be established. 
There is no wage increase during 
the first two years of the contract, 
but for the third year there is an 
increase of 6°% in wages only, and 
there are no reopening clauses. 


Advertising Film Festival Set 
for Cannes, September 21-26 
@ The fourth annual International 
Advertising Film Festival will be 
held in Cannes, France, at the Palais 
des Festivals, September 21-26, 
1957. The festival features presenta- 
tions of many techniques of screen 
advertising used throughout — the 
world 

International Sereen Advertising 
Services (1. 5. A. S.), which inaugu- 
rated the annual event, is working in 
conjunction with the International 
Screen Publicity Association (1. 5 
P. A.) in organizing the 1957 fes- 
tival. 

A Joint Executive Committee has 
heen appointed and will be respon- 





sible for all policy matters in rela- 
tion to the festival. The committee 
will comprise Ernest Pearl and 
Jacques Zadok, president and vice- 
president of 1. S. A. S.; Jean Mineur 
and Charles Ruedi, president and 
vice-president of I. 5S. P. A. and 
Peter Taylor, who again is serving 
as director of the festival, 

Kach successive festival since the 
first in Venice in 1954, has seen an 
increase in the entry of films and in 
the number of delegates attending, 
as well as new countries participat- 
ing. 

The head office of this year’s fes- 
tival is at 17 Berkeley Street, Lon- 
don, W. 1 (Telephone MA vfair 
7494). from which full details. in- 
cluding forms for the entry of films 
and the registration of delegates, 
will be issued. Vd 


_ . * 


Academy Award Winner to 
Film Satellite Launching 

* Production plans for a 35mm 
color theatrical short subject on the 
launching of the first man-made 
earth satellite have been announced 
by Marathon Newsreel. 

Marathon, winner of an “Oscar” 
from the Academy of Motion Pic- 
ture Arts and Sciences for its pro- 
duction of Crashing the Water 
Barrier, (a Warner Brothers’ re- 
lease produced in cooperation with 
Socony Mobil Oil Company), is 
presently in production with a 
35mm color film tentatively entitled 
Portrait of a Helicopter, for Sikor- 
sky Aircraft, division of United 
Aircraft Corporation, 

Filming Project Vanguard, code 
name for the earth satellite pro- 
gram, is to be done with the co 
operation of the Defense Depart- 
ment, Office of Naval Research and 
Development, and some of the com- 
panies engaged in the various tech- 


nical aspects of the launching. & 


w * * 


Ilinois Technology Institute 
Starts Sound Technique Course 


@ A course of study in Sound Tech- 
niques was introduced at the Illinois 
Institute of Technology recently 
through the efforts of Barney Kugal, 
head of the Sound Department at 
Dallas Jones Productions, Inc., 
Chicago. 

Dr. R. W. Benson. of the Armour 
Research Foundation, supervises the 
new course which includes studies 
on the acoustics of sound stages and 
recording rooms, the equipment 
used in recording, and the repro- 
duction of sound. Backed by a 
group of 29 Chicago sound engi- 
neers, the classes began February 
13 to cover a 16-week period, i 


BUSINESS SCREEN MAGAZINE 





| . : 
OGNV140 GOOMATIOH SINOT “1S LLUNNIDNID 7) LP EL LLL A 


GNV1ZA3T19 HOUNGSIIIid 11048130 NYOA MIN OO9VIIHD 


ou 


TTF 









LIONLIG © “LS SIONNIAM SESET 
‘IN| “NOSYJONIH-ONIGTIM 


‘SUISIPUBYIIEW Ppuv LOTJOWOId seTes ‘SUTUTeI} JO Spey 
9Y} Ul SJUSTTD SUIPTIAA 0} 21QeITBAR SBDIAIOS PUB SaT}I[IOB] ayy 
SOSBAIOUI AT} BAIS PUL S91B90] AT] BIZUBO “OUT ‘UOSIOUSP-SUIPTI MA 
se UMOUY ‘AIBIPISGNs MAU 9U,T, “SPOIAIOS Ss AUBdUIgS ay} JO UOIS 
-uBdxe [BUOI} BU 9Y} UI dojs JUBLIOdUII Jey}OUR SazyoFMUIOD 410.139q] 


JO seyelossy uOsIepUaT] ‘f “y JO UOTJISINboR JUapPer Ss SUIPTIM 








ln al 
, § 
- ad 
a 


When you produce your next slide film, 


remember... RCA VICTOR SOUND 


makes the picture complete! 


RCA VICTOR recordings add exciting new dimensions to every 


slide film story. You can tell your story any way you choose 


without danger of your narrator or special sound effect missing a 
cue. (And because you're on record, there's never a chance of 


performers choking up with stafe fright or laryngitis!) 


You can be in 1 or 1,000 places simulteneously on record. And 
with every order from RCA«Victor, you can choose from a unique 
library of more than 500 Musical selections espe ially recorded 


for slide film presentations 


First quality recordings, careful handling and prompt delivery 


| 





are a matter of record, too, with your order from RCA Victor 
Custom Record Sales. This complete service is competitively 
priced — the quality is RCA Victor's alone! 


. 


RCA VICTOR CUSTOM RECORD SALES 


New York 10, 155 Eaat 2ith St 

Chicago 11, 445 N. Lake Shore Drive 
Hiollywood 38, 1016 N. Sycamore Ave 
Nashville 3, 1525 


MUrray Hill 69-7200 
WHitehall 4-3215 
OLdfield 4-1660 
MeGavock St ALpine 54-6691 
In Canada, call Record Department, RCA Victor Company, Ltd., 1001 
Lenoir St., Montreal, Quebec. For information concerning other foreign 


countries, write or phone RCA International Division, 30 Rockefeller Plaza, 


New York #0, N.} JU 6-34800 


Canadian Awards to Honor 
“People, Projects, Pictures” 

* “People, Projects and Pictures” 
will be featured at the 9th annual 
Canadian Film Awards. Nomina- 
tions will be open until April 29. 
The awards will be announced ear- 
ly in June. 

The regular competition among 
films has been suspended for one 
year to enable the committee to 
make awards for distinguished con- 
tributions to Canadian film making 
and to permit extensive research 
into the categories and conditions 
and problems of judging competi- 
tive awards in the future. 

Awards this year will be pre- 
sented in three categories: (1) 
People or organizations having 
made significant contributions to 
Canadian film production; (2) Cur 
rent projects which raise the stand 
ards of Canadian film making: (3) 
Outstanding pictures which have 
contributed to Canadian film mak 
ing. 

Nomination forms for the 1957 
Awards may be obtained from any 
of the sponsoring organizations o1 
from the manager, Canadian Film 
Awards, 142 Sparks Street, Ottawa 
1, Ontario, Canada. 

Canadian Film Awards is spon 
sored by three of Canada’s well 
known adult education organiza 
tions——The Canadian Film Institute, 
the Canada Foundation and _ the 
Canadian Asseciation for Adult Ed 
ucation. It enjoys the cooperation 
and support of independent film 
makers, the National Film Board, 
government agencies (Federal and 
Provincial), the theatrical film in 
dustry and the press. 

Canadian Film Awards manage 
ment committee members include: 
Walter B. Herbert, director of the 
Canada Foundation; Dr. J. R. Kidd, 
directory of the Canadian Associa 
tion for* Adult Education Miss 
Maud Ferguson, radio and televi 
Helen 
Wilson of the Ottawa Film Society: 
Jack Williams, director of public 
relations of the Canadian Labour 
Kidd, 
director, Canadian Citizenship 
Council; E. R. MekEwen, recreation 


ston commentator Miss 


Congress; John executive 


training research specialist with the 
RCAF. 

Also: Murray Tevlin, public rela 
tions director, Dominion Brewers 
Assn.; Michael Spencer, represent- 


National Film 
Graeme Fraser of Ottawa and Ralph 


ing the Board; 
Foster of Toronto, representing the 
Association of Motion Picture Pro- 
ducers & Laboratories of Canada 
Charles Topshee, executive director 
of the Canadian Film Institute, is 
director of the committee 4 
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No matter which you use... 





EVERY 





PROJECTOR IS... 














Many projectors LOOK somewhat alike, in 
appearance and price — but Viewlex has 
something extra! Rigidly controlled stand- 
ards of QUALITY carried through every step 
of manufacturing assure projectors that are 
trouble free and a delight in operation. 
VIEWLEX QUALITY CONTROL is a precious 
property — it is the real reason why Viewlex 
guarantees every Viewlex projector for a 
lifetime! 
















V-4S — V-44S 


For single-frame filmstrip 
The ideal budget-priced 
filmstrip projector, Clear, 
sharp projection; brilliant 
illumination; simple to oper 
ate. Cannot tear film. Mod 
el V-4S 150-watt convec 
tion cooled. Model V-445S 
300-watt motor fan cooled 
2”, 3”, 5” and 7” focal 
length lenses ovailable 


Worlds Largest Exchuive 


Manufacturers of S6ll Projectors 


VOLUME 18 «+ 1957 


VIEWLEX VIEWTALK 


Plays stondard and long 
ploying records, up to 16 
— two permanent needies 
on twist arm. 33%, 45, or 
78 +.p.m. Model WR 
4” x 6" detachable speaker 
for 150 or 300-watt Viewlex 
projectors. Model WHD 
6" «9° detachable speaker 
for 500-watt projector 


V-1000 





For 35mm _ filmstrips 
x 2” slides. 1000 
































and 


Watt 


fan cooled. Perfect for aréas 


wherever unusually 


large 


pictures must be projected 


The only J.A.N (Joint 


Army-Navy) approved 
jector. F/3.5 Profess 


pro 


ional 


lens. 7, 9, 11 inch lenses 


available 


V-2C - V-22C - V-25C 


For 





35mm filmstrip si 



























































ngle 


and double frame, vertical 


and horizontal pictures 
ond Bantam slides, 
type mount, Change 

filmstrip to slides in 
onds, V2C —150-watt, V 


2x2 
any 
from 
sec 
22C 


300-watt motor fan cool 
ed. V-25C-—500-watt motor 


fan cooled, 3.5-7-9-11 
lenses 


inch 


V-500 
For 35mm filmstrip single 
and double frame, vertical 
ond horizontal pictures 
Tokes 2°x2” and bantam 
slides in any type mount 
intermixed. New refrigera 
tor cooling. 500 Watt tan 
cooled, 5 inch F/3.5 Pro 
fessional lens. Avitomati« 
take up reel and optical 
magnitying pointer, 3, 5, 7, 


9, 11 inch lenses available 







INSTRUCT-O-MATIC 


Completely automatic pro 
jection of 2 x 2 and bantam 
slides. A touch of changer 
automatically brings new 
slide in position, Automatic 
timer—remote control — lets 
you sf with your audience 
500 watt fan cooled. Inter 
changeable lenses. Turns 
room light off when projec 
tor is turned on 


35-01 QUEENS BOULEVARD 
LONG ISLAND CITY 1, WN. Y. 


inc, 













































Transmit Pictures on Phone Lines 


Low-Resolution Narrow-Band Television Pictures With Motion 
Can Be Delivered 10-15 Miles Via Ordinary Telephone Lines 


EXPERIMENTS which 


R': LTS OF . 
for the firet  tinne 


feasible the 


make 
tranemission of nar 


row band television pictures with 


motion over ordinary telephone 


cable pairs were revealed last month 


(March 19) in a talk given before 


the Franklin Institute of Phila 
delphia by ¢ Raymond Kraus 
General Staff Transmission Engi 


neer of the Bell Tel phone Company 
of Pennsylvania 

Mr. Kraus, in his 
“Experiments in 
Cable 


tailed the research and deve loprne nt 


paper entitled 
Television over 
Pelephone Facilities le 


work whic h had been conducted 
by his company in cCoope ration with 
two manufacturers of industrial 


television equipment, General Pre 


Laboratory Incorporated 
Pleasantvitle, New York, and Dag 
Division of 
Products li Michigan City ly 


in the field of narrow band 


Television Thompeser 
diana 
television employing a 


v4 MOM ove les 


lrequency 


bandwidth of only 


4 Million Cycles on Coaxial 
This compares with the 4,000,000 
cycle bandwidth required for pres 
ent methods of transmission over 
special video cable 

The new system utilizes standard 
telephone cable facilities for tran 
mission and operates successtully 
up to 10-15 mites 


Further work Mi 


Kraus indicated, could possibly ex 


distances of 

development 
tend the range of transmission even 
further 

While the lowering of frequency 
results in pictures of som what les 
resolution than in regular broadcast 
transmission, they are of sufficiently 


acceptable quality to be used for a 


iriet of industrial applications 
uch as trafhe control and banking 
operations where picture quality is 
rot of primary consideration, “Ob 
viously Mr. Kraus stated, “in the 


remote viewing ol the output of a 


teel rolling mill it is not necessary 


to be able to distinguish the ripple 
in the workman’s overalls And in 
viewing street trathe flow it is 
necessary only to see the vehicles 
not the ripples in their fenders 

Furthermore, the current require 
ment for expensive video cable 
microwave equipment of coaxial 
able i iwoided with the new 
yeten 


Two Systems Are Demonstrated 

Mr. Kraus demonstrated two ol 
the 250,000 cycle systems to the In 
their 
Pictures from a TV camera located 


titute members and 


guests. 


il telephone company headquarters 


were observed on a monitor screen 


it sothe Irstitute and through a 
’ } let. ’ tT 
é was Tras 
+} linear } ‘ 








second camera set up in the meet- 
ing room, pictures were transmitted 
3 miles over telephone lines back 
to another monitor 

With the success of these experi- 
ments, important economies and re- 
sulting widened markets for closed- 
circuit television are envisioned 
“There are only some 15.000 video 
conductor miles in the Bell System,” 


Mr. Kraus pointed out 


il 


MT 


sin 
iy i is 





dee 


with 


million 


approximately 235 
miles of ordinary cable conductors.” 

This new availability of telephone 
cables as TV 


vides a ready-made network of 


signal carriers pro- 


cable facilities for picture transmis- 
This 


in turn will make the use of tele- 


sion at almost any location. 
vision in industrial and institutional 
applications far more practical than 


eveT before. Ge 






ene ir Hen 


Bell Shows “Hemo the Magnificent” 


Premiere Second in Notable Science Education Film Series 
Over CBS-TV Network; General 16mm Release Now Effective 


— HE WAS producing Army 


training films during the war. 
hrank Capra, the well-known Holly 
director, could 


wood learned he 


hoost the axiom that a picture is 
worth a thousand words. To drive 


home an educational point enter- 


tainingly, Capra claimed that “ani- 
mated cartoons are worth more than 
two thousand words.” 

As prool of his contention, the 
film-maker has 


veleran employed 


the animated cartoons of Shamus 
Culhane Productions in the second 
of his widely-acclaimed Bell Tele 
phone Hemo the 
Magnificent. The film, 


telecast on March 20 as a science 


System series. 


hour-long 


spectacular, explores blood and the 


circulatory system and tells what 
man has learned of life’s fluid, 
About a third of the 
which co-stars Shakespearian schol 
ar, Dr. Frank Baxter as “Dr. Re- 
search,” and Richard Carlson as 


a “hetion writer, 


; 
program, 


is done in anima 


Cites Advantages of Cartoons 
“Cartoons can bring clarity, im 
alacrity to 


pression, humor and 


otherwise pedantic discourses,” says 
Capra. “With this device, you can 
eliminate extraneous material easily 

as well as holding the audience's 
attention.” 


In the Bell System science series, 






the audience sought is chiefly teen- 
agers. The goal of these costly films, 
prepared under the supervision of 
a national board of leading scien- 
tists and doctors, is to attract Ameri- 
ca’s young minds into scientific ca- 
The films will be distributed 


to schools. colleges and scientific 


reers, 


groups throughout the country. 
Animation producer Shamus Cul- 
hane believes that the Bell System 
science series will initiate a new pat- 
tern of industry-sponsored film and 
television production for many com- 
panies whose products and services 
require simplification of visual pres- 
entations for greater public appre- 


ciation and understanding 


Minimizes ‘Lecture’ Approach 
In the 
the circulatory 


scientific exploration of 


Hemo, 


Frank Capra has minimized the use 


system in 


of lectures, charts and dry demon- 
strations in deference to many 
amusing animated segments employ- 
ing cartoon characters, in addition 
to live actors and unique inedical 
film sequences, to explain the vari- 
ous functions and workings of 
human anatomy. 

This same technique was used 
with great success in the initial pres- 
entation, Our Mr. Sun, and will be 
repeated in the next two films of 
Rays and The 
W eather. We 


the series, Cosmic 
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PUBLIC RELATIONS - EDUCATIONAL: TECHNICAL: MEDICAL: FARM ...and 


Training is an act. It’s also a process or method. You can 
put on an act for some trainees. For others — most others 
you prepare a well-planned and helpful road map. From Tra ‘ r ' r Le | 
the trainee’s point of view, it’s inviting to learn how to 
get ahead and £o ahead and know where you re going; and road + ros | 
ures 


know, too, how to get there by the best possible (well- 


marked) route Map makers and training film producers 


share a common responsibility. 


Among our clients: 
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enentent 
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Frank K. Speidell, President 
Producer-Directors: 


Sales Manager: 


BUILDING 630 


TELEPHONE PLoaza 7-0760 


Alexander Gansell 
Sheldon Nemeyer 


American Telephone & 
Telegraph Co. 


Babcock & Wilcox Co. 
Carborundum Company 


Cast Iron Pipe Research 
Association 


kK. 1. du Pont de Nemours 
& Company 


kthyl Corporation 


Ford Motor Company 


General Motors Corp. 
McGraw-Hill Book Co. 
Merck & Co.. Ine. 


Herman Roessle, Vice President 


H. E. Mandell 
Harold R. Lipman 


and many, many others 


National Board of Fire 
Underwriters 


National Cancer Institute 
Pennsylvania Railroad 
Sharp & Dohme 

E. R. Squibb & Sones 

The Texas Company 


Union Carbide & Carbon 
Corporation 


U.S. Navy 


Virginia-Carolina 
Chemical Corp. 


Western Electric Co. 


send | Audio Productions, inc. 


NINTH AVENUE 


NEW YORK 36, 


P. J. Mooney, Secretary & Treasurer 


Earl Peirce 
Erwin Scharf 
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A-V PROUGHKESS 
_ 

Visual Technique, Economics 

at Bist SMPTE Convention 
® Since World War II more than 
one billion, 500 million dollars has 
been spent throughout the world on 
non-theatrical motion pictures and 
other audio-visual production and 
distribution and, within the past six 
years, 136 closed-circuit television 
systems have been installed in edu- 
cational institutions. 

This information is contained in 
papers that will be presented at the 
Glst Convention of the Society of 
Motion Picture and Television En- 
gineers at Washington, D. C., April 
29-May 3. 

Industrial applications of Closed- 
Circuit TV and the numerous uses 
in the areas of training, supervision 
and safety will also be described 
during the Audio-Visual session be- 
ginning 2:00 P.M. Tuesday, April 
30. 

Authors and titles of their papers 
are: John Flory, Eastman Kodak 
Co.. Rochester, N. Y.—‘‘*The Eco- 
nomic Impact of the Audio-Visual 
Field”; Harvey R. Frye, Indiana 
University, Bloomington, Indiana 
“Low-Cost Projection Materials and 
Techniques”; Allan Finstad, Ozalid 
Div., General Aniline & Film Corp., 
Alexandria, V.—‘“Preparation and 
Presentation of Low-Cost Project- 
able Materials’: J. P. Seaborne, Or- 
ganization for European Economic 
Cooperation, Paris, France “A 
Self-Contained L6mm Post-Synchro- 
nization Studio”: Arthur Rescher 
and Jack Clink, Capital Film Labs, 
Inc., Washington, D. C.—“A For- 
eign Language Dubbing Conver- 
sion.” 

Lee 7 # Askren and Raymond J. 
Dwyer, Eastman Kodak Co., Roches- 
ter, N. Y.—“*New Methods of Re- 
cording l6mm Magnetic Lip-Syne 
Sound Using a Magnetic - Optical 
Sound Projector”; Harvey Zor- 
baugh, New York University—-“Tele- 
vision-Technological Revolution in 
Education”: Lt. Col. Norman Gray, 
Army Pictorial Service Div., Office 
of the Chief Signal Officer, Wash- 
ington, D. C.—“Technical and Pro- 
duction Problems in Military TV 
Recordings.” 

Righty papers have been s hed- 
uled, to date, for presentation at the 
Convention. Other sessions will 
cover Standardization, Videotape 
Recording, Closed - Circuit Televi- 
sion, Television, Theater Operation, 
Missile Photography, Theater Oper- 
ation, Instrumentation, High-Speed 
Photography, Cinematography, 
Sound Recording and Reproduc- 
tion, and Laboratory Practice. ®& 
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DS 
1917-1957 


The Motion Picture Industry attained its majority in 1917—twenty one years of artistic 


progress! It was the year of the first million dollar movie, “The Mystery of The Deep” 
with Annette Kellerman, and Mary Pickford’s silent classic, “Rebecca of Sunnybrook 
Farm.” 


Technical progress was essential too! In 1917, August Arnold and Robert Richter came 


together and in the following forty years the firm of Arnold and Richter has made 
important contributions to photographing and processing today’s magnificent motion 
picture image. Seven hundred skilled Arnold and Richter craftsmen now produce the 
fine Arriflex 16mm and 35mm cameras, a full range of accessories for location and 
sound shooting, plus ARRI production, processing and printing equipment — partners 


with you in the production of better motion pictures! 


SOLE U. S. DISTRIBUTOR 


LING 
PHOTO CORPORATION 


257 FOURTH AVENUE *® NEW YORK 10, N. Y. 
7303 MELROSE AVENUE ¢ HOLLYWOOD, CALIF 


Sold only through authorized Arriflex Dealers 


Representatives in the following rie BOSTON @ CHARLOTTE, N. ¢ @ CHICAGO e@ DENVER @ DETROIT @ HOUSTON @ KANSAS 


CITY, MO. @ HOLLYWOOD, CAL. @© MEMPHIS @ MIAMI @ NEWARK @ NEW YORK @ PHILADELPHIA @ SAN FRANCISCO e 
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FILM PUBLICITY 


Producer Panelists Discuss 
Techniques for Exploitation 
® A four man panel representing 
the Film Producers Association of 
New York discussed How to Get 
lomm Information and Motivation 
Films Off The Shelves and Into The 
Hands of The Croups For Which 
They Wer Mack belore a large 
gathering of The New York Film 

Council last month 

Publicity was the keynote of talks 
by Lee Bobker, vice president of 
Dynamic Films, Ine. William Ha 
gens and John Von Arnold of Henry 
Strauss & Co., and Wallace A. Ross 
public relations counsel to the Film 


Producers Association 
Getting a Good Press 


Basic 
‘ luded 


principles set down in 
Planning for publicity and 
promotion right at the outset when 
the concept and purpose of the film 
is arrived at Sper ial treatment 
of press releases so that they are 
slanted for spect public ations as 
opposed to one broad mailing \ 
rather than 


continuing campaign 


just a heavy opening blast Tying 
publicity to a legitimate civie or 
general interest news feature which 
can call attention to the problem 
with which the film deals hn 
listment of all pertinent groups and 
associations to help promote the 
film and the initiative to focus 
the attention of the broadest pos 
sible “market 


“Borrow a leaf from the theatri 


on the film 


cal film publicist’s book,” advised 
Ross, in urging that production still 


photos exploitation press hooks 
and personal interviews as well as 
screenings for the press be provided 
for 


Advises Promotion Budget 

Allow for between 5 and 8° of 
your production budget lor promo 
Bobker, “w ho 
showed Dynamic’s prize-winning 
! Place To Live 


relations activities for this 


tion,” suggested 


film on geriatrics 
Public 
production started with the initial 
concept that a film might be needed 
hy this particular field, Interested 
proups were contacted, a ript su 
committee of 


pervisory important 


and qualified figures was estab 


lished, and a certain “guaranteed” 
audience and print sale were at 
rived at even prior to filming 
Terming this “an avenue for the 
truly documentary film to explore 
entire areas not yet undertaken be 
cause of hitherto inadequate finan 
ing,” Bobker pointed out that “an 
appreciation of public relations and 
its working tool, publicity, might 


well be the springboard for the in 





THE NEW BELL & HOWELL 
ADDITIVE COLOR PRINTER! 


This totally new color printer offers seven advanced features... 
sets new standards for technical precision and operating convenience. 


The Bell & Howell Additive Color 
Printer is the result of intensive re- 
search and close collaboration with 
film laboratory specialists through- 
out the world. In addition to the 
features shown here, it incorpo- 
rates the latest innovations of 
Bell & Howell's Continuous Film 
Printers which today print nearly 


all of the world’s commercial film. 


1. Controlled Color Density—Avail- 
able light is separated into the 
three primary colors: red, green 
and blue. A system of dichroics is 
used to produce only pure, narrow 
color beams. Color intensity is con- 
trolled by adjustable vanes which 
act as light modulators, permitting 
more or less of each color to pass. 
The three modified color beams are 
recombined at the aperture to pro- 
duce the density and color re- 


quired for correct printing. 


2. Increased Iliumination— Equipped 
with 1,000 watt, high-intensity, pre- 
aligned printing lamp. An electri- 
cal interlock prevents the lamp 
from burning unless blower is in 
operation. Illumination can be re- 


duced for black and white printing. 


3. Variable Speeds — 60, 90 and 120 


feet per minute. 


4. integral Fader—Built into the 
lamphouse. Adjustable to produce 
the desired fade length. Fade 


lengths of 20, 36 and 48 frames are 
available on 16mm printers, and 
16, 32 and 48 frames on 35mm 
printers. Fade adjustments may be 
changed during the printing run to 
produce any of the three lengths. 


5. Visual Circuit Inspection—Five 
pilot lights (with dousers) are 
mounted on each of the three color 
banks to permit visual inspection 
of the electrical circuitry for ease 
of maintenance. Electronic compo- 
nents are replaced as units, vir- 
tually eliminating lost production 
due to maintenance down time. 


6. Automatic Operation —Color and 
illumination cue controls are ac- 
tuated by a perforated control tape 
which is pre-punched on the pro- 
gram perforator. The tape passes 
through a reader built into the con- 
sole base of the printer and con- 
trols all necessary printing func- 
tions with the exception of the fade. 












LIGHT PATTERN FOR THE 
THREE PRIMARY COLORS 









BLUE 
GREEN 


ft? 
PRINTING 
SPROCKET 





7. Easily Accessible Controls — 
Mounted on a panel above the 
printer lamphouse. The film foot- 
age counter registers up to 10,000 
feet of film and can be reset at the 
start of each film run. The auto- 
matic fader counter permits the 
operator to keep count of fades if 
they are to be varied in length dur- 
ing printing. Both counters are il- 
luminated for easy viewing. 


AVAILABLE ACCESSORIES 


® Program perforator for producing 
control tape 


® 1000 watt rectifier for DC 


® Margin printing kit for light print- 
ing edge numbers (16mm) 


® Sensitized patch cueing kit to 
eliminate notching 


For further information, write Bell 


& Howell, Professional Equipment 
Division, 7108 McCormick Road, 


Chicago 45, Illinois. 


1000 WATT 
120V LAMP 


REO 
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formation nd) = omotival 
maker of the future 

Similarly, in showing how 
ready successful film could le 
plotted in specie new directions 
Hagens and Vo Arnold illustrated 
with film excerpts Strau AN 
Co The Inner Mar Meps Out 


rack iX Veal wo for G.I ind 





with over LOOO prints already it 
cireulatior When Strau decided 
to excerpt four particularly signi 
cant episodes ins human relation 
md group them into a Communica 
tions Casebook, hi tall first sent 
promotional material te previou 
print buyers, then concentrated 

press announcements to certain pul 
lications which seemed to pull 
request as well as sending infor 


mational material lo i broader 





group of publications 

Win Audiences, Get Impact 

In substance, non-theatrical film 
promotion build lowly thought 
the panel but word-ol-mouth, cul 
tivated carefully by intelligent and 
appropriately dignihed public rela 
tions that starts with the conceptior 
of the film, can earn an audience 
both widespread and profitable, an 
npact both positive md construc 


live Vd 





Slidefilm on Exhibit Selling 
Offered by Advisory Council 
@ Sales forces and trade show men 
tors may find helptul points iv Van 
nin the Exhibit Rooth color 
ound slidefilm being made availa 
ble by the Exhibitor Advisor 
Counce 

In cartoon style, the film show 
that a salesman at an exhibit is ar 
mmportant compan representative 
The film traces the history of « 
hibit selling and stresses the 
cial qualification this ty 


selling require Rule 


conduct ind ile 
outlined 
Vannin the Eaxhihit Rooth j 





ivailable at $25 per print to men 


bers and $35 per print to non-men 
ber lo order, write the Exhibitor 
Advisor Council 9 Cortlandt 
Street, New York City 7, N.Y f 


| Judges St. Louis Art Exhibit 
TPA? talel ® Cal Dunn, Chicago film produc 
uk r and past-pre ident of the Artist 
Bay Nas (juild of Chicago, recently served a 
=Tr3 & H owell i judge of the annual competitive 
Watercolor and Pastel Exhibition of 
I Artist's Guild 
of the America: 
Ameri 
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When you flip the switch 
VICTOR GUARDOMATIC SAFETY FILM TRIPS 
go into action 


With Victor’s exclusive Guardomatic Safety Film Trips always on the job, 
your films are completely safe. Valuable films are safeguarded so your 

film budget can go toward building a finer film library, rather than 
buying replacement film. This Victor feature increases projector usage 


because it builds immediate operator confidence. 


Check aut these advantages of Victor 16mm Projectors: 
|. Masy 1-2-3 threading and operation 

2. Hi-Lite optical system for maximum screen brilliance 
3. Sapphire-tipped shuttle for longer service 

1. Lubrimatic Oil System with one-spot filling 

5. Still picture, reverse, power rewind, and many others 


Send jor detailed literature today! 


yyy ) 
} \ | | ) | WSC, ma rh Corpora 4On 


Dept. L-37, Davenport, lowa, U.S.A, 
New York — Chicago 





Quality Motion Picture Equipment Since 1910 


Art t Ww ‘f= KA " MPANY N PLAINVILLE, CONN 
FY”  MAGNASCOPE V200 MOBILE PROJECTOR SILENT 16 f 1600 ARC PROJECTOR 
— Enlarges microscope STAND 2000° reel capacity Meets the needs for 
ll specimens, projects Leave projector set up f Rheostat speed professional showings 
them on screen or always ready. Right control. Remote for large audience: 
> tabletop projection height . control for forward- Portable. and UL 
{ - 


~Vy reverse approved 


THE SPONSOR 
1 Could Do Most For 


by Matt Farrell 


PROVOCATIVE THOUGHT and, 
of course, to me the answer 
seems simple. I could be of greatest 
help to the sponsor who has never 
sponsored, i. the one who has 
never used motion pictures for 
commur:<ating ideas either through 
failure ts recognize the value of 
films or because he has been 
scared off by the idea that this 
is expensive, for big business only. 
This is the sponsor — found 
mostly in “small business’—that 
I would like to reach. 

Now this is not altruism on my 
part. It’s wonderful to work with 
a sponsor who is a confirmed user 
of films. He recognizes their value. 
He has become familiar with 
most of your problems and if your 
relations with him are good, he 
will in most cases help you sur- 
mount them. 

But, and it’s a big but, while 
there are hundreds of confirmed 
users of motion pictures (and 
hundreds and hundreds of pro- 
ducers anxious to service them) 
there are thousands and thousands 
of possible users with no one 
servicing them, ergo thousands 
and thousands of potential cus- 
tomers. 

Now, while this is not easy sell- 
ing, on the other hand, the results 
are very gratifying. 

If I could bring into being a 
few new film sponsors every year, 
if I could explain to them that 
films are basically a medium of 
communicating thoughts and ideas 
in an interesting way, if I could 
prove to them that this com- 
municating could be done in a 
simple straightforward manner 
that need not be elaborate and 
costly, if I could convince them 
that business films are practical 
for small businesses . . . 

If I could do all these things, 
I would not only be helping the 
sponsor but, to a greater degree, 
our industry and myself. 
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NUMBER 2 


TODAY'S FINEST SCREENS 


for 


TODAY'S MAJOR INDUSTRIES 





A-LITE 


used in leading business 
and industrial installations 


all over the world 


The high value of the man hours involved in indus 
trial training programs makes it imperative that 
such programs utilize most efficiently the time de 
voted to them. Therefore, the most modern audio 
visual training techniques, implemented with the 
most improved equipment, are used to their fullest 
extent. Invariably, DA-LITE SCREENS are se 
lected as the finest available screens for the projec 
tion of slides and movies, as they have been by 
Eastman Kodak and Socony Mobil Oil Companies 
for their Audio-Visual Training Centers 


We are proud that DA-LITE SCREENS have 
been chosen by these two leading firms for their 
modern training centers, and for numerous other 
similar installations in foremost American indus 
tries. Da-Lite Screens provide unexcelled projection 
surfaces, with built-in construction features that 
guarantee long-sustained high-caliber performance 


If you have a situation that demands the ultimate 
in projection facilities, we can help you solve your 
problem with a Da-Lite Screen. Our background of 
nearly fifty years devoted exclusively to engineering 
and scientific research for the production of projec 
tion screens has enabled us to develop, in Da-Lite 
Screens, the very finest projection screens available 
for every type installation 


Write for fully illustrated literature giving 
complete descriptions and prices and specification: 
of the full line of DA-LITE SCREENS for 


industrial, home and institutional installations 


Read the instructive and interesting 
articles: “The Socony Mobil Ojl 
Model Training Center” and “Kodak 
Sales Training Center" jn this issue 












MATERIAL SERVICE CORPORATION 


DA-LITE ELECTROL 


This fine quality electrically operated screen can be controlled 
by a handy push-button installed anywhere in the auditorium 
Designed for large grovp presentations, the ELECTROL is the 
choice for bright, sharp pictures wherever there is wide-angle 
viewing. Heavy-duty fabric, with crystal-beaded White Magi« 
projection surface is a world-famous exclusive Da-Lite feature 
flame-resistant for safety, mildew-resistant to prevent dis 
coloration in even the most humid climates (up to 10' 6" « 14 
The oiled-forlife, 110-volt, 60-cycle motor assures years of 
trouble-free use. Limit control switch turns off motor when 
screen is completely open or closed. Sturdy wood screen case 
painted with primer coat, is ready for finishing to match sur 
rounding decor. 14 sizes, ranging from 6 « 8 to 20° « 20 
special sizes for custom installations) 
Push the button screen rolls and unrolls automatically 
smoothly, safely and quietly 


DA-LITE SCENIC ROLLER’ 


The economical screen for large audiences Rolls and unrolls 
easily by hond-operated rope and pulley controls. Has brilliant 
crystal-beaded White Magic surface for sharp, clear pictures 
Flame and mildew resistant. Easily installed on ceiling or wall 
12 sizes, ranging from 8 x 10’ to 20’ « 20 


DA-LITE MODEL C’° 


This heavy duty screen has great versatility. it may be hung 
from wall or ceiling, or used with easily operated portable 
floor stand in situations where it is not possible to attach it to 
floor or ceiling. Exclusive Da-Lite White Magic crystal-beaded 
surface is mildew-resistant and flame-resistant. 8 sizes, ranging 
from 6° « 8 to 12' « 12 


"trademark 


DA-LITE screen company, inc. 


Perfection in 
Projection since 1909 


VOLUME 1/8 


2711-23 North Pulaski Road 
Chicago 39, Illinois 











FOR PRODUCERS 

OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 

TV COMMERCIALS 


offers @ compiete production service 


t wisbere inc 
animation 
slide tilms 
titles 
telops 
flip cards 


lettering 
layout 

maps 
backgrounds 
retouching 


color correction ot 
packaged products 


a wide 
aseortment 
of type for 

hot press tities 


type catalogue 


on request 


$21 WEST S4rh 


PLAZA 7-15925 


STREET, NEW YORK IN Y 
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For Distinguished Service in Accident Prevention— 


19 Motion Pictures and Slidefilms Share ‘56 Honors 
Awarded by National Committee on Films for Safety 


YVONSORED SAFETY FILMS 
~ sol the green light of expert 
ipproval as some 70 motion 
pictures and slidefilms moved to the 
finish line in the 1957 competition 
conducted by the National Commit 


tee on Films for Safety 


Fourteen of the 19 awards pre 
sented went to sponsored filmes pro 
duced in mm a competition fo 
cused on 56 subjects in four main 


calegori ind three special cate 
ories. Under the 58 « ompeting title 
designations were ine luded a num 


ber of film series——a single award 


being allowed to a series, Nine 
bronze plaques (top awards) and 
10 awards of merit were bestowed 
in the competition 


Six Receive Bronze Plaques 


ix bronze plaques were won by 
sponsored motion pictures Seven 
iwards of merit went to sponsored 
motion pictures and one award of 
merit was given to a sponsored 
sound slidefilm. Three bronze 


laques and two awards of merit 
pra 


1 


7] Gerotet 


ier 


723 SEVENTH AVENUE 


were presented to films from special 
producer sources 

These films were judged by au- 
thorities in various areas of safety. 
rhe purpose of the « ompetition is to 
stimulate the production and use of 
films on accident prevention and to 
encourage higher quality, From the 
competition “finish” line, the safety 
subjects, accelerated by awards and 
publicity, resume their travels in 


safety education. 


Awards by Category 


In the “Occupational” safety cate 
gory, bronze plaques were awarded 
for these non-theatrical l6mm mo 
tion pictures 

Knowing’s Not Enough, 28 min 
United 
States Steel ( orp., produced by 
Wilding Picture Productions, Ine. 


portraying how four mental atti- 


utes, color, sponsored by 


tudes can be responsible for acci 
dents 

Falling and Bucking Timber, 20\% 
ininutes, color, black/white, spon 


sored by Pacific Northwest Loggers 


piel) 11, iit 
ia 
’ 
i a we ed 
i ' 


NEW YORK 19, N 
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Assn. and produced by Rarig Mo- 
tion Picture Co.—stressing the need 
for safety planning in the logging 
industry. 

First Aid for Aircrew, 28 minutes, 
color, black / white, sponsored by the 
Department of National (Air) De- 
fence (Canada), produced by the 
National Film Board of Canada 
showing how first-aid knowledge can 
save aircrew lives in a crash. 

Non-theatrical 


winning awards of merit in the 


motion pictures 
Occupational category were: 

The First Five Minutes, 25 min 
utes, black/white, sponsored by the 
National Board of Fire Underwrit- 
Audio Produc- 


illustrating the need for 


ers, produced by 
tions, Inc. 
plant fire training for effective early 
action, 

Vo One Else Can Do It 


utes, black/white, sponsored by the 


13 min 


National Safety Council, produced 
by Sarra, Inc.—-showing that a fore 
man must accept responsibility for 
safety in his department. 

Safety Doesn't Happen, 16 min 
utes, black/white, sponsored by the 
National Safety Council, produced 
by Vogue-Wright Studios—depict 


(CONTINUED ON PAGE 22) 
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ee | Honor 19 Safety Films in “Best of ‘56’ Awards: play or trespass on railroad prop 
a { erty. i 
(CONTINUED FROM PAGE 20) tes, slo iF ite. spons , 
ra rm : ~ — pe - ored Go lo Blazes. 20) minutes. blac k 
& COLOR: e< ing a small plant owners acceptance di oundation for Traft white, produced by the National li 
~O IR SLIDES of safet responsibility in shop op Safety, produced by the AAA Publi : : | 
I ) Pp oj Film Board of Canada—dealing ! 
; eratio Relations Department Film Unit : ‘ 
; ; ; with the experiences of a fire inspec- 
t Kalane ‘ in 1¢ lion | | minutes teat ung esementary we hildren tor in ‘ hec king hire hazards and q 
' byl wk white produced by \ irihiime nat to cross the street between two cause 4 
(unsponsored) —describing in-sery parked cars (animation), Awards of merit in the General . 
I'm No Fool as a Pedestrian. 8 ' ’ 
ice nurses training methods of shift category were captured by the , 
minutes. color produced by Walt . , 
I, ing patients ' Prod l6mm motion pictures: 
: LMSTRIPS ty the iL sound slick film ere epand roductions @ cartoon on {lhum of Public Satety yAn) 
=| ' f the O pedestrian safety for elementary j 
; Mm ol th ccupational category j i child minutes olor. black / white spon « 
the award of merit winner was 7 ake - tg ae ; sored by { nderwriters’ Laboratories, 
lt Away, 9 minutes. color spon The award of merit in Trafli [ne " produc ed by Washington Video ’ 
ored by Hardware Mutuals, pro and Transportation ( l6mm ) cate iia Nit icestaatieen Hon ten ’ 
Producing filmst lor? duced by Vogue-Wright Studios—a — 8FY went to Freedom of The Amer portance of testing products for : 
, jf 9 
ing rips in color rtoon treatment of ste pe in han ican Road, 27 minutes, black /whit rreater safety. 
* i e ol Co ‘ ; . 
dling boxes safely ponsored by Ford Motor mpany Blasting Cap, 13'% minutes, color, 
. , , o 
Your prints are only ronze-plaques for non-theatrical produced by M.P.O. Produ nem, sponsored by the Institute of Makers 
as good as your masters motion pictures in the Trafhe and In showing how communities of Explosives, produced by Pennsyl 
and your masters lransportation category were pre faced trafhe problems and corrected vania Film Productions. Inc show- Q 
ented lor them hild . } " | -_ {} id oa fy 
t their best when ee 
are a P . 
lraflic Action Program, a series Awards in General Category blasting caps. 
we make them of eight films totaling 54 minutes In the General category of l6mm Common Sense A float, 26 minutes, 
black white color sponsored by motion pictures bronze plaques color. black white sponsored and 
| e President Committee for Ir if were pre sented for one sponsore d produced by The I nited States Coast 
lie ilet ind produced by \pex film and one unsponsored film Cuard— offering tips on sale pro 
bilm ¢ rp Film Counselors, Ine Train Tracks and Salety Facts cedures in operating sim ill outboard ' 
v 
ind Creative Arts Studios I he mt JA! » minutes color sponsored hy motor boats 
hin how how communities can ot Pennsylvania Railroad produced hy In the Theatrical Motion Pictures 
nize an effective trathe program L nifilme Ine emphasizing — the category, a bronze plaque was won 
The Two Sleeping Lions, 4! min need for educating children not to ( CONCLUDED ON PAGI 78) 

















Sometines We Overlook The Obvious! 


The nationally recognized quality built into Calvin production work is 
available to you — as a Calvin services customer. Our standard of quality 
in 16mm film* is a PLUS value — a producer's understanding of other pro- 
ducers’ needs. Just one reason why we are working in partnership with 
hundreds of other producers today! 


VY Complete Productions 

Y All Production Services 

VY B/W or Color Printing and Processing 

VY Projection Equipment J 











THE CALVIN COMPANY 





1105 Truman Road Kansas City 6, Mo. 
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Success Minded TV and Film Pros 



































































CECO PROFESSIONAL FILM 
VIEWER, permits editor to 





... look to CECO for 









4 
f view his film from left to 
right on a large, brilliantly T f | d t h 4 
; illuminated screen. Easy op 00 S an ec niques 
; threading, portable, will not 
- scratch film. Viewing screen : 
size is 5%” x 4%". EDIO As most Pros know, CECO is headquarters for the 
16mm model. Also available world's finest cameras, recording and editing 
with sound reader installed equipment ard wphotugraphic accessories. But 
CECO is more than that. It maintains the finest 
; service department in the East—also an engineer 
$350.00 viewer only; addi- ing and design department, CECO is always happy 


tional $75.00 with coun- 
ter; additional $150.00 


with built in sound reader 


to consult with film makers—either beginners or 
Academy Award Winners—about their technical 
problems. May we help you? 


CUTTING AND EDITING 


TABLES are of heavy GB... ‘. a 
gauge all-steel con ws “| 








— struction; block front 
‘ \-P . extensions for all re 
» ’ winds; channel slide { 
am ° drawers; baked en st 
1 . ame! finish. Various 
° models and sizes; with 
: ; rn ° and without light box 
| e drawer, and film clip 
’ i e rack 
| , 3’ x 5’ x 34” with Formica top 
: underneath film reel rack; 
| 2 without drawer, film clip rack 
j | | . or light box $80.50 
} “ . SY45-CECO ‘'FILMETER'' STOP 
4 => 5000 Wott— $175.00 ; WATCH AND TIMER For 35 ond 
$276.50 - 16mm cinematography. Ys sec 
“ ” . ond intervals. Black figures in 
suite sue ener Or bce tom CL13-CECO 5000 WATT CONE LIGHT. Shadow ° dicote film footage consumed 


, 34 ve t f 14 
less, will flood a large area with soft light . for 35mm; blue figure for }6mm 


Can be placed close to actors who are able 
to look directly into it without blinking. Com 


verter, 2 stands of chromed steel with column 
supports, packed in 2 fibre cases. GR40-same, 


Red figures indicate time con 


sumed. Registers to 12 minutes 





th Master Converter. We also handle the ° 7 . all aaseie 
full line of Mole-Richardson & Bardwell McAllister plete with owitch, 25 1. cable end yoke woe ch = ae tte 
. tion rome finish, anti-mag 
lighting equipment. With Single Heavy Duty 2000 Watt $110.00 750 Watt $75.00 ° netic. Available with slide re 
CECO Case $284.00 ° lease or pushbutton. $14.50 up 





MOVIOLA FILM EDITING MA 
CHINES SERIES 20° de signed 
so that short pieces can be 


used without putting the 















films on reels. Picture size 

F 3” x» 4° on 35mm models 

‘ ond 2%" «3%" on 16mm 

P rear projection-type screen 

x Some models are equipped 

X1-ARRIFLEX 6mm _ Incorporates all . . with reel spindles. Can be 
advantages of Ariflex 35mm Camera, ° reversed by hand-operated 
with mirror reflex system which per- . switches Various models 
mits viewing and focusing through . available. Aleo synchroniz 


taking lens while camera is in opera ers and rewinders 





tion. Viewfinder shows clear, well 
defined image correct parallax, unin- 
verted and right—side-up; eyepiece 
has 10-power magnifier. 3-lens tur 
ret. Accepts 100-ft daylight loading 
spools; also accessory 400-ft maga 
zines 


SALES - SERVICE - RENTALS 


° ADDITIONAL PRODUCTS — Ace Clear Vision Splicers * Editing 

° Barrels * Editing Racks © Electric Footage Timers * Exposure 

4, . Meters & Color Temperature Meters * Silent & Sound Projectors 

€16$68-CECO AURICON CINE-VOICE CONVERSION ° * Screens © Film Processing Equipment © Film Shipping Cases * 
Cine-voice camera modified to accept 1200-ft - Film Editors Gloves * Marking Pencils * Retractable Grease 











magazines; has torque motor for takeup. Also 
includes Veeder footage counter. 


$450.00 conversion only 


Write for prices on complete Cine-voice 
cameras, converted for external magazines 
and all other models of Auricon Cameras. (Hawn C  TraTT 


(+ AMERA CQuipment (O.,INC. 


Dept. S$ 315 West 43rd St., 
New York 36,W. Y. JUdson 6-1420 


Pencils * Rapidograph Pens * Flomaster Pen Sets * Kum Kleens 
Labels * Biooping Tape * Blooping ink * Dulling Spray * Alpha 
Ray Piutonium Lipstick Brushes © Filters © Number ond Letter 
Punches * Camera & Projector Oil 


Complete line of Magnasyne Magnaphonic Sound Recorders 






Prices Subject to Change Without Notice 








One Call for all You Need 


LIGHTING EQUIPMENT RENTALS 











DOLLIES 


Fearless and 
Raby Panoram 
Dollies 

Crab and 
Western 


GRIP 
EQUIPMENT 


MacTon Turntable 
for Cars and 
Displays 

Mole Richardson 
Boom and 
Perambulator 
Parallels 

Ladders ond Steps 
Scrims and Flags 


Dots and Stands 


Write or Wire 
for 
Catalog and 
FREE 
ESTIMATES! 








ANYTIME, ANYWHERE 


For quick service, expert advice 
and one low price for equipment, 
installation and removal, call on 
one of the nation’s largest suppliers 
of temporary lighting facilities— 
Jack Frost. His lighting equipment 
inventory is unexcelled. Below are 
just a few of the many items 
available for quick delivery 
whenever and wherever needed. 


LIGHTING 


Complete M. R. incandescent Equipment 
M. R. intensity Arc Equipment 

Dimmer Equipment 250 W-10,000W 
Diffusion 

Scoops 

Reflectors 

Bullboards 

Cable 


PORTABLE POWER 
EQUIPMENT 
AC and OC Generators 15 Amps to 1500 Amps 


(Truck or Caster-mounted) 
Portable Transformers—Dry and Oil 


Portable Substations 
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Bob Wood Electec! President 
Of Sound Masters, Inc. 

* Francis Carter (Bob) Wood, Jr., 
one of the founders of Sound Mas- 
ters, Inc., has been elected president 
of the New York company, a lead- 
ing producer of industrial and TV 
films. 

Wood, a veteran film maker, has 
heen vice-president in charge of 
production for Sound Masters since 
1937, when, with W. French Githens 
and Harold FE. W ondsel, he founded 
the company. He succeeds Wondsel 
in the presidency, while Githens re- 
mains as chairman of the board. 

Prior to 1949, the three partners 
also operated Newsreel Theatres, 
Inc., including the Embassy News 
reel Theatres, for which Wood was 
producer of special news features. 

As he assumed his presidential 
duties, Wood expressed confidence 
in the productive outlook. 

“A backlog of film work for the 
first quarter of 1957 that is already 
greater than that for any corre- 
sponding period in the past six years 
assures Sound Masters of a 20th 
anniversary year of unprecedented 
business,” Wood said. 

Sound Masters currently services 
some 29 advertising agencies and 
more than 50 national business and 
governmental clients. The firm is 
a founding member of the Film Pro 
ducers Association of New York 
and has participated in all of the 
activities of FPA, which have set 
operational standards for film pro- 
duction in New York. 1: 

A Biography in Brief 

* Francis Carter Wood, Jr., newly 
‘lected president of Sound Masters, 
Inc.. New York City, knows the film 
business, \ founder of Sound Mas- 
ters in 1937, Wood has been pro- 
duction vice-president of the firm 
since its inception. 

An outstanding sportsman, 48- 
year-old “Bob” Wood has been re- 
sponsible for some notable sports 
documentary films. His Fishin’ for 
Fun, featuring the national flycast- 
ing champion, has been seen by an 
estimated 55,000,000 persons, Spon- 
sors for his hunting, fishing and 
shooting films have included such 
companies as Olin Mathieson’s Win- 
chester Division, General Motors’ 
Fisher Body Division and McLouth 
Steel. 

His film career includes credit for 
some of the first films on cancer 
research made while he was a sen- 
ior at Columbia University. He then 
worked under the guidance of his 
father, the late Dr. Francis Carter 
Wood, an eminent specialist, Four 
years after his graduation, in 1934, 
Wood joined his former Alpha 





. newly-elected president of 
Sound Masters, Francis Carter Wood 


Delta Phi fraternity brother, 
W. French Githens, and Harold 
Wondsel in a film business venture. 
Under the corporate name of News- 
reel Theatres, Inc., Wood, Githens 
and Wondsel operated the Embassy 
Newsreel Theatres on Times Square 
and throughout New York. 

From 1934 until the chain was 
sold in 1949, Wood was actively 
engaged in producing special news 
features for the Embassy houses. 
Wood’s world-wartime activity in- 
cluded presidency of the Anchor 
Optical Corp. which produced bin- 
oculars and other optical instru- 
ments for the United States Navy. 

During the past seven years, 
Wood has supervised all Sound 
Masters, Inc., productions for 
AT&T, Pan American World Air- 
ways, Sun Oil, Alcoa, Westinghouse 
and some 25 other national and 
international companies — creating 
films in public relations, sports, 
training, television and _ other 
categories DR 

>. _ * 

Oakton Engineering Names 
Paul Kohout as Sales Manager 
@ Two appointments have been an- 
nounced by Oakton Engineering 
Corporation, Skokie, Illinois, an 
electronic afhliate of Pettibone Mul- 
liken Corporation, Paul Kohout 
has been appointed national sales 
manager and Stanley B. Schiffman 
has been named district sales man- 
ager, with headquarters in New 
York City. 

Kohout will direct the national 
sales of Robotape, an automated 
tape player with subsonic inaudi- 
ble action signals, and products 
which employ the Robotape. 

Kohout formerly was assistant to 
the president of The Society for 
Schiffman 
previously was sales manager of 


John Rider’ Company. Q 


Visual Education, Inc. 
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* 16mm-35mm EASTMAN COLOR 
Negative - Positive Processing 


* Staffed by experienced COLOR 
technicians. 


* Also KODACHROME and ANSCO- 


COLOR Printing. 
Li ! MOVIELAB BUILDING + 619 W. 54th STREET 


pg NEW YORK 19, N. Y. + JUDSON 6-0360 
COLOR LABORATORIES 
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Projector rides along to sell tires 


Aboard 3 giant trailers of The 
Firestone Tire & Rubber Company 
ride 3 RCA lomm Sound Projectors 
Ihey bring to dealers across the 
country the latest sales training film 
on tires and all the many others 


products in Firestone varied line 


Your tilm programs may sell or train 


inform or entertain, They do it per 


Write for free 
Film Projector ldea 


film planning bool 
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fectly every time on an RCA Pro- 
jector. Engineered with all the steady 
dependability of RCA’s famed the- 
atre line, an RCA Projector oper 
ites like a breeze. Thread-Easy film 
path helps you get the show going in 
i jilly, Extremely quiet operation 
keeps attention on the film, Precise 
sound reproduction gets the most 


out of every film’s sound track. 





For firsthand proof of the simplicity 
and efficiency of these projectors, 
call in your RCA Audio-Visual 
Dealer. He'll be glad to demonstrate, 
glad to let you run your films on one. 
Look him up in the Yellow Pages 
under ““Motion Picture Equipment 
and Supplies’’... very soon! Radio 
Corporation of America, Dept. 
P-283, Building 15-1, Camden 2, N.J. 


RADIO CORPORATION of AMERICA 


Audio-Visual Products, Camden, N. J. 


Film, TV Workshop Courses 

Set at University of Miami 

* Basic and advanced workshops 
in motion pictures and_ television 
will be held this summer at the 
University of Miami, Coral Gables, 
Florida. The courses, two for tv, 
two for films. were announced by 
Dr. Svdney W. Head. chairman of 
the university's Radio-TV Fim 
Department, 

The audio-visual courses will use 
the school’s expanded facilities for 
learning-by-doing instruction and 
will include special projects. Most 
of the participants will be college 
graduates already professionally 
employed, who need to use mass 
media in connection with their regu- 
lar work. A_ few 
undergraduates will be 


upper-division 
admitted 
and graduate credit for an advanced 
degree in Education may be earned. 
A motion picture hasic workshop 
course for those with no practical 
experience in professional film pro- 
duction will be held from July 26 
through August 13. The advanced 
workshop in motion pictures is set 
for August 14-31. It will include 
work on such practical individual 
projects as “A” or “B” roll print. 
ing, post-recorded sequences, pic- 
ture and sound matching, prepara- 
tion of animated sequences, lighting, 
editing, laboratory controls. 
Among the facilities for the work- 
shops are a complete laboratory for 
black and white printing and proe- 
Mitchell, Bell and Howell, 


Cine-Special and Auricon cameras, 


essing : 


a printing unit, an optical recorder, 
l6mm synchronous tape recorder, 
a time-lapse and animation stand 
and other production units 

The fee for each workshop is $70. 
Moderate cost housing can be ob- 
Details on the 
workshops may be obtained by writ- 
ing Dr. Sydney W. Head, chairman, 
Radio-TV-Film Department, Univer- 
sity of Miami, Coral Gables, Fla. 
Production Review Extra Copies 
* While a limited supply lasts, extra 
copies of the 204-page 7th Annual 
Production Review issue of Bust- 


NESS SCREEN are available at $2.00. 


tained on ¢ ampus. 





Watch your TV for 
KNIGHT'S 


Outline Type 





TITLES 


GREATER LEGIBILITY... ECONOMICAL 
Write for FREE type chart 


Ge| KNIGHT TITLE SERVICE 


ed 115 W. 23rd St. New York, N.Y. 
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sales managers 


—pamper that 
ulcer! 


Put on this 


PREPARED 
SALES 
MEETING 


Title: 


"By-passing Sales Resistance” 


Here, in one package, is everything 
you need to stage a hard-hitting sales 
meeting—at small cost and with ex 
tremely little preparation. Dramatic 
film highlights create deep, lasting im 
pressions of successful selling methods 
Used by leading companies the nation 
over. Effective for any type of business. 


ALL FOR JUST $22.50 
1 COMPLETE TEXT —for step by 


step guidance. Contains instruc 
tions, remarks which you may read 
or improvise upon, questionnaires 
that reveal individual selling weak 
nesses, sales problems to stimu 
late discussion, summarized high 
lights and send-home follow up 
material 


2 STRIPFILM Dramatic visual 


presentation proves to your men 
that most ‘sales resistance’ isn't 
resistance at all—shows them tech 
niques of by passing this art ficial 
resistance’ to make more sales 


3 SOUND RECORDING—Nor 
ration by Harlow Wilcox puts the 
message across clearly forceful y 
convincingly 


ORDER NOW 


Send us your check for $22.50 now and 
save shipping costs [or we can bill you 
f you prefer) lf material does not 
meet your need you may return it and 
pay only the small service charge of 
$10.00 to cover the cost of hand ng 


plus postage both ways 


Better Selling Bureau 
6108-B Santa Monica Boulevard 
Los Angeles 38, California 


A Division of Rocket Pictures, Inc 
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What's Ahead 
For Films Next Year 
by Howard Lesser 


» SAROYAN ONCE WROTE a 
show titled “Across the Board 
on Tomorrow Morning That's 
an irksome bet every business fore 
caster 1s forced to place, unless he 
decides to pull hus shingle in before 
the brickbats fly. Some forecasts 
are proyectio of the past, some 
are compounds of future factors 
but the building blocks of both 
types are put together with the 
cement ol hope 

So with apologies made to the 
future, let’s step toward our crys 
tal ball. You'll notice that this 
one is equipped with a door. Why 
waste time peering into a clouded 
future, when you can step inside 
and hold tomorrow’s ticker tape 
in your own hands? 


Maturity of the Medium 

Our first quotation says that 
business films will come of age in 
the late summer of °5S7. What 
started as a novelty will be rec 
ognized as a necessity. Or, to put 
it another way, yesterday's adoles 
cent will be paying his own way 
tomorrow 

Here, dated January 1, 1958, is 
an item of utmost importance. The 
Chairman of the Board of one of 
America’s ten top corporation 
will give an interview to a busi 
ness reporter, and he will allow 
himself to be directly quoted 

I have come to the firm con 
clusion that my appearance in a 
film will not sell ten cents’ worth 
of my company’s product. I'll go 
even further, and state my belief 
that a long slow pan of our main 
plant, no matter how well backed 
up by pounding tympani, will a 
complish even les 

Unquote and amen 

This corner predicts that com 
mercial sponsors are going to de 
mand that their films contain the 
interest provoking clement ol 
theatrical feature If you turn 
that com over, you'll see the il 
lustrated lecture playing the lead 
ing role in a funeral procession 
There will be no industrial client 
among the mourners; they'll be too 
busy being fitted with films dé 
igned for their individual need 

Dollar for Dollar Value 

Along about mid-year, publi 
relations counselors and adverti 
ing department heads are going to 
demand dollar-for-dollar produc 
tion values in their company film 

Mr. Ziegfeld was born knowing 
that a beautiful woman was more 


(CONTINUED ON NEXT PACGHI 
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... Where we do 


some of our best work. 


* RCA Sound Recording 


Editing 


Processing 


Printing, Color and Biack-and-White 


* Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 
1906 Fairview Ave., N. &., 
Washington 2, 0.C 


LAwrence 6-4634 





(CONTINUED FROM PRECEDING PAGE) 
so in a beautiful setting. Mr. Spon- 
sor is going to learn that his ideas 
and products deserve the same 
treatment. 

About the same time, a clause 
will begin to appear in contracts: 
“The producer agrees to bring 
fresh creative thinking to the 
sponsor's problems. Carbon-copy 
thinking will not be acceptable.” 

The big surprise, the one 
prophecy that casts doubt on the 
whole forecast is this flash mes- 
sage from tomorrow’s teletype: 
“On July Ist all sponsors will 
trim industrial content from many 


messages, many ideas, to one mes- 
sage, one idea. ‘One Film, One 
Message’, will be the new slogan.” 

Our advance research party has 
just entered the crystal ball, our 
portable digital computer is com- 
ing forth with its findings: “Spon- 
sors will begin to insist that their 
pictures carry their message.” 

Then there’s a lugubrious foot- 
note, “Producers will have to make 
the pictures they want to make 
with their own money!” 

Even curled up inside the crystal 
ball, some of these things are hard 
to believe. Just the same, put me 
down for six, two, and even 


AUDIENCE LIMITED, PROFIT UNLIMITED 


by Charles 


All our glib talk about how “the 
film is a tool” is empty until the 
client uses his film as a tool. Which 
he seldom does. A deep-rooted 
subconscious concept usually 
blocks the way; the “audience” 
concept. So here is our pitch to 
one client 


we ON'T THINK OF this movie 

as a movie. It isn’t a movie, 

it simply happens to be packaged 

in the same way, on a strip of cellu- 

lose acetate. It’s a tool. Not a sales 

tool—and not a salesmen’s tool 
it’s a salesmAn’s tool. 

“If you think of this film as a 
movie, you will unconsciously feel 
that you must always get together 
an audience (of several people or 
groups) before you show the pic- 
ture. The result will be that you 
won't show it at all, ever, to some 
people who ought to see it and 
maybe buy your product 

“Would you wait until you got 
several groups together to show 
them a printed brochure about 
your product? Of course not. So 
regard this picture as a long nar- 
row brochure, as something which, 
in effect, you can pull out of your 
kit and show your prospect as part 
of your approach. This picture is 
designed to be shown to audiences 
of one—one mind: to one man, or 
a few men who represent one 
company. You don’t even have to 
set up a screen and darken the 
room: if you put a projector on 
the man’s desk or on a table in 
his office, and beam it against a 
plain wall five or six feet away, 
you will get a good image, and a 
minute or so into the picture your 
viewer will forget the image is 
small, he’ll be following the story. 

“If a picture fits at all into your 


selling approach, your salesman 


(Cap) Palmer 


ought to have a projector as handy 
as a briefcase. If he has to borrow 
or rent a projector every time he 
wants to show the picture to a 
prospect, he'll end up not using 
the picture; itll be too much 
bother. The projector ought to be 
in his coat closet in his office, and 
it ought to be a simple single-unit 
rig which he can carry casually 
and bring into a man’s office with 
no fuss: it costs only about a 
couple of typewriters and you will, 
in effect, own it free when it has 
helped make two or three sales. 

“And don’t think that this film 
is to be used only on big sales. If 
it helps make a routine sale, it’s 
worth carrying the projector over 
to the man’s office, particularly if 
this opens you up with a new 
client and begins a continuing re- 
lationship. The picture is a chance 
to make your man stand out from 
the other salesmen who are call- 
ing on him, and you ought to use 
it as such. 

“Actually, this is simply the 
good old tried-and-true point-of- 
sale merchandising. It’s new only 
to the use of film. But used this 
way, film can be wonderfully effec- 
tive in selling three broad types of 
product—(1) the intangible, like 
group insurance, (2) the invisible, 
such as a process that occurs in- 
side a closed vessel, and (3) the 
immovable, like the heavy ma- 
chine or mechanical installation 
that the prospect won't travel to 
see, and which you can’t carry to 
the prospect—except on film. 

“The main point is this—film 
can be enormously useful to you. 
But it’s no good in the can. Until 
light shines through it, with the 
right man sitting in front, it’s just 
three or four pounds of cellulose 
acetate. So keep the light shining 
through.” 
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For the color prints your skill deserves... 


ANSCO TYPE 238 COLOR DUPLICATING FILM 


Your skill, reputation and personal pride all get a boost when you use Anse 


T 


For color-perfect slides 


and strips use Ansco 
pe 238 Color Dupli ti? Lf 6 : gi 
V7 or Duplica Film tor 16mm release prints Type 538 Color Slide 
[ype 238’s long tonal scale matches to the full a the true color of your Duplicating f iim 
original gives you the crisp definition, the cleaner, whiter whites, softer 
§ ily-craft j 
middle tones, open shadows, and high hdelity sound that let your skill corre This upe rbl rafted 35mm re 
' versal color film is ideal for mak 
shining through 
ing direct dupli ates trom orginal 
V ext time you order prints, spec ify popular Anse Tvt "3 Color Dut icatin transparencies Available on 
Film. Then, see the difference Ansco makes! Another great film from ANSCO safety base long lengths DRL 


- 


A Division of General Aniline & Film Corporation, Binghamton, New York 


Ans C O eee the finest compliment YOU Cam Pay YOu" soil 
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Flash Units, Rangefinders, K Al 








Lael Best Selling Movie Viewer 


» +++. TOp Quality at $49.50 


Inspect your pictures comfortably in a lighted room on the CRAIG 
Viewer’s 344” by 444” hooded screen with its 75-watt projection 
lamp. Threads straight, left to right, on stainless steel film guide that 
doesn't touch pictures, Built-in frame marker clearly spots the right 
frame without notching or punching. Convenient focusing and fram- 
ing adjustments. Lamp switches on automatically when film gate is 
closed. Dual cooling system lets you view a single frame indefinitely 
without damaging film or emulsion. Rugged metal construction. Far 
and away the most popular viewer for black and white or color, sound 
or silent. Models for either 8mm or 16mm film 


Time Your Movies to .001 Minute 


A CRAIG Frame Counter on your viewer or 
Projecto-Editor makes it easy to time filmed action to 


fractions of seconds or time scene equences or com 


plete movies accuratel 
CGietting the exact speed of motions and actions of 
every kind in science, busine industry, education 





and the armed services is simple with the CRAIG 
Frame Counter. Whether you use a standard camera speed or a special high 


peed camera with l6mm him, the frame count permits instant conversion of 
photographed action into time fraction If vou need to time movie cenes of 
equences to synchronize with voice ound or any action apart from the movie, 
the CRAIG) Frame Counter is indispensal 

Craig Accessory Frame C ounter, $4 0 ( raig Projecto-Editor, complete 
with rewind splices wer and cement, $79.50 (Craig Formula #7 Ce 


ment, | oz. 40¢; 8 ov, $2.45, 16 oz, $3.50. All available at better camera stores 


THE KALART conmvany. INC. 


PLAINVILLE, CONNECTICUT 
Producers of Precision Photoeraphic Products since 1930 


VICTOR l6mm Sound Equipment 


{RT and CRAIG Movie Editing Equipment, 





Visual Education on Today's Nursing Problems— 
3,500 at National Nursing League’s May Convention 
to View Extensive Program of Medical, Health Films 


* Motion pictures on medical and 
health subjects will illuminate ses- 
sions at the 1957 Convention of the 
National League for Nursing, to be 
held in Chicago May 6-10. Some 
3.500 conventioneers are expected 
to see the films which will be shown 
in daily afternoon meetings. 

The convention is for the benefit 
of nurses, students, representatives 
of allied disciplines and interested 
lay citizens. Sessions will deal with 
education's role in meeting demands 
for more nursing service, caused by 
a growing and aging population, the 
increased number of beds in hospi 
tals and nursing homes, and the 
more rapid return of patients to 
their homes which necessitates 
ommunity nursing care, more 
medical discoveries and develop 


Experts to Introduce Films 

The convention films will be pre- 
sented with five-minute comments 
by experts. Sessions are arranged 
in theme sequences and are planned 
to support the conference topics of 
the convention. 

Featured in the program will be 
a premiere showing of the first 
film in a series on operating room 
nursing, Positioning the Patient for 
Surgery. This film subject is to be 
sponsored by the ANA-NLN Film 
Service in cooperation with the 
American College of Surgeons. The 
series is being produced for the 
American Cyanamid Company, Sur- 
gical Products Division (formerly 


Davis AS Geck ) 
Mental Health Film Forum 


A mental health film forum on 
May 7 will feature Mind and Medi 
cine, a kines ope of ay ides lini pre- 
sented by the American Medical 
Association in cooperation with the 


American Psychiatric Association 


last Fall 

\ discussion panel will be led by 
Miss Kathleen Black, director of 
the Mental Health and Psychiatric 
Nursing Service of the National 
League for Nursing, and will in 
clude Dr. Granville L. Jones, chair- 
man of the Psychiatric Association 
Committee on Psychiatric Nursing: 
Luther Christman, nursing consul 
tant, Michigan Department of Men 
tal Health, and Mary Cheney, direc 
tor of Nursing Services, Fort Wayne 
State School. Indiana The forum 
will close with a showing of Helen 
Keller in Her Story 

Films selected for the convention 


include Way ol the Vavajo, Fdve 
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of Silence, To Your Health, Proud | 
Years, So Others May Live. Three 
of Our Children to be shown 
under the general theme heading of 
health frontiers: Patient is a Per- ; 
son, Arteriosclerosis. Operation | 
Scramble, Biography of the Unborn, 
Tu Enfanteras Sans Douleur—for 
the session on clinical areas; Nurs- 
ing Care of the Cardiac Surgical 
Patient, Valiant Heart, Positioning 
the Patient in Surgery and District 
Vurse—to highlight a session on 
hospital and public health nursing. 


+ * * 


Harold Wondsel Forming Own 
Production Firm in New York 
* Harold E. Wondsel, for the past 
twenty years president of Sound 
Masters, Inc., New York film pro- 
duction company, has announced 
his resignation from that organiza- 
tion. 

With plans definitely established 
to open his own film production 
organization, Wondsel is currently 
completing arrangements to acquire 
studio facilities in midtown New 
York and is clearing a name for 
his company with New York State 
authorities. 

He'll be joined in the new under- 
taking by Robert Carlisle, a former 
partner of Jerry Fairbanks, as vice 
president in charge of production, 
by Tom Dunphy, former vice-presi- 
dent of Sound Masters, as vice 
president in charge of television, 


and by Jean Blake as consultant. & 





ATTENTION ALL STUDIOS 
FOR SALE 


GENERAL ELECTRIC 
LATE MODEL : 


MOTOR GENERATOR SET 
Perfect Condition 
1000 Amp output direct current 
— 125 Volts — 1200 RPM Gen- 
erator. Will take 25% overload 
for hour long periods. 


Direct coupled to 200 HP GE 
AC synchronous 3 phase motor 
— 220 Volts. 


Above complete with all switch- 
ing and starting gear and with 
recording ammeter. 


$8,250 
F.O.B. Hollywood, California 
Terms can be arranged. 
Write Box BS-3A 
BUSINESS SCREEN 
7064 Sheridan Rd., Chicago 26 
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Your clients 


<a 
was one of the nation’s top two an ores the til 


~ Have you seen \ 


Ys KLING’S ie 
% ( sample a, 
~ 


producers of television commercials 


last year. Tops in Industrial Films, too! 


KLING FILM PRODUCTIONS 


1568 W. WASHINGTON ST CnHicAGcoao 


1416 WN LA BREA AVE HOLLYWOOD 






% Billboard Scoreboard + FiLM PRODUCER CREDITS 
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IN THE 16mm COLOR PRINTING BUSINESS... 


Lopeal 
Business- 


the only true measure of quality! 








SPECIALIZATION has earned Color Reproduction Company a reputation 





for guaranteed quality Color Printing which is the Standard of the 16mm 
Motion Picture Industry. For over 17 years Color Reproduction Company 
has specialized exclusively in 16mm Color Printing. Technical know-how, and 
the ability to consistently meet deadlines, has resulted in a long list of ‘“Re- 
peat Customers.”’ In fact, Color Reproduction’s continually increasing vol- 


ume is due to a great extent to “Repeat Business”! 


Next time you order Re- 
lease Prints let Color Re- 
production Company do 


them! 


REPRODUCTION COMPANY 


7936 Santa Monica Blivd., Hollywood 46, California 
Telephone: Oldfield 4-8010 








FILM WORKSHOP 


* More than 300 participants 
studied production phases at the 
llth Annual Motion Picture Pro- 
duction Workshop sponsored by 
The Calvin Company, Kansas City, 
Missouri, March 18, 19 and 20. 

The Workshop was staged at 
Calvin's studio for representatives 
ol professional producers, photo- 
graphic departments of business, 
industry, government, the military 
and universities. Featuring guest 
spe ihers and disc ussions the W ork- 
shop provided three full days of 
scheduled sessions on the range of 
motion picture production areas. 
Evening sessions on March 18 and 
19 consisted of film showings. 

Films representing industry's use 
of motion pictures were shown the 
first evening, March 18. Films at 
this session included: The American 
Road, sponsored by Ford Motor 
Company; Sui-Gas Pipeline, from 
Rayant Pictures Ltd., England; The 
Seasons, produced by Christopher 
Chapman Productions, Canada, and 
Dust or Destiny, sponsored by 
Moody Institute. 

Kight films prepared by univer- 
sity and student production units 
throughout the country were shown 
at the March 19 evening session. 
These showings were introduced by 
Steve Knudsen, president of the 
University Film Producers Associa- 
tion, 

On March 18, the regular day- 
time Workshop sessions began with 
“Industry’s Use of Motion Picture 
Film”—a topic introduced by E. S. 
Purrington, manager of the Photo- 
graphic Department of Ford Motor 
Company. 

Other sessions the first day cov- 
ered the projection problem, motion 
picture titles, animation, pre-plan- 
ning, script preparation, the direc- 
tor’s job, sets, properties and make- 
up. Windup “Buzz” sessions were 
group discussions on planning and 
supervising production. 

Sessions on March 19 dealt with 
16mm camera stocks, minimum 
camera equipment, location photog- 
raphy, motion picture lighting, 
special effects, common _photo- 
graphic errors, minimum editing 
equipment, the work print editing 
system, optical effects, editing tech- 
niques, making a film from stock, 
new editing equipment. Buzz ses- 
sions considered photography and 
editing. 

On March 20, a highlighted ses- 
sion on “Sharpness and Contrast in 
Projection” was conducted by 
Ralph Evans, Color Technology 
Division, Eastman Kodak Company, 


Rochester, New York. yg 
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More than 50 million people “attended” this wedding! 


This tastefully-handled, audience-appealing wedding scene 
is One of the many warm, tender moments in the Toni 
Company's popular good-grooming film, “Heads Up For 
Beauty.” In less than 3 years this Cascade Production has 
become one of the most widely-seen women’s films ever 
made! 

To date it has been shown 51,427 times in high school 
home ec classes, women’s clubs, churches and other com- 
munity meeting places where women gather. A TV favor- 
ite, it has been seen on 562 public service telecasts in all 
market areas—and is still going strong! 

The Toni Company uses Association Films exclusively 
to reach the vital women’s market. We concentrate our 





> ASSOCIATION FILMS 
° 
. RIDGEFIELD, N. J. LA GRANGE, ILL. 
© Broad at Elm 561 Hillgrove Ave 
= 
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efforts on the two major channels of sponsored-film com- 
munications: Community Group Showings and Television. 
This offers sponsors, such as Toni, the dual advantage of 
high-impact large-screen showings and intimate living: 
room presentations. These, we believe, are the appropriate 
and logical channels for sponsored films from the stand 
point of audience reaction and response to a sponsor's 
message. 

Association Films issues an informal monthly news 
letter called “audiences,” which tells about sponsors and 
their films. If you would like to be on our mailing list, 
please write: Dept. B, Association Films, 347 Madison 
Avenue, New York 17, New York. 


INC. 


DALLAS 
1108 Jackson St 


347 MADISON AVENUE, NEW YORK 17, NEW YORK 


SAN FRANCISCO 
799 Stevenson St 
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want company 
teamwork? 


spark it with this 
prepared 


SUPERVISOR 
TRAINING 
MEETING 





Title: 
“PROMOTING COOPERATION” 


Here, in one package, is everything you 
need to stage an effective training meet 
ing. Seo flexible you can use it as a 15 
minute “quickie or « stimulating 2-hour 
conference. Modern audio-visual tech 
niques drive home important lessons in 
human relations and management proce 
dure. Proved effective for any type of 
business 


ALL FOR JUST $22.50 


LEADER'S MANUAL « detailed ‘blue 
print” of the meeting. Just fol 


. low it step by step. Contains 
\ instructions, data for chart or 
\ blackboard work, and commen 
tary which you may read, edit 

or improvite upon 
STRIPFILM—dramatic visual presentation 
vividly demonstrates need for 
3 cooperation shows speci 


fic techniques for achieving it 


SOUND RECORDING 


never tires, never omits, never 


forgets. Narration by Harlow 
Wilcox puts the stripfilm's mes 
FOLLOW-UP MATERIAL—text for a fol 
low-up letter to send to each 


«-* supervisor. For companies con 


a teacher that 


sage across clearly and con 
vincingly 


ducting the entire series of 
\ eight meetings, suggestions for 
certificates of completion are 


provided 


ORDER NOW 


Send us your check for $22.50 now and 
save shipping costs (or we can bill you 
if you prefer). lf material does not meet 
your need you may return it and pay 
only the small service charge of $10.00 
to cover the cost of handling, plus post 
age both ways 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Bovlevard 


Los Angeles 38, Calif. 





VIVA LA DIFFERENCE 


How to Achieve Success With Wide-Screen Presentations 


by John H. Rose 


B rWEEN EMPLOYING an effec- 
tive device, on the one-hand, 
and simply using a gimmick on 
the other hand, our industry and 
our company is dedicated to the 
proposition that there IS a 
difference. We think it’s probably 
true in any business, but we know 
it’s true in the film business. For 
example 
There have been many presen- 
tations on standard size screen 
that have flopped pretty badly, re- 
sulting in unnecessary loss of 
time, money, and more important 
than either of these, sales effec- 
tiveness. The use of the wide 
screen could have prevented these 
unfortunate results 
From our own experience, we 
know there have been many wide 
screen presentations that have re- 
sulted in tremendous savings of 
both time and money, and have 
imultaneously resulted in in- 
creased sales effectiveness. Now 
how can it be determined in 
advance whether the wide screen 
will be the factor that can spell 
the difference between a successful 
and an unsuccessful presentation? 
The answer is the wide 


screen should be used whenever 
it can be employed as an effective 
device, and it should not be used 
as a gimmick to whip up a little 
audience enthusiasm for a poorly 
conceived and poorly executed 
presentation. 

It therefore behooves a sales or 
training executive to pin down in 
advance just what the factors are 
which should affect his decision 
to use the wide screen. Fortunate- 
ly, the factors which make the dif- 
ference between the wide screen 
as an effective device and the wide 
screen as an ineffective gimmick, 
are determinable in advance of 
production. 

Let’s take a look at them. 1. 
The Concept. 2. The Material. 
3. The Audience. These are the 
factors which, properly analyzed, 
determine in advance whether the 
presentation should employ the 
wide screen as an effective device 
to do a better job. 

Interestingly enough, cost is 
not a factor in the basic decision. 
This comes as a surprise to many 
executives who are under the false 
impression that putting a presenta- 
tion on wide screen costs twice as 


much or three times as much as 
the same presentation on standard 
size screen. This is an impression 
that has been fostered principally 
by those producers who are basic- 
ally geared to high-speed, high 
volume production of routine, 
formula-type films for the stand- 
ard size screen. 

The fact is that a frame of art- 
work designed for wide screen 
costs about 25 percent more than 
the same frame designed for nar- 
row screen. However, this indi- 
vidual frame cost is more than 
offset in total presentation by the 
greater flexibility allowed on the 
wide screen through use of limited 
animation, pop-ons, cel move- 
ment, wipe-offs, and screen divi- 
sion. In other words, a single art 
frame on the wide screen can be 
adapted in many cases to de the 
work of three to six individual 
frames on the more limited area of 
the narrow screen. 

And, to be perfectly practical 
about the matter, the most effec- * 
tive presentations on wide screen 
have started with a frank discus- 
sion between producer and client 
... “Here’s what we want to ac- 
complish, and here’s what we have 
to spend. What can we get for 
our money that will do the job 
best?” 

Whenever | make this point, 
someone in the audience asks: 








4600 south dixie avenue * dayton 9 ® ohio 


since 


LARGEST 


1937 


Phone: Walnut 2164 


FILM PROCESSING—Negative, Positive, Reversal 


COLOR—B&W Duplicates 


TWO LARGE SOUND STAGES * 


vr Optical Effects 
PEERLESS FILM TREATMENT 


1,000 AMPS. 


OUR TWENTIETH YEAR 





MOST COMPLETE STUDIOS & LABORATORY IN THE TRI-STATE AREA 


vy DAILY SERVICE 


vr Color Masters 


* OUR OWN BUILDING 


COMPLETE ANIMATION SERVICE xx OXBERRY STAND x ART DEPARTMENT x HOT 


PRESS TITLES 
LIBRARY 


FINEST RECORDING AND RE-RECORDING FACILITIES x 
PORTABLE KINESCOPE UNIT x* SERVICES WITH SPECIALISTS FOR ANY 


MUSIC 


PHASE OF YOUR MOTION PICTURE PRODUCTION 
REQUEST OUR PICTORIAL BROCHURE AND PRICE LIST 
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“If cost isn’t a factor, then how 
come most of your clients are 
Class A Corporations?” The 
assumption in this question is that 
clients like ours are free and easy 
with large budgets. That’s not 
true. But they are determined to 
get the most sales return from 
each sales dollar invested, and 
that’s the reason they're attracted 
to a company like ours. 

As a matter of fact, about half 
of our films are designed for 
standard size screens and this will 
probably continue to be true, be- 
cause in these cases the wide 
screen would be dragged in as a 
gimmick, contributing nothing, 
rather than employed as a device, 
increasing the effectiveness of the 
presentation. 

But let’s return to the three 
factors which do _ determine 
whether a film should go wide 
screen or standard. The best way 
to demonstrate the all important 
difference for which we shout 
“Viva!” is by example. 

cal * a 

Concept: Example — Colgate 
Palmolive Company wanted to 
impress their salesmen with the 
diversity of products in their line, 
and the diversity of their adver- 
tising and sales approach, each 
campaign tailored to a particular 
product’s appeal and market con- 
ditions. Fifteen films on the 7/2 
by 20-foot screens, shown simul- 
taneously in six regions of the 
country, gave this job the scope, 
the audience attention, and_ the 
subtle foundations of bigness re- 
quired to accomplish the purpose. 

* * ca 

THe MATERIAL: Example—The 
Borden Company wanted to show 
the relationship between copy and 
advertising which was meticulous- 
ly incorporated into the make-up 
of the magazine ads. Wide screen 
allowed them to show the various 
elements in the ad, and then to 
compose the ad right on the screen. 
They could show as many as fifty 
pages In a magazine, five at a 
time. Limited cel movement al- 
lowed these pages to move across 
the screen horizontally so smooth- 
ly that the pattern of integration 
could be pointed out to the 
audience and impressed upon them 
beyond the ability of any lesser 
medium. 

* * + 

THe AvupIENce: Example 
Carrier Corporation wanted to 
convey some very complicated 
concepts of the marketing pat- 
terns common to all major ap- 
pliances. And their audience had 
to understand these ideas so 
clearly that they could utilize the 
(CONTINUED ON PAGE 78) 


NUMBER 2 + VOLUME 








pleturemaster 














Screenmaster 


colormaster 


RADIANT 


WALL-CEILING 
MODELS 














, 
No matter what type of Projection Screen you need portable tripod, 


wall, wall-ceiling, table or wide screen—Radiant can furnish it in a wide 


variety of sizes to meet your exact requirements 


Mig, 
» "4, ;, 
S A Radiant is not only the world’s largest maker of Projection Screens —but 
= RR, _ also the producer of the most complete line of screens available anywhere! 
Pe ~. 
My. s, , 
Pryy* You will find in the Radiant Screen of your choice the rugged durability, 


the ease of operation plus the most advanced reflective fabrics —that 


experience, research and manufacturing skill can produce 


Send today for the new FREE Radiant Screen Guide, which tells you how 


to select the type of screens that best fills your nveds 





: ADI 

om RR, 

F 

roe RADIANT MANUFACTURING CORPORATION 

TODAY! 1225 S$. TALMAN CHICAGO 8, ILLINOIS 
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Manufacturer's Twenty Member Motion Picture Unit sets up to shoot Northrop F-89D all-weather jet interceptor for sequences in Northrop Training Department f 


INDUSTRY'S USE OF 16MM CAMERAS BROADENS 


Northrop Aircraft Demonstrates Expanded 
Industrial Use of Mitchell Cameras 


Over 100,000 feet of film were shot last year by two 16mm Mitchell cameras 
operated by a full-scale motion picture unit at Northrop Aircraft, Operating daily 
throughout the year, these 16mm cameras provide impressive evidence of the rising 
role of professional motion picture equipment in American Industry today 


Northrop, a leader in airframe and missile manufacture, makes diversified use of 
their Mitchell cameras, Motion pictures range from employee activities to engi 
neering test films— where re-shooting is impossible and where steady, accurately 


framed film of superior quality is consistently delivered by Mitchell cameras 


No other single camera is today used by American Industry for such a broad 
range of filming requirements as is the Mitchell camera. Easy operating Mitchell 
cameras help create sales, meet delivery schedules, and systematize and accelerate 
research and development. For details about Mitchell equipment that will meet 
your specific needs, write today on your letterhead 





Alaska Bound test pilot Bob Love and Columnist Marvin Miles 
being filmed by Mitchell camera for Northrop Public Relations 


Department 
For Quality Control Film, Mitchell camera 104 Rocket Salvo of twin-jet F-89D is cap 


moves in for close shots of Scorpion F-89D tured on 16mm Engineering Test film 


CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4.CALIFORNIA 


Cable Address: ‘*MITCAMCO 


*85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 


Visit the Mitchell Camera Booth—No. 54—at the International Photographic Exposition, Wash., D. C 
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SPEAKING TO AMERICA: THE EXPANDING 





AUDIO-VISUAL SERVICE PROGRAM OF THE 


Chamber of Commerce of the United States 
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This Nationwide Three-Fold Program Aids 3,200 Local Chambers and Their Members 


S AN INTEGRAL PART of its con- 
A tinuous program to build a 
better understanding of the Ameri- 
can way of life—-and to create a 
greater public sentiment for private 
enterprise—the Chamber of Com- 
merce of the United States is ex- 
panding its production, distribution 
and use of audio-visual materials. 

The National Chamber is a fed- 
eration of more than 3,200 cham- 
bers of commerce and trade associa- 
tions—with an underlying member- 
ship of 1,900,000. In addition, the 
National Chamber has 20,000 busi- 


ness members. 


A Leader in A-V Media 


The National Chamber has long 
been a leader in the use of audio- 
visual media as a means of com- 
municating ideas. It has a going 
three-part audio-visual program: 

1) The National Chamber uses 
all forms of audio-visual materials 
at meetings it sponsors throughout 
the country. 

2) The National Chamber en- 
courages its business and organiza- 
tion members to use audio-visual 
materials. 

3) The National Chamber spon- 
sors and distributes a number of 
motion pictures, 

This program is under the direc- 
tion of an Audio-Visual Services 
Department, which is charged with 
the responsibility for (a) creating 
ideas for all presentations, and (b) 
providing tec hnic al production 
assistance in the development of 


these presentations, 


Hold Over 3,000 Meetings 
In the past year, the National 


Chamber set up and conducted 
more than 3,000 meetings with 
business and organization members 
throughout the country. The meet- 
ings were primarily concerned with 
national, economic and legislative 


issues. To help clarify these issues, 
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motion pictures, slides, charts, flan- 
nel boards and recordings were 
used extensively. 

A series of twenty-two Chamber 
Leaders’ Workshops, designed to 
help local chambers of commerce 
in their programs of work, consist- 
ently emphasized the use of all types 
The work- 


shops had a total attendance of 


of audio-visual media. 


more than 5,500 volunteer business 
leaders from 36 states and 904 com- 
Kick-off for most of the 
Workshops was the motion picture, 
Working Dollars, a New York Stock 


Exchange production, followed by 


munities, 


a special filmed Workshop Greetings 
from Arch N. Booth, Executive 
Vice-President of the National 
Chamber. This greeting was pro- 
duced by the Audio-Visual Services 
Department. 


Training for Trade Executives 


Six national Institutes——regional 


meetings are also sponsored each 
year for Trade Association and 
Chamber of Commerce Executives. 
These Institutes are training 
schools, with classroom situations, 
and most of the classes used audio 
or visual materials. Attendance 
last year hit 1.600. 

One course offered each year at 
the Institutes covers utilization and 
preparation of audio-visual mate 
rials. The course stresses the im 
portance of these materials and the 
business executives learn how to 
produce them quir kly and economl 
cally Instructor for this course 
is Kenneth H. Goddard, Manager 
of the Audio-Visual Services De 
partment 

During February (1957) the Na 
tional Chamber sponsored a series 
of one-day Congressional Issue 
Clinies in twelve of the nation’s 
larger cities. The Clinics were de 
signed to spotlight key legislative 
issues facing businessmen every 


where. and more than 8.000 busi 


e 1967 


nessmen were in attendance, Each 
of the Clinics were opened with a 
filmed prayer and outline of the 
businessman's role in keeping Con 
gress and the public informed on 
the business viewpoint. Slide pre 
sentations and charts were exten. 
sively used in pinpointing the key 
issues, 

Ray Swank, of the National 
Rental and Projection Association, 
handled all the audio-visual equip- 
ment and projection services at the 


Congressional Issue Clinics. 


Encourage Local A-V Utilization 

Not only does the National 
Chamber use audio-visual materials 
extensively, but it encourages their 
use on the local level by business 
and organization members 

In its “Explaining Your Busi 
ness” program, the National Cham 
ber urges employers to use films to 
explain their own business operation 

its achievements, current situa 
tions and future prospects to em 
ployees, teachers, farmers, clergy 
men and high school students, Also 


employers are urged to use films in 


Dwight Havens, manager of Noe 
tiona Chamber Service Dept 


[ nt if rey purt e r tilry 


COMMAUNETY BETTER MENT 
BETTER BUSINESS 
CLIMA 
















Supervisory development and that 


agement training classes, Films 
shown during plant tours are also 
recommended, 

Organization members are urged 
to use films in meetings with mem 
bers and to recommend the use of 
films to other community and civic 
groups. Placing films on television 
and sponsoring showings of films in 
schools and colleges are stressed 
Particular emphasis is placed on 
films which help explain the opera 
tion of the American business sys 
tem and films which can be used 
in career guidance programs with 


lon ai high bal hools 


Reference Guide to Films 


One of the key programs spon 
sored in this area is an information 
service, available by subseription 
called “Films to Explain American 


With this program the 


National Chamber recommends spe 


Business 
cific films to business members 
New business sponsored films are 
screened and selected for this series 
a complete lise Ussion leaders guid ; 
is prepared and then mailed to the 
more than O00 subseribers, Twenty 
four films are now included in this 
series 

The National Chamber's field staff 
of 23 Division and District Man 
agers continually recommends the 
use of all formes of audio-visual ma 
terials to organization members 
These men. who travel all over the 
country assisting local chambers of 
cCommeree i community prograins 
carry motion pictures, slides, flannel 
board presentations charts and 
graphs as a standard part of theirs 
‘tool kits in order to give live 
demonstrations on how these tools 
can best be implemented 

The field stall also encourages 
chambers to SPONsor both radio and 


television programe using mate 


(CONTINUED ON TH NEXT PAGE) 
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National 
Chamber or materials developed lo 
cally A radio-television 
On Mike! On Camera!” recently 
published by the Audio-Visual Set 


Vices Department is clest 


rials furnished by — the 


sist chambers of commerce in using 
radio and television as a means of 


local level 


communication on the 


Distribute Four Motion Pictures 
The Netional Chamber 


distribute four pictures 
These filma are lt's Everybody's 
People Products and 
Progress: 1975, The Mawic Key and 


currently 


motion 


Busines 5 
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tment! pera 
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U.S. Chamber of Commerce Visualizes: 








"The Atom 


Comes to Town" 
































































The 
hody 

L954 by 
tions. Ine 
duPont ce 
id ople 

1975 was produced by Creative Arts 
Studio, of Washington, D.C., 


Loaded Pac hage 
Business was produced in 
John Sutherland Produc 


in cooperation with E. I. 


It's Every 





Nemours and Co. (Ine.). 


Products and Progress 


and it 


is based on a slide presentation de 
veloped by the National Chamber 
for its 43rd Annual Meeting. In 


the case of The Magic 
Loaded Package 
chased for distribution to members. 

More than 1,200 prints of these 


Key and The 


prints were put 


National 


four films are now 


i direct 


Chamber's promotion and distribu- 
tion efforts. 


Three New Films in April 
Three new films are being re- 
leased in April. These films are: 

The Story of Creative Capital 
produced in cooperation with E. L. 
duPont de Nemours & Co., (Ine.), 
this is an animated Technicolor mo 
tion picture which explains what 
where 


capitalism is and capital 


comes from. The film runs 14 min 
utes, John Sutherland Productions 
created and produced the film. 
What ls a Chamber of Commerce? 
this is a 20-minute, color motion 
picture designed to point out the 
importance of volunteer, organized 
business leadership in the commu 


Produced by the Audio-Visual 


Services 


nity. 


Department in ois own 


studio, the film represents the first 
“major” production of this depart 
ment 


The Dynamic American City 
brederick J. 


nationally known real estate expert 


produced by Bashaw, 
this film will also be promoted and 
distributed by the National Cham 
ber. Running 28 minutes, the film 


points out the many problems of 
urban redevelopment and what some 
large cities are doing to overcome 
these problems. 

The Atom Comes to Town— sched 
May. This 
film follows the production pattern 
established by /t's Everybody's Busi 


ness and The Story of Creative ( ap 


uled for release in early 








ital, in that production is being paid 
for by industry, and promotion and 
distribution will be handled by the 
National Chamber. 
In the case of The 


to Town, an 


{tom Comes 
Industry Advisory 
Council to the National Chamber’s 
Atomic Energy Committee is paying 
production costs. This film will ex- 
plain some of the many pea eful 


uses of atomic energy: it will run 


approximately 28 minutes and will 
be in color. Muller. Jordan and 
Herrick of New York is the pro- 
ducer of this film. 

With the addition of these four 


National 


will be promoting and distributing 


new films. the Chamber 


eight titles—-a 100 per cent increase 
in film activity over one year ago. 


All National Chamber 


films are 


"The Story of 
Creative Capital” 








available on either a purchase or 
Each of the National 
Chamber’s six Division Offices 
(located in New York, Chicago, 
Atlanta, Minneapolis, Dallas and 
San Francisco) has an arrangement 
with Modern Talking Picture Serv- 
ach 


with 


rental basis. 


ice to handle print shipments 
Division Office works directly 
the Modern Talking Picture Service 
exchange in that city. 

In spite of this “split 
bility—the National Chamber han 


dling all promotion and booking and 


responsi- 


Modern handling print shipments 
the arrangement proves one thing. 
It works. 


Two of the new films—The Story 
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of Creative Capital and The Atom 


Comes to Town were nationally 
premiered in March in four major 
New York, Washington, Chi 
More than 


6.000 business members. educators 


cities 
cago and San Francisco. 
and members of the 


press were 


guests at the premieres. 


Audio-Visual Services Department 


Concrete evidence of the grow 


ing importance of audio-visual ma 
National 
program of work can be seen in the 
Audio-Visual 
Although only 
a year old, this Department has al 
doubled the Na 


tional Chamber’s use of audio-visual 


terials in the Chamber's 


development of the 


Services Department 
ready more than 
materials. 


Under its present setup, the De 


partment is capable of producing 


“The Magic Key” 


wa roaucea tr 
y , 
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} 0) 
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charts, TV 


photographs 


motion pictures, slides. 
spots, tape recordings, 
(for printed publications) in fact, 


just about anything anyone could 
possibly want in the way of audio- 
or visual presentation. 


Here 
the work done by this Department 


are examples of some ol 


in the last year 


1) Produced over 00) color 
slides. 
2) Developed 25 major presen 


tations (on slides, charts and 
graphs) 


work 


a filmed introduc 


}) Produced a 5-minute 
shop greeting 
tion to a series of Chamber Leaders 


W orkshops 


1) Produced a film. 
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What ls a Chamber of Commerce? 
>) Produced a filmed report of 
National 


Blueprints for 


Chambet publications 


{ction 


Film Interviews for Local TV 


6) Produced 25 filmed interviews 
during the National Chamber's 44th 
Annual 


minute interviews of local chamber 


meeting. These were 2 


presidents which mailed 
directly to the interviewee’s 
city for the local TV news show, It 
is estimated that these TV film spots 


reached more than 


were alt 


home 


13 million view 


ergs, i Note This = rvice will bye 
offered again at the National Cham 
bers fortheoming 45th Annual 


Meeting to be held in Washington 
D.C., April 28-May 1) 
i) { oop rated 


with radio pro 


gram and TY 


producers in the 
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placement of business spokesmen on 
broadcasts and telecasts 
B) Aided radio-T\ correspond 


ents covering National Chamber 
events 

9) Provided 
on the use of motion pictures, radio 


and TV to National members 


consulting service 


Promotion and distribution of 


National Chamber 


and development ot 


motion pictures 
Discussion 
Leader’s Guides for “Films to Ex 


plain American Business” are two 


other important functions of this 
Department. 
With due 


it should be pointed out that 


respect lor the ex 
perts, 
facilities for 


in spite of the many 


© (957 





Production of 


nera ing Te | 1s Dw i! 


film production, the National Cham 
ber still turns to the professional 
film producer for films with a wide 
audience However, such 


films as Blueprints for Action and 
What Ils a Chamber of Commerce 
which are basically training filmes 
for limited distribution can readily 
this 


with its present staff, 


be produced by organization 

The Department, under the direc 
tion of Manager Kenneth Goddard 
has two assistant managers and a 
produc tion assistant. Timothy Hayes 
is Assistant Manager for Audio and 
Visual Production, and Carl Foste: 
is Assistant Manager for Film Pro 
motion and Distribution Rounding 
out the staff is Production Assistant 
Paul Klein 

None of these 


men came up 


Below: Ker igdara, manaqer 














through the ranks of the technical 
end of film production, In faet, thes 
learned to operate their equipment 
alter 


it was purchased and deliv 
(Note: The 
their eyebrows on this 
of the men who wear 


technical hat 


pros may raise 
but evidence 
is on the sick 
two hats— the when 
they are on the camera and lights 


the executive hat, when they sit be 
hind their desks!) 

A studio control center is the heart 
of the Audio-Visual Services Depart 
ments physi« al plant It consists of 


a control room and separate sound 


stage which are used for both sound 
recordings and motion picture pro 
duction 

Along a glass wall of the control 
room is located all of the recording 


(CONTINE ED ON PAGE IXNTY- THREE) 
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Case 
Histories 
of Current 


Business Films 


i’ a . me ‘ . 2 ’ 
Series on Automotive Principles 
Meeting a Training Need Among Service Station Personnel 
Ethyl Corporation Presents a Useful New Package Program 


Krnuyt CORPORATION has 


— 
just 


training films on the operation of 


released a new series of 


the modern automobile, The series 
which is being presented as a kit of 
nine films, is a part of Ethyl’s con 
tinuing mission of rendering serv 
we to its customer companies the 
petroleum marketers 

The problem that this series seeks 
to solve is the need for a simple eth 
cient system to tell service station 
employees the basic principles of 
automobile operation In contrast 
to other, longer, films on the sub 
ject the kthyl motion pictures are 
short, seven to eight-minute treatise 
on various functions of the car 
which can be adapted to a great 


variety of training uses 


Technical Animation Clarifies 


Pechnique used in the series is 
principally technical animation 
which enable the films to probe in 
side automobile parts and = show 
exactly how they work \ sug 
gested plan for their use is that 
either one or two can be used at a 
time for training service station 
personnel in sessions to be followed 
by discussion of the points pre 
sented bach trainee will carry 
away with him a booklet of each 
filin containing the ss ript and scenes 
from the film 

In the short time since the series 
has been introduced it has been 
amazingly successful LOO kits of 
the nine films are now in use and 
it is expected that over a thousand 
will be in use before the end of the 
year Many of Ethyl’s customer 
companies are using them in spring 


dealer meetings, as well as tyin 


them in with their own training pro 
grams for new service station em 
ployees 
Here Are Titles in Series 

Subject tithes in the series are 
Electrical System, Distributor, 
Spark Plugs, Valves, Carburetor, 
Gasoline Volatility, Gasoline Knock 
ing and Preignition, Cooling System 
ind Fuel Injection All the films 
ire completely non-commercial and 
hew directly to a. straightforward 
presentation of the subject matter 
The film on Cooling System has 
heen taken up by National Carbon 
Company in production cooperation 
with Ethyl to use as a training film 
lor its own purposes 

kthyls automotive series comes 
packaged in an attractive case of 
nine reels. Two of the subjects are 
brand new, and have just been 
vided to the series in the past two 
weeks, but the price of the seven 
film kit has been $180 in color, o1 
This is a basic cost 
of the prints, for Ethyl absorbs all 


production costs as its service to 


876.50 in bow 


its customers, The series is pres 
ently available in Spanish as well 
is English, and may be translated 
into other languages as the demand 

curs. The Ethyl films, including 
ill versions, were produced by 
\udio Productions, In 

While Ethyl has prepared the 
filins primarily for its own cuatomer 
companies and will offer them first 
for this purpose plans are prepared 
to later offer them to technical 
classes in high schools, colleges, and 
to other industrial concerns The 
films are cleared for TV use, and 
will probably be used for educa 


tional TV showings Id 


Your Share in America’s Future 


A Lucid Presentation of Function ls Combined With Cinematic 
Art as The New York Stock Exchange Premieres New Color Film 


Sponsor: The New York Stock Ex- 
change. 


Title: Your Share in Tomorrow, 27 
min., color, produced by Knicker 
bocker Productions and The In 


ternational Film Foundation 


* very once in a while. a business 
film comes along that needs to be 
considered not only from the stand- 
pot of its prime purpose as a busi 
ness tool, but as a work of cinematic 
art. This is such a film. It contains 
a lucid presentation of the function 
of the Stock Exchange in the na 
tion’s economic life, but as well, it 
is a beautiful film which reels out 
wide varieties of visual impressions 
rarely expressed bel a well on the 


screen. 


A Fresh Point of View 


What meets the eye in this film 
cannot be described as trick pho- 
tography, or as special effects, 
though special equipment has often 
been used. The only “trick” to be 
seen is a fascinatingly different point 
of view, sometimes the long, some- 
times the short, but always refresh- 
ing and new. Six photographers 
ranged the country for over a year 
to provide footage for Your Share 
in Tomorrow, and what they sup- 
plied was startling, yet, it should be 
said that the editing ability it took 
to blend all these short beautiful 
takes into a homogenous whole is 
the more notable. 

For the range of subjects is extra- 
ordinary: model scenes, telephoto 
shots, bug-eyed wide-angles, moun- 


tains, rivers, big halls like the Ex- 
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change trading floor, and location 
interiors taken in many localities 
yet the film is never patchy, it holds 


complete unity. 


Show Genesis of the Exchange 

The story it tells goes back first 
to early New York, when Wall Street 
truly ran along a wall at the north- 
ern limits to the tiny city. Local 
gentlemen gradually began to meet 
under a Buttonwood tree on Wall 
Street to buy and sell shares in such 
early ventures as the Erie Canal. 
l'rom these beginnings, as the nation 
progressed and expanded, the But- 
tonwood tree meeting-place has be- 
come The New York Stock Ex- 
change. To document the country’s 
expansion, the camera shows the re- 
sources of the land, the first rail- 
roads, telephone and horseless car- 
riage in action, 

In the present, to show how the 
Exchange functions, the film pic- 
tures an actual transaction involv- 
ing a broker in Easton, Pa., and 
buyers and sellers on the floor of 
the Exe hange. 

National Release Via Modern 

Your Share in Tomorrow, a broad 
public relations venture of The New 
York Stock Exchange, will be dis- 
tributed by Modern Talking Picture 
Service exchanges throughout U.S. 

* « * 
@ In addition to previous N. Y. Ex- 
change films, the American Stock 
Exchange and Chicago’s Board of 
Trade are among financial trading 


marts represented by current l6mm 


motion pictures available for group 
showings. Ll’ 
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A BUSINESS SCREEN DESIGN PORTFOLIO 


MODEL TRAINING CENTER 


Modern Facilities That Meet a Company's Growing Needs Realized 


in New Manhattan Headquarters of the Socony Mobil Oil Company 


O PROGRESSIVE COMPANY Can rest con- 
N tent for very long on its original plans. 

After 71 years in its old location at 26 
Broadway in downtown New York, the Socony 
Mobil Oil Company had found itself in recent 
years bursting at the seams in its own building 
and spilling out into other nearby buildings in 
the neighborhood. Socony Mobil was deter- 
mined to end these piecemeal expansion ar- 
rangements and last fall the company moved 
into its new uptown home with everyone in the 
headquarters staff under one roof. 

The new Socony Mobil Building, at 42nd 
Street and Lexington Avenue, is as modern as 
tomorrow. The 2500 employees work on 24 
floors of the 45-story stainless steel office 
building, which is the largest to go up in New 
York in over 25 years. Among the impressive 
features of the completely air-conditioned 
building is the new Training Center, one of the 
largest and most completely equipped company 
training operations in the world. 


Center Adapts to Many Different Purposes 


Comprising 7800 square feet directly above 
the main entrance to the building on 42nd 
Street, the Training Center has been so care- 
fully designed that it is adaptable to many dif- 
ferent purposes. Noiseless and sound-proof 
sliding doors are used to subdivide the space 
into as many as four rooms which are used 





Reception area of the Socony Training Cer 


f space gives easy access to four conferer 


. 7 4 oe i | ul 
‘ 104 « ty ory ry 
re. Just around corner to left are public and 


which holds Z50 winter coats; has un 
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for meetings, conferences and training courses 
Another arrangement creates a room more 
than 50 feet square holding 250 people. When 
not in use, the partitions slide into incon- 
spicuous nacelles in the walls. 

The Socony Mobil Training Center is de- 
signed to make available at all times to Home 
Office Departments the most completely 
modern educational and training facilities for 
the administration of educational programs, 
the use of up-to-the-minute employee com 
munication techniques, and complete arrange- 
ments for training meetings, classes and 
courses for domestic and foreign Company 
personnel, as required. 


Counsel and Equipment to All Departments 


Ihe Training Center is also designed to 
fulfill all requests for Home Office manage 
ment or staff personnel for assistance in plan 
ning and providing proper physical facilities, 
communication techniques and audio-visual 
aid equipment for training and business meet 
ings to be held in their own departmental 
meeting rooms. It is prepared to supply 
modern audio-visual and other equipment as 
needed for this purpose, and to make available 
the personal services of the Training Center 
Staff in planning the most effective use of the 
equipment and for its operation 

With one master projection room with two 











This 45-story stainless steel-sheathed tower 
nouses the new headquarters offices of the 
socony Mobil Oil Company in New York 


projection ports, and four smaller projection 
booths, it is possible to show as many as five 
motion pictures at one time in the Center 


Sound Facilities Match Room Arrangements 


Microphones and speakers are recessed into 
the ceiling so that comments and questions 
will come out loud and clear from every part 
of the room. An automatic system eliminates 
feedback between adjacent microphones and 
speakers. It is possible to tailor the communi 
cations set-up to the arrangements of the room 
Conference members may use microphones and 
speakers independently in each room, or, when 
four rooms are combined into one, put all the 
communications devices on the same circuit 
and control them from the central projection 
and control room 

Conference members may record speeches 


electronically if they choose, by switching mi 


, " " 1 








DE 


crophones into a tape-recording tem. The 
person conducting the conference can give 
instructions to the control room by telephone 

A privacy witch cuts out communication 
A pilot light goes on 


above the switch when the circuit is dead 


with the control room 


Yellow panels light up in the corridor out 
side every room where “au mecting 1 mn propre 
and an ultra violet-lighted chalk board in a 
custom-built stainless steel housing identific 
the meeting in fthuorescent chalk. The corr 
dors have ample room for exhibits used for 
mectings 


20 Other Conference Rooms in Building 


In addition to the training center, Socony 


Mobil’s space in the building has more than 


Conference Room C | 


] 





Conference Room B 
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LESS TIME AND 


0 other conference rooms of many sizes and 
descriptions. While these are for the use of 
individual departments, a clearing-house ar 
rangement is designed to make them available 


to other groups when they are not in use 


Aids Management With A-V Presentations 


Heading up the activities of the 
Center is D. G 


Training 
Treichler, whose other re 
ponsibilities include the supervision of audio 
and visual equipment used throughout the 
building, aid to management in preparation of 
iudio-visual presentations, and the music sys 
tem which pipes background music throughout 
the building. 500 speakers have been installed 
in the ceilings of selected areas through the 
building; an additional 150 speakers are in 


Conference Room D is 


jea for train 


; 


WITH 


GREATER CLARITY 


stalled in non-music areas to supplement public 
address needs 


As an example of the efficiency with which 
the Center is operated, Mr. Treichler maintains 
a magnetic chalk board in his office to which 
are attached small magnets representing tables, 
chairs and other furniture and devices used in 
the center. Any group planning to use any of 
the rooms may make a mock set-up on this 
board and be assured that everything will be ar- 
ranged to exact specifications. 

Typical of the rooms into 
which the Training Center may 
be divided is Conference 
Room “B”. It measures 16 by 
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FLOOR PLAN OF THE SOCONY TRAINING CENTER SHOWING ROOM ARRANGEMENTS 
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TRAINING CENTER 


44 feet, has four eight-foot tables and two 
five-foot tables, and a capacity of approxi 


mately 22 people at a session 


At one end of 
an electrically-operated DaLite 
screen (one of 16 similar screen 


the building) 


the room is 
throughout 
which rolls up flush into the 
ceiling. Under a flap in the carpet on the floor 
are jacks for telephone and microphone, and 
at the other end of the room are wall jacks for 
telephone and for TV antenna 

Mr. Treichler has succeeded in his aim of 
keeping all audio-visual and electronic equip 
ment used in the center unobtrusive and effi 
cient, There are no “gadgets” for gadgetry 
sake, Consultants and suppliers of audio-visual 
and electronic equipment were the Ken Killian 
Company, of Westbury, New York——and the 
Commercial Radio Sound Company, of New 
York 


Cart 


Architect of the center was J. Gordon 


lo insure that all training sessions and con 


ferences will operate moothly the Center 

















Preview room screen is Vicra Lite |08’’ wide angle with 8” curvature 

rded di In addition to three ceiling speakers, film sound is delivered by a 15 

j x peaker wit front baffle. Mayfair folding chairs have built 
y j tray Naughahyde vers; gold bonderized aluminum arms 


supplies an operator for projectors or other 
audio-visual or electronic equipment. Projec- 
tion ports are designed so that a tall man may 
walk under them during screening without in 
terrupting the picture on the screen. It is also 
possible to place 21-inch television screens in 
the ports 


In the master control room are racks of 
electronic equipment, including tape recorder 
tape and disc reproducers, FM tuner, Conalert 
radio alarm system, record player, etc. Com- 
plete mixing from any of these sources is avail 
able for recording and the system is capable of 
nine inputs to tape, or to magna-striped film 
As the whole building is wired for sound out- 
put and input, it is possible to record on tape 
from almost every place in the building 


Ihe sound-proof and acoustically-correct 
preview room is designed to be used for special 
screenings, and for recording special films on 
to Magna-striped film. Light traps protect both 


doors leading into the room. The Vicra-Lite 





screen is wide-angled and lenticular, one of Above 1udi 


Basic Data on Training Center Equipment 


16mm sound projectors 


Bell & Howell, RCA, Eastman Kodak 


Slide & opaque projectors Delineascopes and Beselers 


Projection screens (building and conference rooms) DaLite 
Projection screen (preview room)... .Vicra Lite Wide Screen 
Tape reproducer: Magnecorder 814; Amplifiers RCA 


Conference room furniture: chairs by Steelcase; tables by 
Howe Furniture; preview chairs are Mayfair model 1002-AU. 


Sliding doors (between conf. rooms) by John T. Fairhurst Co 
Glass chalkboards N. Y. Silicate Slate Book Co. 
corkboards by Crest Cork Company 


Also: Oravisual easels 


Training Center Advisor's office with | x, Treichler backa! 
Nnalkboard beyond open door (right) has itr 


Sle sears ent chalks to x t meeting events for var ’ , Macmnat 


BUSINESS SCREEN MAGAZINE 











the first to be used in a preview room of 
this size. It is silvered, 108 inches long with 
an eight-inch curvature, and does not drop off 
in light intensity from angled viewing. A 15- 
inch coaxial speaker is used for film sound 


Designed for Maximum Efficient Operation 


Socony Mobil’s Training Center is designed 
for maximum usage by the company, and for 
efficient operation. Even in such details as coat 
rooms, plans were made to handle crowds 
quickly and conveniently. An entrance and 
exit open into this room, and ample space is 
provided for hanging 250 winter coats, plus 
shelves for hats 

“Back rooms” provide p'enty of space for 
storing the company library of films, extra 
chairs, tables and the dozens of still and over 
head projectors used daily for various purposes 
throughout the building 

Even in the delivery of equipment to other 
conference rooms, an ingenious ‘system has 
been devised. Special mail carts, manufactured 
by Chesley Industries, were found to be perfect 
for carting around sound projectors 

Each Socony Mobil sound projector is 
equipped with a meter which records the num 
ber of hours it has been used. This enables a 
close record to be kept of each projector so 
that proper maintenance may be given and 
hours of projection bulb life determined. 


Music Relaxes Work Tension, Aids Morale 


Background music, one of the functions of 
the Training Center, is piped throughout the 
building from a control room which contains 
a Magnecorder tape reproducer and 19 RCA 
amplifiers. Efficiency experts worked with 
Socony Mobil in devising the background mu- 
sic system, which is designed to pep people up 
without distracting them. Hours of music are 
staggered to coincide with periods when it has 
been found that work might be beginning to 
drag a bit, also at opening, closing hours. 


Below: there are five projection rooms |ik« t Tra y Ce Another view of main projection room, wing 1 x 4% slide pr 

ter ne for eac} nference room and main projection roor wl ector at port. Electrol scree 1! nty 1 fy th facilit 
le shown (right) has ontrols tor speaker volume, microphons Film request re ipplied trom the fil forage I 

ight Also note disc turntable. Floors are ed 18" fr j y sul re { i as well ty f 

roo! ind ports are 53° high, thus a six-footer In walk 1¢ I f I } tape f y Cr 
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*® 32 hours of music are on hand at all times, 
and eight hours are replaced with new material 
each month, all supplied by Commercial Radio 
Sound Company. Socony Mobil has found that 
this music, which is piped into speakers capable 
of fidelity up to 12,000 cycles, is superior to 
music brought in from outside suppliers ove: 
low fidelity telephone lines 

Socony Mobil management is a strong be 
liever in the efficiency of audio-visual aids. The 
Company feels that they help do a more ef 
fective job for everyone, not only because they 
cut down on time necessary for presentation 
of ideas, but because the ideas presented with 





these aids are clearer and more concise . 





BUSINESS SCREEN DESIGN PORTFOLIO: I! 


Kodak Sales Training Center 


Maximum Use of Audio-Visual Techniques Helps Make Instruction Effective 
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» KODAK SALES TRAINING 


Center is specially designed and 
equipped to make maximum use of 
numerous audio-visual techniques 


to make learning easy and to make 


instruction interesting, dramatic, 
and effective. 

The training center, located at 
Kodak headquarters in Rochester, 
N. Y., is used primarily to train 


Kodak dealer personnel engaged in 


retail selling of the company’s 
products, 
Since the center was set up in 


1948, the staff has given instruction 
on how to improve photographic 
merchandising to more than 3,500 
sales people from various sections 
of the United States and a number 
The 


training period is 10 days. 


of foreign countries. usual 


Set Up for Learning 

The arrangement of the four prin- 
cipal rooms in the training center 
contributes to the learning process 
in many ways. The front display 
classroom is used as an instruction 
area where meetings are conducted 
in a rather relaxed atmosphere. The 
“students” sit during lecture periods 
in regular or lounge chairs. A model 
store where students play the roles 
of customer and salesman is at the 
front of the room. 


of 


move about, 


There is plenty 
the to 


and 


free space for students 


meet each other. 
exchange ideas during coffee breaks 
and after formal talks. 


of an arrangement, the instructor is 


In this type 


cast more in the role of referee than 
as a teacher. 
1 he middle room, called the con- 


ference room, is primarily devoted 


r c l 
nterence room. ypeaKer 


Oise lay neis a 


to enable note-tak na by the 
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Here the 
instructor acts more as a coach in 


to group problem-solving. 


helping the group reach solutions. 
The room itself has numerous con- 
ference tables around which the stu- 
dents group themselves. This setup 
helps promote a feeling of cohesive- 
ness among the group. 

The 40-seat theatre in the rear of 
the sales training center is the locale 
for the more formal, highly organ- 
ized Here 


is the dominant factor 


presentations, the in- 


structor and 
the students’ participation is usually 
than in sessions in the 


much less 


two forward rooms. 


Completely Equipped Darkroom 

The training center also contains 
a completely equipped large dark- 
room in addition to three small 
In each of these dark- 


rooms, one or two persons can proc- 


darkrooms. 


ess black-and-white or color films. 


An 


munication between those working 


intercom system enables com 


in the darkrooms and those in other 


rooms. This is particularly con- 


venient since darkroom doors obvi- 
ously cannot be opened while proc- 


film. 


-ssing 
essing 


The large darkroom, referred to 
5 
as the print room, is used prince 


pally for making contact prints and 
enlargements. It is equipped with 
15 enlargers. Each enlarger accom- 
modates two students, allowing a 
total class of 30. 


sinks, each approximately 4x8 feet, 


Two stainless steel 


give ample room for the use of de- 
veloping trays in processing work. 
All these darkrooms are supplied 
filtered 


through regulators that control wa- 


with water which passes 


ter temperature. 
Match Room to Presentation 


The room selected for a class talk 
or other presentation is the one best 
adapted for the particular subject. 
Each room in the training center 
provides for a change in the role be- 
the 


This acts as a stimulant to learning. 


tween the class and instructor. 


Changing surroundings by chang 
ing rooms for different class presen- 
tations is also a psychological aid in 
These fac 


important in 


iiaintaining alertness. 
tors are particularly 

such a training schedule which con 
sists of morning, afternoon, and eve- 
ning classes totalling 50 hours a 
week. By comparison, the average 
college student has about 15 hours 
of classes a week. 


The of tech- 


niques are incidental to the message 


use these staging 
but help to underline it and blend 
the whole into an effective presen 
tation These methods help lo con 
centrate the audience’s attention on 


the speaker, or the material or ob 
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ject to which he may wish to draw 
attention. 

Kodak's experience in operating 
the training center for the past nine 
years indicates that there are a num 
ber of factors that are important to 
the 


Among the basic requirements are 


success of any presentation 


rooms that are adequately venti- 
lated, 


where the acoustics are such that the 


have comfortable seats, and 


speaker can be heard by all without 
difheulty. Other desirable features 
for group presentations are built-in 
projection facilities, effective light 
ing 
facilities for darkening the room. 


arrangements, and adequate 
Although the sales training cen 


ter has three rooms without win- 
dows, adequate ventilation is pro 
vided through air-conditioning with 


individual controls in each room. 


Special Thought Given Seating 


Comfortable 


in order to prevent the distraction 


seats are necessary 
which usually accompanies unsatis 
factory seating arrangements partic 
ularly where instruction may be for 
prolonged periods, The sales train 
ing center is provided with three 
different types of seats in the rooms 


The 


contains 


that are used for class work, 


large display classroom 
well-upholstered chairs with arms to 
The 
conference room, where people. sit 
behind 
spread out notebooks and other ma 
terial, straight-back, 
chairs which contain adequate pad 
ding in the seat and back. The 


theatre has regular theatre-type up- 


provide additional comfort 


tables on which they may 


has armless 


holstered with a moveable 


seats 


writing arm attached for note-tak 
ing. In this room the seats are on 


different levels and arranged in a 
semi-circle so that the projection 
axis is diagonally across the room 
In addition to allowing everyone an 
unobstructed 


view, the tiered seats 
enable viewers to look down into 
trays where film and photograp) 
paper is being processed, The 


theatr: equipped with safelights 
which make possible such process 


ing under darkroom conditions. 
Built-in Sound Systems 


Each room in the training centet 
has a built-in public address system 
Both stand microphones and lapel 
mikes are available for use by speak 
ers. Pre-amps and amplifiers for 


ihe various sound systems are 
located where they can be controlled 
unobtrusively without disturbing the 
class session. 

The use of a public address sys 


tem should never be obvious to the 


(CONTINUED ON NEXT PAGE) 
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Kodak Sales Training Center: 


(CONTINUED FROM PRECEDING PAGI 
aucience Con equently the system 
it the center is designed lo give un 
obtrusive help to the speaker, not 
over-ride him It is more a matter 
of being missed if it were turned off 
than awareness of it when working 
lor instance, 9 peakers are installed 
in the ceiling of the front displa 
classroom so that the a] aker's voice 
is projected evenly to all sections of 
the room, Small lapel microphone 
help insure constant volume. Micro 
phone volume controls are installed 
on each ap aker's podium for con 


venient one-man control 


Built in Projection Facilities 

The built-in projection facilitic 
in the training center include a 
power sereen with controls in the 


proyection stand at the rear of the 


room This is a great time-saver in 
makin rapid switches from pro 
jector to other types of visuals \ 


beaded surtace is used on the screen 
when the angle of vision is not more 
than approximately 22 degrees from 
the projection axis, A matte surface 
is used when a wider angle of view 
is necessary The projection stand 
contains adequate electrical outlets 
lor both still and movie projectors 
thereby providing the possibility of 
having two or three ly pes of pro 
jectors set up and ready to run 

\ smoother projection where still 
photos are involved is accomplished 
by the use of a dissolve which per 
mits the use of two projectors with 
one slide fading quickly into the 


next 


Remote Control of Pictures 


\ pe aker at the front of the the 
itre can control the operation of the 
slide projector at the reat through 
i remote control device This is 
done through a connecting cord be 
tween the aye aker’s lectern and the 
proyection stand ind may also be 
used as a signaling device for slide 
changing when the automat 
changer is not in use The signaling 
device is a small jewel light in a box 


This type of device is useful since it 


Left 


eliminates such distracting means of 
signaling as stamping the foot, snap- 
ping the fingers, using “crickets,” or 
verbally instructing the projection- 
ist. The projection stand is high 
enough in the theatre so that it is 
unnecessary to change the position 
of any member of the audience when 


projection is introduced. Several 


wall plugs are available in the front 





of the theatre to accommodate illu- 
minators or overhead projectors 


when their use is required. 


Complete Control of Lighting 


Lighting at the sales training cen- 
ter is such that it may be turned off 
and on as a unit before and after 
projection. Another desirable fea- 
ture at the training center is a dim- 
ming type of light switch which per- 
mits progressive lowering of the 
level of illumination. The gradual 
change from light to darkness is pre- 
ferable to sudden changes in the 
amount of light. This prevents a 
sudden plunge of the audience into 
complete darkness which in itself is 
a distracting factor. The screening 
of pictures is begun before the room 
has been completely darkened there 
by making the transition from light 
to dark a smooth one and enabling 
the instructor to keep better con- 
tact with his audience. Sales train- 
ing center officials feel that in the 
majority of instances it is not nec- 
essary to have a room completely 


dark for visual presentation 
Spotlights for Dramatic Effect 


It is also possible to use spot- 
lights to dramatize exhibits, demon- 
strations, or the speaker, as the occa- 
sion dictates. Overhead spotlights 
in the ceiling in the theatre and con- 
ference room may be used to high- 
light pictures or examples of Kodak 
products attached to wall pegboards. 
This type of lighting is also possible 
in the various rooms of the training 
center through the use of reflecting 
flood fixtures. This more flexible 


type of illumination permits the 
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lights to be adjusted as desired, 
thereby enabling the use of light for 
such purposes as lighting a wall 
only, a table or display. It also 
enables special highlighting of sec- 
tions of a display which are already 
generally illuminated. 

Special overhead lighting is pro 
vided to facilitate note-taking in all 
This is 
accomplished by Klieg lights which 
throw a beam of light from the ceil 


of the rooms at the center, 


ing on the table tops in the confer 
writing arm 
attached to the theatre seats, In the 


conference room there are also low- 


ence room and on the 


level flood lights which illuminate 
the top of each table. With the varie- 
ty of lights available at the training 


center, it has been found convenient 





Demonstrating selling techniques at + 


tatter Walt Chappelle 
to use lov voltage switches and to 
have convenient control panels lo- 
cated in the back of the rooms and 
near the 


speaker ’s 


platform in the 
front of the various rooms. 
Three Rooms Windowless 
Only the 


windows. 


display classroom has 
Darkening of this room 
is effected by 
opaque draw curtains. The lack of 


for audio-visual use 


windows in the other three rooms of 
the training center has apparently 
occasioned no inconvenience to the 
several thousand dealer personnel 
who have used these facilities. In 
fact, it is felt that the 
windows can be distracting to both 
and the 


The large display classroom con 


presen e of 


the instructor audience. 
tains seats for class sessions, a Da 
Lite Electrol front of 


the room, and 


screen in 
a projection stand. 


The room also contains a 
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photographic store counter and win 
dow display sections furnished with 
photographic The display 


produc ts 
classroom will accommodate up to 
LOO persons. The PA system in the 
rear of the dis p lay classroom 
consists of a pre-amp and amplifier 
and five microphone jacks; four of 
which are located in the front of the 


There 


ers mounted in the ceiling 


room, are nine small speak 


and two 


12-inch Eleectro-Voice speake rs at 
the front of the room for use with 
sound movies and lape presenta 


tions. The power plant of this PA 
system is mounted in a rack located 
Im a cornet of the projec tion area 
at the rear of the display classroom. 
This rack also houses the pre-amp 


and the amplifier for the PA system 


in the conference room. The tape 
recorder may be used to record talks 
from the display classroom or con 
ferenc e room, 
The conterence room has four 
speakers in the ceiling and three 
microphone jacks, The print room 
has four speakers in the ceiling and 
two mi rophone jac ks so plac ed that, 
by using a lapel mike, it is possible 
to give demonstrations to a rather 
large group at one of the big sinks. 
There is also an individual mike vol 
ume-control in the print room, One 
mike in each of the rooms contains 


a similar volume-control 
Theatre Has Six Speakers 
Ihe theatre has four small ceiling 
speakers and two eight-inch acous 


tical labyrinth-type speakers mount 


ed on either side of the six-foot 

power screen in front of the room 

These latter speakers are particu 
/ j 
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Illuminated writing : arms for seat enter's theatre allow note-taking wit 


ntertere ew projectior slit ‘ Jer 


; 


y ny are provided by 


larly useful when projecting sound classroom General announcement 
movies oF recordings There is also can also bye race through this m\ 
an amplifier solely for presentations tem and be heard in all the room 
in the theatre Another lape re ; 

Chalk Boards in Each Room 
corder is permanently mounted in 


Also available j 


recorder fot supplement 


the theatre 
able tape 


( halk boards are 


of the rooms of the training 


sa port available in each 


ary use Some are mounted on pedestals with 


The sound system is so inter wheels so they may be easily moved 


connected that it is possible to play Phe chalk board in the conference: 


music in all the rooms from the room has a large illuminator built 


main installation in the display (CONTINUED ON PAGE 63) 
Control : center of public address system. Talks i y of { é 
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The World As a Studio 


by Lester Becker 


rs A LonG Way from West 89th rooms have 
| Street to Hong Kong. It's a long by 
industrial are, oT 
located 


two walls, and time runs 
the dolly tracks, 
call ourselves, 


film producers 


on and yet we 


from a busy documentary 


way 


documentary industry 


in the heart of Manhattan to the Recently | had a chance to take 
Far Kast-——a world in ferment. The a look at the real world and what 
miles seem even longer when you try | saw looked so unreal that | could 
to make the transition as a filin have sworn ( clamps were hold. 
director in a fast-growing company ing it together at the seams. It was 
suddenly thrown into the real world ill there in front of us and it was 
of life and death, asked to make our job to bring back some of it 
creative motion pictures that will on film 
serve an industry, a client and the In March of 1956 Dynamic Films, 
public at large Lin through its subsidiary Alan 
Working ina film studio we can Shilin Films tir had completed 
forget that there is a world We come rough sereen treatments on 
live in a wonderland where grass four films to be made for the 
comes in mats, the sun is a “five Broadcast and Film Commission of 
shining through venetian blinds the National Council of Churches of 
which hang in limbo from a cen Christ, The Evangelical and Re- 
tury stand, In this fantasy world formed Church, The Presbyterian 
moonlight is a key-to-fill ratio Church The American Leprosy 
Below: dramat ene in a shipyard w Carson Davidson ([{ 
film's most exciting sequence takes place e of the ''Y 





A Young Writer Direc Tor 
le S of His 


Production 


Mission, and the Women’s Section 
Board of Methodist Missions. Now 
the job was to get it on film and 
alter clearing up my nice warm desk 
| was on board a Northwest Orient 
Airliner heading for “The Mysteri- 
Kast.” 


ous 


No Studio "Scenes" These 


I should have realized then that 
the 


world 


world—-a large economy size 
is nothing like our mild 
studio copies. There is nothing like 


dawn overt the northern reaches of 


Alaska 
ing color on black rock, blue-white 


cliffs of snow and cold green water. 


an orange red flame smear 


Che grandeur of it reduces our own 
planning for “effects” to something 
laughable, This was only the begin- 
ning of a series of tremendous im- 
pressions, Everything was new and 
unusual 


Tokyo. Beautiful, modern, down- 
Tokyo, like 
Broadway My 
casually re- 
1946 standing at this 
spot you could look for miles, liter- 


what else can I call them 


scenes, 


town looking more 


than Broadway. 
Japanese companion 


marks, “In 


ally miles, in any direction and see 
only rubble and safes.” 

Osaka, a ranking Japanese indus- 
trial city. We were photographing 
in a gigantic shipyard—one of the 
factors which has made Japan sec- 
ond only to Britain in ship building. 
Our guide, provided by the ship- 
yard, had skillfully interpreted and 
helped us set up scenes (will we film 
find 
looks like a shipyard through the 


that looks 


makers ever a shipyard that 
a factory 


like a factory? ). 


finder oce & 


| complimented him on his Eng- 
lish toward the end of the day and 
asked him where he had learned it. 


Br ther eauer e him 


of Documentary 


Experiences in 


Director Becker watches as 


relig ‘ 


' 
US Symbols 


Pic Tures 
East 


the 






“In a 


prisoner of war camp in 


Hawaii,” he said. “I was a suicide 


pilot that missed.” If anyone had 
written these lines for a studio pro- 
duction in New York, I would have 
laughed him out of the office but | 
could recount numberless stories of 
hardships, privation, misery, suffer- 
ing, and the triumph of the human 
spirit. 

To see Communist soldiers stand- 
beneath a 


ing white guardhouse, 
some fifty feet where you are set 
up to shoot a scene, makes them 
look like the figment of some grade 
B melodrama imagination. Yet the 


scene was Freedom Bridge in Hong 
Kong and it was all part of the 
films we had to make. 


Film Production in Hong Kong 


The only time I felt physically at 
home in my entire trip was an eve- 
ning’s visit to the lot of a leading 
Most 
of the Chinese films made outside of 
China made in 
Hong Kong, and the sight of N. C. 
Mitchells, Baby blimps, RCA mikes 
and Tri-X film cans was like a letter 
from home, 


Hong Kong film company. 


Communist are 


A sidelight on Hong 


Kong film-making studio style. 
Hong Kong is one of the most 
crowded and noisy cities in the 


world, 

To keep sound problems at a 
minimum all shooting is done at 
night. The working day begins at 
10:30 


or so the actors are made up in the 


nine in the evening and by 


robes and trappings of ancient 
Imperial China. 

Since medern life in Hong Kong 
is a grim thing the main output of 
film studios is costume drama and 
stories of greatness out of the leg- 
Cameras 


endary would roll 


until dawn’s light took the edge off 


past. 
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the Mole Richardson’s. Perhaps ] 


should explain that since studios are 


scarce in Hong Kong all interiors 
are shot exterior, on the studio lot, 
but lit conventionally since shooting 
is done at night. 

Picture this scene: A studio lot 
with a series of interiors represent- 
ing palace prisons, bedchambers and 
what have you. Often half a dozen 
productions would be shooting side 
by side, a painted flat the only par- 
tition between the centuries. Sur- 
rounding the lot is a high wall which 
is broken only by a large studio 
gate. On all the walls and packed 
six deep at the gate night after night, 
are the unemployed and unhoused 
of Hong Kong watching impassively. 

It is strange to think they had fled 
the Chinese mainland to find them- 
selves in Hong Kong with no re- 
sources and nothing to do but watch 
this incredible operation. 

Where was reality—inside the 


gate or out? 


A Problem in Casting 


Casting is a major problem in 
Hong Kong. I wrote a letter home 
in which I said “I interviewed young 
men for the lead today. Their names 
were Sung, Sang Shin, Tsen Tsung 
Ching, Chung Chang Hsin Tang. 
and I’ve left out a few.” A major 
problem was that young men who 
could speak English were in demand 
in ofhices and shops, and could not 
consider short term work for fear 
of losing their jobs. 

All the professional actors | saw 
looked exactly like what they were 
actors, I finally settled on a young 
social worker employed in a mission 
office. He understood English and 
together we walked through scenes 
until the reasons for “bits” of action 

pauses, glances, a shrug, became 
apparent to him, 

Only then could he act it out for 
the camera. It is a good test for 
the authenticity of the script. 

The actual shooting brought spe- 
cial problems. Wherever you go 
in the Far East hordes of children 
will appear as if by magi as soon 
as you unlimber a tripod. I gen- 
erally found that the establishing 
shots could be made with one or 
two actors working and a hidden 
camera 

By this, | mean setting up, run 
ning through the action, then just 
idling away enough time so that the 
\ small nod 


or a wink, the cameraman eases 


crowd loses interest. 


down on the switch and—someone 
looks right at camera. Three or 
four repeats, though, and we had it. 

The background on closeup and 


medium closeup shots could be con- 
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trolled and the proper number of 
people at the right time could be 
bought rather cheaply. Whatever, 
you do, don’t get exe ited at the an- 
tics of the children and don’t shout. 
The kids think you are the greatest 
thing since the circus. As far as 
they are concerned you are just a 
crazy new toy that dropped into the 
neighborhood one day. But woe if 
you try to “get tough” with them, 
and shouting only brings bigger 


- 


‘ rowds, faster. 


Part of a Real World 


But as soon as | began work on 
location | found that the world is 
real and we, the filmmakers, are a 
part of it. Shooting films to show 
the work of missions of various 
Protestant denominations put me 
in contact with life as it really is. 

The tremendous problems of pro 
fessional photography 7,000 miles 
from home base shrink when one 
is confronted with the struggle for 
existence which is fought day aftes 
day by so large a part of the human 
family, 

Technical problems were aston 
ishing in variety, complexity and 
devilish ingenuity but | realized that 
the “actors” were taking their lives 
in their hands by appearing in what 
will be interpreted as an “anti 
communist” movie. And‘ these ac 
tors are real people often re-enact 
ing with painful clarity, heart ren 
ding scenes from their own lives, 
These “actors” also have families 
in Shanghai, or Canton, or Peking 


What of them? 


Who Interprets for Whom? 


In other words the difficulties of 
film making on a location such as 
this were far greater and of a far 
different nature than we had ever ex 
perienced either in the studio or on 
location in America, Just the simple 
lack of language, lack of means of 
communication with your actors and 
your crew and the people that inhab 
it your locale makes life almost im- 
possible for a film producer. How 
does one cast a movie when there 
are 20 or 30 basic names in Chinese 
and all are variations of the same 
sounds. You may be casting a Mr. 
Sing for a part and find out later 
that you were thinking of Mr. 
Soung. Try reaching a member of 
your cast by telephone to explain a 
change in location or in time. Any 
where from 20 to LOO families use 
the same telephone and when a 
strange voice is heard at the other 
end speaking a language which you 
don’t understand and you realize 
you're speaking a language he 


doesn’t understand, how do you 





reach the man you want to reach and suddenly find that they won't 


when you want to reach him? What move in the area you have chosen 


happens when you 


get a group of because of rules and traditions you 


actors and people out to a Buddhist knew nothing about How does 


cemetery all ready to shoot a scene 


(CONTINUED ON PAGE OD) 


“YOUNGER BROTHER" 


A Story ot Japan 
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Case 
Histories 
of Current 


Business Films 


Left: » youngster learns about 


ew 


Pharmaceutical Research & Lederle 


Picture of Product Research Achieves "Broad Appeal’ Goal 


Sponsor: Lederle Laboratories Di 
vision, American Cyanamid Com 


pany. 


Title: For More Tomorrows, 26) 
min., color produced by Willard 
Pictures, Ine 


* This film is 


how to succeed in that most difhecult 


a fine example of 


of film projects, the “broad appeal 
public relations motion picture, For 


Vore 


designed to genuinely interest aud 


Tomorrows Was necessarily 


iences ranging from junior high 
school students to their grandpar 
ents; from completely lay audiences 
to specialized medical groups. It 
was, in truth, a tough assignment 
for both Lederle’s manager of Vis 
ual promotion, William H. Buch, 
and for the producer, Willard Pic 


tures, Inve 


Story Behind the Picture 
The film's major premise is that 
pharmaceutical research has revolu 
tionized modern medicine 90°. of 
today’s pres riptions could not have 
And, the 


film goes on to show, Lederle plays 


been filled 15 years ago 


a leading role in the field of phar 


maceutical research and manufac 
lure 

lo carry this story along, For 
Vore Tomorrows uses a nice little 
plot about a boy just recovered 
from pneumonia. Broad spectrum 
antibiotics had cured him quickly 
and easily: and that was something 
that could not have happened 20 
years ago. The boy wonders about 
the medicines that had got him out 
ol the 


the hospital, so fast, and as he sips 


Germ Palace as he calls 
a soda in a drug store, a Lederle 
salesman he has met tells him, with 
flashbacks, how 


were discovered and how they are 


visual antibiotics 
produced today. 

While the approac h to the sub 
ject is a firmly established motion 
picture methodology, it is carried 
with good-looking 


out very nicely 


studio scenes shot in Hollywood, 
and beautiful photography of the 
Lederle plants at Eagle River, New 
York 

bor Vore Tomorrows will be dis 
tributed to medical groups, schools, 
colleges and other interested au 
diences by the Lederle Laboratories 


Division Wy 





lis Music and Dancing 


"African Rhythms" Introduces New Firestone-Sponsored Series 


Sponsor: Firestone Tire and Rub 
ber Company. 

Vitle: African Rhythms, 13‘ 
color, produced by Vogue Wright 
Studios Distributed by Associa 
tion Films. 

* Firestone has been in 


min., 


Liberia 
for many years and has a big stake 
in the Liberian economy. The com 
pany, as a friend of Liberia, has 
been interested, for many years, in 
telling Americans more about the 
customs and culture of its host 
country on the African continent. 


Typical of Firestone’s presenta 





tions on Liberian ways is this new 


film on music and dancing. It 
points out that the nation’s culture 
is an ancient, colorful one and that 
while. the civilized Liberians are 
HMong the most advan ed of any 
\frican group, the country as a 
whole clings to many of its tradi 
tional rites and ceremonies. 

The dominant instrument of 
Africa is the drum, The film shows 
how it sets the tempo for work, 
worship, and ceremony. A_ high 
spot of the film shows the agile 


stilt dancers, deftly performing on 


10-foot poles for a wedding cere- 
mony, with the beat set by many 
drums. The songs of Liberia, ac- 
cording to the film, tell of heroes 
and hunters and sometimes of the 
American-born Liberians who re- 
turned to the country of their fore- 
fathers and founded the republic in 
8A7. 

Through their influence, the mu- 
sic of Liberia has expanded. Actual 
tape recordings and on-the-spot 
footage show Liberians dancing to 
smooth western rhythms of a jazz 
orchestra in the modern metropolis 


of Monroy ia. 


tae . 
Ironicaily, the music 


that left Liberia during the slave- 
trade of the last century, has re- 
turned to its originators, in modi- 
fied form, but with the same basic 
beat and tempo. 

African Rhythms is the first film 
of the four Firestone subjects on 
Liberia to be devoted exclusively to 
It is be- 
ing made available on a free-loan 
basis to schools, colleges. churches, 


native dances and music. 


clubs and other community groups 
through Association Films. It will 
also be released, in both black and 
white and color, to TV stations for 
public service programming. GQ 





A Hail Safety Message for Youth 


Pennsylvania Railroad Meets a Challenging Hazard Problem 


Sponsor: The Pennsylvania Rail- 
road Company. 

Title: Trains, Tracks and Safety 
Facts, 24 min, color, produced by 
Unifilms, Ine. 

* Last year, records of the Penn- 

sylvania Railroad show that there 

were 39,192 reported cases involv- 
ing youngsters playing on the 
tracks, tampering with switches and 
signals, stoning trains, or commit- 
ting other pranks. There were 1,75] 
arrests; 32 


deaths. 


rnypuries,; and nine 


To combat this serious situation, 
the railroad has embarked on an in- 
tensive educational campaign which 
will involve system-wide publicity, 
speakers, and a new motion picture, 
Trains, Tracks and Safety Facts, 
Presentations will be made before 
school assemblies, Scout meetings, 
clubs and 


sery ic e 


PTA groups, 


organizations interested in youth 


problems by a specially selected 
and trained group of officers from 


the company’s Police Department. 


Emphasis on Congested Areas 

Speaking at a press review of the 
film in New York, recently, John T. 
Williams, Manager of Safety for the 
railroad, said particular emphasis 
will be given in distribution of the 
film to congested metropolitan areas 


Below: racing acfo rail 
hazardou 


tracks is a 


game for y¢ unaster 





where youngsters are most tempted 
to play on the railroad right-of-way 
or in its yards, climb over or under 
standing freight cars, tamper with 
signal and 


swilching equipment, 


throw stones at passing trains, 
place obstructions on the tracks, or 
endanger their own lives by contact 
with high tension electrical power 
transmission lines, 

The harm that can result from 
playing on the railroad is graphi- 
cally demonstrated in the film. while 
at the same time, it is designed to 
satisfy in part the normal bhoy’s or 
girl’s natural interest in railroading 
and curiosity to learn what makes a 
locomotive run. 


Behind Scenes Facts Shown 


In the picture, children are taken 
for a ride in the cab of both a 
Diesel and a steam engine; they see 
the inside of a caboose, and are 
shown how freight cars are classi- 
fied in a modern hump yard. Young- 
sters are shown how they can help 
guard younger brothers and sisters 
at grade crossings. 

Distribution of the film will be 
handled by local offices of the Penn- 
sylvania Railroad. a 


Canadian Film Series Shows 


Tots “Safety Begins at Home” 
@ Safety Begins at Home, a series 
of five (1! to 3 minutes) safety 
motion pictures, has been produced 
for C. B.C. in Canada by the Mo- 
tion Picture Centre, Toronto. 
Concerned with the safety of pre- 
school youngsters, the series deals 
with such hazards as the unguarded 
pan of boiling water, the frayed 
electric cord, poison within reach of 
little ones, the danger of falling off 
a balcony, and the open safety pin 
too often thrust into tiny mouths. 
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...at last 


VISION 


The perfect sound slide film projection unit 
self-contained » completely automatic + tape recorded sound 


* for sales training—for selling the customer too; 
* individually or in groups on dealer 
floor, in office, at home! 





Skokie, Illinois 
Dear Mr. Flan: 


I would like to know how Robovision can help us 
sell more—train better salesmen—demonstrate our 
products with greater impact. 

(UNDERLINE ONE OR MORE) 


Check one: () please send more detailed information. 
© please have your salesman call, with- 
cut obligation to me. 


NUMBER 2 + VOLUME 18 + 1957 


robovision is a completely self-contained and 
self-operated slide film projector with 
synchronized sound on tape. It’s ‘“‘fool-proof” 
simply plug it in, flip the switch and off 

it goes—completely automatic no blown 
fuses, no pulled shades, no records to 

cue, no film to wind or rewind (it’s continuous), 
no screens or bellows 

And no loss of salesman’s dignity —he 
remains a salesman, doesn’t become 

a slide projector and sound technician! 
robovision is as simple to set up and operate 

as a desk lamp gives beautiful 

9” x 12” pictures, up to 110 of them 

and carries up to one hour of automatically 
synchronized sound tape that plays 
continuously —no rewinding necessary 
robovision is small and light to carry 

21” x 21” x 11", weighs only 36 pounds. To sell 
more —to train better—to demonstrate with 
greater impact —fill out and send this 

“no obligation’ coupon today! 


NAME TiIThle 


COMPANY NAME 


ADDKE 


city ZONE STATE 
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REPORT: FILM ANALYSIS 


Cues to Proper Application of New Eastman Color 


internegative and Intermediate Films for Best Results 


filrn 
methods 
hit a 

the 


COLO mate 


gee KESS IN 


rials processing and 


laboratory equipment pretty 


rapid pres during past two 


years (,reatly 


stocks 


reproduc tion 


improved printing 


offering greater fidelity in 


from camera to the 


mw ree and 


speedier delivery il 


economical cost 
both 


pron tse 


rrieore 


tant 


were 
file 
With « 
high 


and edu 


PEnhpoae 
manufac 
olor 


per 


goals for 
turers and 
accounting for a very 


centage of 


all Sponmore d 


cational motion pictures now being 
produced theme youls were equally 
important to producers and thei 


clientele 


But every phim of development 
requires considerable periods of re 
search and pre-testing before new 
films are introduced to the held and 


then a period of consumer educa 


tion inevitably follows to insure the 

proper application of new tools 
lake the case of the two new 

films recently introduced by Ko 


dak’s Motion 
both ol 


for produ ine 


r 


Picture bilo Depart 


ment which can be used 


color duplis ile 


negatives to obtain LOmm prints on 


ind 
| ilies 
ind | ype iz 


( olor 


Type 25 


Jorn Lomm Interme 


ciate (Sorm) 


4 (LOmm) 


16mm iInternegative Film 


birst to be introduced was the 
lomo Internegative Film ype 
i270. ‘This was originally designed 
to make color duplicate negatives 
(Kodak calls ‘em = internegatives) 
directly from Kodachrome Ly 
igned for use with Commercial 
Kodachrome, very satisfactory re 
ults have been obtained with other 
Kodachrome filme From duply ate 
negatives thus obtained, Lomm con 
tact prints are mace for general 
rele inf 

It has also been discovered that 
thi ime material can be used for 
making Somm blowups from L6mm 


Kodachrome originals by printing 


from Kodachrome onto 35mm = in 
ternegative of the same material 
known as Type 7270, 35mm inter 
negative stock Somm color prints 
for theatrical and television use 
can then be made from this 35mm 
enlarged internewative by contact 
printing 

The problem of obtaining color 





man Color Negative Film, 1 ype 
524%. For some time, the company 8 
research people worked on a ma 


terial which could be used in dupli 
black 


means of a 


cation as im and white 


pro 
duction. by master 
and 


this 


positive 
Although 


mieore complex for color processing. 


a duplicate negative 


approach is much 
a practical system (and the 


sary films) was finally evolved 


Prints through this system are 
produced by first making a color 
master positive on Kastman 35mm 
Color Intermediate Film, Type 
2945 \ reduction negative is then 
made on l6mm Color Intermediate 
bilm ly pe 7253, resulting in a 
lOomm color duplicate negative 


Contact prints are then made 


onto 
lOomm kastman Color Print Film 


W hike 
fect match to a print from the orig 
this 


not giving absolutely per 


inal said to 
its black and 
It should make 


the production of L6mm prints from 


system is come 


nearly as close as 


white counter part 


a 35mm color ne much more 


vative 


practi al 


Differ in Contrast Levels 


Since both Color I/nternegative 
Film, Type 7270 and the Color 
Intermediate Film. ype (253, are 


used to produce l6mm color dupli 


cate negatives from which l6mm 


has 


dif 


two films. 


there 
as to the 


ferences between these 


prints are 
heen some confusion 
One big and important difference 
the contrast the 
films In the Color 


lies int levels of 


two case of 


Internegative, 


Type 7270, printing 
Kodachrome, 


is of print contrast. 


is done from whic h 
The 1 ype 7270 
therefore, be low in contrast. 

In the of the Color 
mediate Films, Type 5253 and Type 
7253, the process starts with a nega- 


must. 


case Inter- 


live and simply reproduces a 


is necessary. therefore. to use a 
material which, 
itself, 


over all 


when printed back 
the 


requires a 


onto does not change 


This 


considerably 


contrast. 
material of higher 
contrast which would not he satis 


jactory for use with Kodachrome a 


Editorial Acknowledgment 


* A highly-interesting series of arti 
this the 
“Views from the Bridge” feature in 
7th Annual Production 
Matt Farrell (page 18) is 
president of Farrell and Gage Films. 
Ine.; Howard 
ed the prophec y on page 27, is 
president of Knickerbocker Produe- 


tions, 


cles in issue completes 


our recent 
Review, 
author 


Lesser, who 


Inc. 
Charles (¢ 


ap) Palmer by-lines 
on page 28. He is executive pro 
ducer at Parthenon Pictures. The 
informative discussion of wide- 


screen visual presentation ideas on 


page 34 was contributed by John H. 
Rose. head of \ isualscope, Ine ° 
Finally, but far from least, is 
James Kk. MacLane’s “Truth is 
Stronger Than Fiction” which the 


Film Asso- 
ciates of Michigan wrote especially 
. and you on Page 56. 


executive producer of 


for us.. 


DIAGRAM ILLUSTRATING USE OF EASTMAN COLOR INTERNEGATIVE AND COLOR INTERMEDIATE FILMS FOR MAKING COLOR PRINTS 








Kastman Color Print) Film, ‘Type prints im quantity, with minimum 
is2 These new products are loss original fidelity and at reason 
Lastman LOmm Color Internegative ible cost has been a matter of con 
bile Py ye 7270 and the Eastman cern since the introduction of East 
FROM KODACHROME COMMERCIAL FILM 
TYPE 5268 (16MM) ORIGINAL 
lem 
Uriqginal 
“vr maf) 
| 
| 
: ] 5 
REVERSAL (rat COLOR Co/or | PP, nay 
COLOR PRINT vocation INTER eer /nternegative 
FILM, TYPE de oe ees} a 
526 lemme) e COLOR INTER- 
9( TYPE 7270 NEGATIVE 
a FILM, TYPE S270 
i t 4 7 
REVERSAL Sect ay COLOR jst | Co/or’ 
COLOR PRINT Generel ie PRINT Se € 2s¢ e/e Prine 
FILM, TYPE Be Print FILM 2, ee ere 
5269 (iomm } TYPE 7382 COLOR PRINT 
‘to mnert FILM, 
TYPE 5382 
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FROM EASTMAN COLOR NEGATIVE FILM 
TYPE 5248 (35MM) ORIGINAL 








35 mm 
Orgs ral 
A egeative 


Js 1m ¥ 

Color Master 
Positive 

COLOR INTER- 

MEDIATE 

FILM, TYPE 5255 





¢ o/or  Duplic el 


2 cele 


Negative COLO® 
E yt agen 
_ Dupo licat FILM, . 
Soar Negative © Fim 7253 (tome 
FILM, TYPE 5253 


— 


| Co/or 


Re Jease / vine 
COLOR PRINT 
FILM, 


TYPE 5362 








Sefer > COLOR PRINT 
Pe oame FILM TYPE 7382 (lo) 
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BECAUSE 


* Sterling-Movies U.S.A. (Sterling Television Co.) is the oldest and 


best-known distributor of film to the TV industry. 


* Sterling-Movies U.S.A. salesmen have established weekly 
advance programming commitments with more than aso TV 
stations in the United States and Canada and more than soo 

stations rely upon Sterling-Movies U.S.A. for public service film. 


THIS (Is WHY 


more than two experienced film sponsors use Sterling-Movies 
\ U.S.A. for distribution. 


VV 











Sterling-Movies U.S.A. ws 


a division of Sterling Television Co., Ine. 
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205 East 43rd Street, New York 17, New York, OXford 7-2520 
(Member, National 


A ssor lation of Radio and 7 elevision Broade asters.) 








quality 
laboratory 
Service to 


industry 


KpLEr® 


~J 16s 


SERVICE 


DOUGLAS LABORATORIES 


1425 S. Racine Ave. + Building No. 2 
Chicago 8, Ill. « HAymarket 1-0409 


gives these features in 


a sound slidefilm projector! 


@ UuKane a 
@ luKane JET Ale 


@ UukKane 


The new DuKane “Micromatic” Sound Slidefilm 

Projector is the last word in audio-visual training for 

offices, shops, factories, schools and churches. 

It delivers up to 22 minutes of a fully 

automatic presentation! 

For details write 
dept. BS-37 


. ; 


“DuKane 


CORPORATION 
St. Charles, Illinois 


Proje ctor, ree ord 
player, 
ords, film, lenses and 
extension cord fit in 


screen, re 


pioneer electronics specialist 
and manufacturers of sound sys 


tems, audio-visual devices, in 


a luggage- styled 
fercoms, telephone systems and briefcase. Light 
electronics for the armed forces. e weight, compact! 















Truth Is Stronger Than Fiction 
by James E. MacLane 


HEN THE PUBLISHER of 

BUSINESS SCREEN suggested 
to me some topics that might in- 
terest film buyers and producers, 
the one that struck the right note 
was “A few traditions we could 
do without.” 

In 1929, when the commercial 
film industry was still struggling 
for recognition and relatively few 
of the producers prominent today 
had ever been organized, I was 
president of a Visual Education 
Club in a suburban Philadelphia 
high Our weekly pro- 
grams included films that would, 
all things considered, look very 
good right now—films from pion- 
eer sponsors like Bell Telephone, 
Chevrolet, and Metropolitan Life. 


school. 


Much Product, Little Knowledge 

We were fascinated by the mo- 
tion, the sound effects, the ani- 
mation and graphic explanations 


oe n 
7 r 


| f }/ 
Thi 





/ 
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and there were short dialogue 
sequences where people actually 
talked! But sponsors—not 
those mentioned above—gave us 
a little information surrounded by 
a lot of product, and the product 
scenes were often made less pain- 
ful by the use of “beauty shots” 

velvet drapes, turntables, strong 
spotlighting. This is still a con 
venient shot to cover a lot of 
narration without actually show- 
ing anything—and it does save the 
producer some money. 

Not long after graduation, I be- 
came a cameraman for a business 
film producer and took consider- 
able pride in making just such 
shots—they were visually attrac- 
tive, and the sponsor loved them! 
After all, what father isn’t proud 
of pictures of his baby? 


some 


Purpose Is Today's Byword 


Twenty-five years later, in 1956, 
1 had the pleasure of sitting in on 
a work print showing—not, thank 
goodness, of one of my films- 
and hearing the customer laugh 
just such a “beauty shot” right 
off the screen and out of the pic- 
ture. Today, most good films are 


made for well-defined purposes, 
to be seen by specific audiences, 
but there is still a tendency— 
among tired script writers or in- 
experienced film buyers—to fall 
back on the film cliche, stock 
characters, and the “loved it last 
time” story line. 

The improved understanding of 
the use of films in business com- 
munication has paralleled the rise 
of the professional manager—it is 





seldom necessary to make a film 
with the No. | objective of pleasing 
the Big Boss. The deciders at a 
script presentation now can usual- 
ly hold their own when the talk 
turns to technical terms and 
script writer jargon. When they 
buy a cliche-ridden, tradition- 
bound, old-fashioned film, it is 
usually because they've run out of 
time—or money. The client loses 
—and our industry loses more. 


Let Sleeping Traditions Lie 


It seems to me that one answer 
is evident in the good new films, 
whether they be money-makers, 
Or prize-winners, or both. This is 
the dramatized documentary ap- 
proach—the imaginative, colorful 
use of picture and sound to tell 
the true story, the real story—and 
there is one for every film, no mat- 
ter how stereotyped the situation 
seems to be. Let’s continue along 
this road—producers and clients 
alike—and let sleeping traditions 
lie! 





A Business Screen 
Bookshelf to Serve You 
*« The latest reference books 


and handbooks of special in- 
terest to business and televi- 
sion film users are stocked in 
BUSINESS SCREEN’s enlarged 
Bookshelf Service Department. 
Write to 7064 Sheridan Road, 


Chic ago 26, for complete list. 
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What the sales manager learned 
at the PTA meeting 


What really impressed the sales manager 
was the way the movie program was 
put across. 

Everything teamed up for a smooth 
performance. The teacher set up the 
projector in jig time. She started with 
the opening frame—no distracting, flash- 
ing focus frame. The pictures were 
needle-sharp; the sound natural and 
comfortable. 


ORGANIZATION 


SoU Peeticnenecen 





VOLUME 18 - 


NAME_ —— 


STREET _ — 


The projector used was a Kodascope 
Pageant 16mm sound model. And, as 
the sales manager later found out, this 
portable projector not only provides 
simple setups, single-switch reversing, 
fine sound and brilliant pictures—it also 
is lubricated for life. This puts an end to 
the most common cause of projector 
failure, improper lubrication. It keeps a 
Pageant ready to go—on with the show. 


Please send me complete information on the new Kedescope PAGEANT |!6mm Sound Projectors, 
and tell me whe can give me a demonstration. | understand | am under no obligation. 


TITLE 


: STATE 
(Lene) 


Can you benefit from what the sales 
manager learned? You can if you use 
16mm movies, whether for sales, ad 
vertising, or training 

Let a nearby Kodak Audio-Visual 
Dealer show you in person. Or send the 
coupon for a free copy of V3-22. It gives 
complete details on the Pageant and 
other Kodak equipment for audio 
visual use. No obligation either way. 


4-47 
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16mm color 
internegative-positive 
printing and processing 


a 
W Wu 





preserves originals 
gives excellent color fidelity 
and color saturation 
saves costs 


COLOR SLIDEFILM 
16mm BLACK and WHITE 
l6mm COLOR MOTION PICTURE 


2 2 2 eee 





LABORATORY 


Box 2408, Gary 5S, Indiana 
Laboratory 
5929 East Dunes Highway 


Telephones 
Gary, YEllowstone 8.1114 
Chicago, SAginaw 1.4600 
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7th Production Heview: Listing Addenda 


Corrections and Additions to Data 
in the 7th Annual Production Review 
of Qualified Business Film Companies 


METROPOLITAN NEW YORK 


AUDIO PRODUCTIONS, INC. 
Film Center Building 
630 Ninth Avenue, New York 36, N.Y. 
Phone: PLaza 7-0760 


Date of Organization: 1933 


Frank K. Speidell, President 

Herman Roessle, Vice-President 

Peter J. Mooney, Secretary & Treasurer 

Sheldon Nemeyer, Sales Manager 
PRODUCER-DIRECTORS 

L. S. Bennetts H. E. Mandell 

Alexander Gansell Ear! Peirce 

Harold R. Lipman Erwin Scharf 


SERVICES: Motion pictures only, all commercial 
categories. Specialties: publ’: relations, sales 
promotion, merchandising, training, medical, 
technical and educational motion pictures. 
FACILITIES: Both silent and sound studios; six 
cameras and lighting equipment; mobile units 
for location work with tape recorders; per- 
manent staff in all departments, writing, direc- 
tion, editing, animated drawing and optical; 
16 & 35mm projection room; two optical 
printers; editing equipment; zoom stand for 
trick work; machine shop; extensive film and 
music library cleared for television. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Dialing the Nation (Amer- 
ican Telephone & Telegraph Co.); A Test in 
Time (American Cancer Society); The Cy- 
clone Furnace (Babcock & Wilcox): First A 
Physician (Du Pont Company); Unloading 
Ethyl Tank Cars; Automotive Kit — Series 
(Ethyl Corporation); An Introduction to 
Someone You Know (Luxene, Inc.); The First 
Five Minutes (National Board of Fire Under- 
writers) ; Nerve Gas Casualties (EF. R. Squibb 
& Sons); You and the Weather; Cutting 
Fluids (Texas Company); Continuing Series 
of Technical Films (U.S. Navy). TV COMMER- 
CIALS: For N. W. Ayer & Son, Benton & 
Bowles, Cunninghain & Walsh, Dancer-Fitz- 
gerald-Sample, J. Waiter Thompson, Young & 
Rubicam, and others. 


MARATHON TV NEWSREEL, INC. 
10 East 49th Street, New York 17, N.Y. 
Phone: MUrray Hill 8-0985 


Date of Organization: 1948 


Branch: Marathon News-73, Delamere Road, 
London, W-5., England. Maurice Ford, in 
charge. 
Konstantin Kalser, Pres. & Exec. Producer 
Kenneth Baldwin, Vice-President and 
Supervisor of Production 
Charles Van Bergen, Director of News and 
Special Events 
Jean Hauck, Office Manager 
Cindy Karp, Distribution & Traffic Manager 
Services: Public information films, world- 
wide news service, company newsreels, special 
events coverage for industry, film editing, 


stock shots, etc. FACILITIES: Complete 16mm 
and 35mm production and editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: Skyways Without Runways 
(Vertol Aircraft Corp.); The Strongest Link 
(Parsons Corporation) ; Challenge on the Lake 
(Socony Mobil Oil Co.); Boomtown in the 
Muskeg (for “Outlook” NBC-TV). NEws- 
REELS: for Budd Company, Socony Mobil Oil 
Co., British Information Service, Carrier Corp., 
News of the Day, Universal Newsreel, Burling- 
ton Railroad. TV COMMERCIALS: For Pontiac 
(MacManus, John & Adams); Plymouth (N. 
W. Ayer & Son, Inc.); Socony Mobil Oil 
(Compton Advertising, Inc.); Chrysler (Mc- 
Cann-Erickson) ; Oldsmobile (D. P. Brother & 


Co.). 


STURGIS-GRANT PRODUCTIONS, INC. 
322 East 44th Street, New York 17, N.Y. 
Phone: MUrray Hill 9-4994 


Date of Organization: 1948 


Warren Sturgis, President, Exec. Producer 
Benedict Magnes, Vice-Pres., Gen. Manager 
M. ©. Romilly, Vice-President 

A. E. Snowden, Secretary-Treasurer 
Sidney Milstein, Production Manager 


SERVICES: Medical, technical, educational and 
industrial films & filmstrips; animation; t.v. 
production. FACILITIES: Live-action and anima- 
tion production; complete facilities for 16 and 
35mm production; script-writing staff; full 
art studio; sound stage, recording studio; 
sets; editing. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Modern Concepts of Epi- 
lepsy (Ayerst Laboratories) ; Preparation for 
Surgery (Winthrop Laboratories); Teacher 
Education Series: five films (McGraw Hill 
took Co.); The Metisteroids in Rheumatoid 
Arthritis (Schering Corp.); Suppression of 
Lactation With Tace (Wm. S. Merrell Co.) ; 
On Impact (Medical Communications, Inc.— 
Ford Motor Co.) ; Urinary Infections (Nepera 
Chemical Co.); Culdocentesis: An Aid to 
Diagnosis and Therapy of Pelvic Disease 
(Lederle Lab.). SLIDEFILMS: Determining 
Prothrombin Activity; The Female Repro- 
ductive System; Anatomy and Physiology of 
the Cardiovascular System (Warner Chilcott). 
TV COMMERCIALS: For Alchem, Inc.; Belk 
Stores; Leggett Stores; This Week Magazine; 
Troll Enterprises. 


VIDEO PICTURES, INC. 
500 5th Avenue, New York, N. Y. 
Phone: LAckawana 4-2912 


Date of Organization: 1932 


Subsidiary: West Coast Sound Studios, Inc. 
510 West 57th Street, New York, N. Y. 
Phone: Cl 7-2062 


Branch Office: 736 N. Doheny Drive 
Los Angeles 46, California 

Phone: CRestview 1-0188 

Charles L. Turner, Executive Producer 
Frank Payne, Assoc. Producer 

Michael Sage, Assoc. Producer 

Elsie M. Rice, Treasurer 

Matthew McBride, Sales Manager 
Edward J. F. Thorn, Office Manager 
Philip Guarneri, Chief Editor 
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SERVICES: Industrial, educational, training 
and sales promotion pictures. Specializing in 
Television commercials, with emphasis on 
color. FACILITIES: Studio and sound stages 
in mid-Manhattan. Full RCA sound system, 
35mm magnetic and optical, 16mm film record- 
ing, re-recording, construction shops, property 
department, syne playback for musicals. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Story Behind a Bottle 
(Glass Container Manufacturers’ Institute) ; 
Three Easy Rules for Rug Beauty (National 
Institute of Rug Cleaning). TV CoMMER- 
CIALS: for Oldsmobile, Pall Mall, Noxema, 
Ironized Yeast, Molle, RCA, Rise, Speidor, 
Simonize, Stanley Products, S & H Green 
Stamps. 


DISTRICT OF COLUMBIA 


ROBERT J. ENDERS, INC. 

1001 Connecticut Avenue, N. W. 

Washington 6, D. C. 

Robert J. Enders, President 

Howard A. Enders, Executive Vice-Presi- 

dent 

Robert L. Friend, V. P. Chg. Motion Pict. 

Stanley S. Bass, Production Manager 

Richard J. Laitinen, Editorial Supervisor 

Fred Waller, Art Director 

Sylvia Edlen, Publicity Director 
SERVICES: Public relations, 16 and 35mm 
black and white and color films for govern- 
ment, industry, television and theatrical re- 
lease. Creative and production staff provide 
complete services from script to finished pro 
duction. FACILITIES: No data provided. 


ANOTHER 


Filmirine 





RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Ford Motor Company, 
Safety Film Series; Bombproof (Burroughs 
Corporation); Sky Sentinels (Lear, Inc.) ; * 

The New Story of Milk; Crisis (Ex-Cell-O xtra ud ity 


Corp.); The House in the Middle National meena etm 





Paint, Varnish and Lacquer Association 

Escape Route (National Automobile Dealers’ 
Association): Time of Disaster; New Family 
in Town (Federal Civil Defense Administra- 
tion). TELEVISION FILMS: Tomorrow—Today 
Federal Civil Defense Administration) ; The 
Christophers (Father Keller); Songs of Ow 
Fathers (religious series); Rogers Hornsby, 


nautees 


ho warping 
no binding 


no rubbing 
oe 


quarter-hour sport series 





VIRGINIA 
TANTAMOUNT PICTURES, INC. C om p co 


108 N. Jefferson St., Richmond, Virginia 


> 
Phone: Richmond 2-5841 professional reels & cans 
Donald T. Martin, President, Treasure Compco reels are sturdily constructed 
Alfred S. Traynham, Secretary of tough, special tempered steel. They 


. ‘ ’ won't warp or bend—eliminating film 
SERVICES: Complete production service 16mm 


and 35mm; business and industrial films, tele 
vision commercials and films for television 


wearing and rubbing during projec 
tion and rewinding Compco reels and 
cans are finished in scratch-resistant 


FACILITIES: Completely equipped sound stage, special baked-on enamel, You are 
size 2,000 square feet; photographic, sound, assured a lifetime of protection with 
art, animation, script and production these extra quality products avail 


able in 600 ft. to 2500 ft. sizes 
RECENT PRODUCTIONS AND SPONSORS 


, . < 0 
MOTION PICTURES: Store for Tomorrow Write today for Ulustrated Circular on 


’ . , , , vel i¢ 
State of Virginia Department of Public woers ane Came 


Highways One Way Left (American Asso 


, . sender ORPORATION 
ciation of Motor Vehicle Administrators) ; Com pe © conp 





Grand Caverns (Grand Caverns—Shenandoah 2275 W. St. Paul Ave., Chicage 47, Ill. 
Acres); Pine to Paperboard (Continental Can 
Company); What Mr. Evans Did Evans 
Specialty Company). Also see page 74) 


INSTALLATION... 





— a eae 


TWO FILMLINE HEAVY DUTY FILM PROCESSORS 
NOW IN THE UNITED STATES SENATE 


When information is of vital importance . . . when job quickly, expertly and economically. Filmline 
speed is a necessity when consistent, high engineers have achieved true automation for the 
quality theatrical images are required .. . or when first time in film processing machinery—absolutely 
processing costs must be held to a minimum—Film- foolproof and dependabie, yet sensibly priced. Four 
line Processing Machines are always specified. teen standard Reversal and Negative-Positive models 
Government agencies, industry, laboratories—all for processing 16mm, 35mm and 70mm black and 
benefit by the speed, quality and convenience of white or color film are 

Filmline Processors—and keep security at a maxi- available—and special 

mum. TV stations and newsreel companies cut time machines can be built, 

between taking and showing news and sports with or standard models 

Filmline. No matter what your film processing re modified to meet spe- 

quirements, there is a Filmline machine to do the cific problems. 





For complete information, write 


FILMLINE CORPORATION 
Dept. BM-57 @ Milford, Conn 
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Pilots Qualify Via Slides 
in Mohawk Airlines Program 
* Successful use of aerial color 
slides in civilian pilot training re 
cently has been reported by Mohawk 
Airlines, of Utica, New York kum 
ployed to test pilots at new airports 
the color slides speeded pilot train 
ing and cut training costs, according 
to Robert W. Jenkins, Mohawk’s 
director of flight operations 

Prior to 1955, the Civil Aero 
nautics Administration regulations 
required that a pilot seeking qualifi 
cation at an airport actually fly the 
run and make his approach and 
landing, accompanied by a pilot who 
was qualified at that airport In 
1955, the CAA approved, as a one 
year experiment, the study of pro 
jected color slides as a substitute for 
actual flight. The visual substitut 
test was found to be so satisfactory 
that authority to use the slides was 
renewed last September 

High speed Anscochrome color 
film was used without filtration to 
make sets of color slides to show 
the physical layout of various air 
ports The complete set included 
color slides of several aspects of the 
airport: the runways as seen from 
the runways from one 
mile out and 1,000 feet of altitude 
the entire layout from 4,500 feet 
to indicate Mo 


hawk’s ramp space the entire in 


the ground 


the terminal area 


strument landing system cours 
from procedure turn, at the outer 
at the middle marker and 


at the missed-approach area 


marker 

Projected color slides prive the 
pilot more time to concentrate on 
the airport's layout and runways 
than would be allowed him if he 
had to make the same observations 
while actually flying a plane The 
third 


dimensional eflect which simulates 


color photography has a 
actual visual study of the airports 
and enables the pilot to spot obstruc 
tions, taxiways and other detail, it 
wus pointed out, 

Success of the visual training at 
airports in Erie, Pennsylvania and 
Detroit, Michigan, indicate Mohawk’'s 
continued use of this new method 


illustrated Brochure Tells 

of Producer's Credo, Facilities 
* A model of its kind, the new il 
lustrated brochure 


recently made 


available on free request by Cen 
tron Corporation, Lawrence, Kan 
sas producing company, tells the 
basic credo of this young but sturdy 
filmaker With excellent graphics, 
the piece shows ultra-modern fa 
cilities recently « ompleted, notes 
film areas covered and gives the 


company’s viewpoint on production 
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PROJECTED VISUALS SPEED TRAINING OF PILOTS 
t; : 


Above: Mohawk Airline pilots were qualified for airport operations at Erie 
and Detroit in sessions like this. Anscochrome color slide of main instrument 
runway at Willow Run Airport is being interpreted by ground school in- 
structor, Walter W. Bailey. 


Don’t expect your 


company’s films 
to tell you they’re 


not up to PAR... 
SCREEN them 


Yourself! 











In use, films do get hurt. They pick up 

dirt, oil, scratches. Buckle or curl throws 
them in and out of focus. These defects show 
up on the screen, irritate audiences, 

cut down the effectiveness of your message. 


Over the years, Peerless Reconditioning 
has been, and is, RESTORING PRINTS to optimum 
condition and prolonging their useful life. 


If you find defects in your company's prints, let Peerless 


show you that they can be remedied, Write for brochure. 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 









Raybestos-Manhattan Sponsors 
Film on Its Packing Products 
* | am a Packing, a 33-minute 
color motion picture, has been spon- 
sored as a sales vehicle by Raybes- 
tos-Manhattan Company of Newark, 
New Jersey. The new film tells the 
product story of seven major pack- 
ing types made by the sponsor for 
industrial equipment. It will be 
shown to groups of maintenance en- 
gineers and distributor sales repre- 
sentatives, 

The film was produced by the 
sales promotion agency of Close and 
Patenaude, Philadelphia, in coopera- 
tion with Independence Films, of the 
same city. The script was written 
and directed by E. Burt Close of 
Close and Patenaude and the camera 
work was handled by Jack Defrenes 
of Independence Films. 

Most of the footage for | Ama 
Packing was taken at the Raybestos- 
Manhattan plant in Manheim, Penn- 
sylvania. Some sequences were made 
at the Navy Engineering Experiment 
Station at Annapolis, Maryland. & 


* . . 


Kling Film Productions Exec 
Speaks to Publicity Group 

* Hilly Rose, creative director of 
Kling Film Productions, Chicago, 
was the featured guest at a recent 
luncheon meeting of the Publicity 
Club of Chicago. 

Rose discussed the role of motion 
pictures in the overall public rela- 
tions program, emphasizing the 
achievement of prime quality films 
with the minimal sponsor expendi- 
ture. He illustrated his remarks 
with showings of recent public rela- 
tions films produced by Kling for 
General Electric 
American Bakers Association and 
the Aluminum Company of America. 

Pointing up values in human fac- 
tors, he told the group: 

“Publicity usually holds attention 
for a comparatively 


Company, the 


short period 
When you have attention, 
are you getting through to the peo- 
ple you are trying to reach? A 
loaded, well-aimed gun makes its 


of time. 


point: So does a loaded, well- 
thought-out motion picture. 

“Film helps your audience iden- 
tify emotionally . . . creates a mental 
attitude for receptivity of informa- 
tion and better retention of your 
message. 

“A solicitation letter for leukemia 
aid produces results. Show these 
same people a film of a boy suffer- 
ing from leukemia. . . show them 
his bed, his toys, his parents. Show 
the eyes of the parents with their 
untold agonies. Your film has cre- 
ated identification . . . identification 
which opens hearts and purses. §& 
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y——FQ&B PARADE OF NEW PRODUCTS—— 


HEADQUARTERS FOR 


ARRIPLEX mm 


For Immediate Delivery 


Most versatile camera for silent or 
sound film production. Available ac- 
cessories include — 





* tt.5mm /1.9 Cinegon (extreme * Synchronous 42v. motor with 110v 
wide angle) $240.00 60 cycle AC power supply $395.00 
* 90mm £/2.8 Makro-Kilar (focuses t 
* Animatio sotor J 
: * Ta oe 8") $249.95 mnanOn meter Toveae 
A ee eS 








. — * 17.5mm-70mm Parcinor Zoom Lens * Sound Blimp with follow focus 
Medical a-v specialists assembled on Calvin sound stage for Workshop. $399.75 $1520.00 
= — "t wer: ee - * Pistol Grip with trigger $27.50 
Experts Lend Hand at First Medical Film Workshop 3700 ,CS~S —— © Asrifles shoulder-ped $29.86 
* The top men of the medical mo- Foster, Director, Audio-Visual Insti Write for complete price lists 
tion picture field—both in produc- tute, Assn. of American Medical Col- 
tion and utilization—-were the prin- leges; Mervin W. LaRue, Sr., Pro 


F & B HEADQUARTERS 
™ AURICON 


cipal speakers for the First Medical ducer: Helaine S. Levin, Director. 
Motion Picture Workshop. All Film Library. American Dental 
Workshop sessions were held on the Assn.; Dr. Joseph kK. Markee, De 





Calvin sound stages February 4, 5 partment of Anatomy, Duke Univer- 
and 6—-plus an interesting tour of sity School of Medicine; Dr. John For Immediate Delivery 
| the University of Kansas Medical L.. Meyer, MH, U.S. Public Health Nant proof of the dey fol 
| Center on Thursday for demonstra- Service Hospital; Dr, David 5. ae ‘ . Me tthe i 
tions of various audio-visual meth- Ruhe, Head, Department of Audio- t 
ql ods in use. visual Educ ation, University of Kan tremendous trad 
Speakers included: Ralph Creer, sas Medical Center :W arren Sturgis, 5 ene : : bo 
' Director, Motion Picture & Medic al Sturgis-Grant roduc tions, Inc.; 1165.00 f wn th snd 
and Sy Wexler. Churchill-Wexler ae a 3319.25 ' < 
Film Productions, $450 
Specialists attending the work- Write for price lists jazine 





shop came from all parts of the 
country. They included some eighty 


J.G4.MocoAlistex Ino. 


The Newest, Most Advanced 
Lighting & Production Equipment 
LIGHTING EQUIPMENT: 


photographic department heads 
from as many Veteran Administra- 
tion hospitals, a dozen representa- 


tives of the major pharmaceutical 





ey M06000 Baby ¢ te Mead $73.50 
10uses, faculty members of a dozen M63020 Baby Kealite Stand 16.50 
medical colleges, producers who spe- M14000 j t Head 117.50 
cialize in the medical and public 663000 por mene $3.00 
, ' d I M19000 t Head 235.00 
AMA's Ralph Creer at lectern health field, staff men from the med- M63010 Ss Spot Stand 49.50 
- ; : ’ ical corps of the Armed Services, the M0800! ay ren reed (with switc 107.50 
Television, American Medical As- 4 i edit £ ‘ati M61000 jle Bd. Hd, & Gla Huse 62.00 
igi he ay: merican Medica ssociation, ble Bd. Ha & 
sociation; C. Graham Eddy, Chief, ‘ eres he ee bape 
; aeoP American Dental Association, the M19000 M64000 lirect Floodlight 320.00 
Medical Illustration Division, Vet- , “ae . M03000 t Striplight 141.00 
naien filictchneed Dr. J. Edwi American Nursing Association, Pub- 
erans Administration, Dr. J. Edwi a ; 
; lic Health Administration, Doctors BARN DOORS: 
ae Tee Pa 2 WAY 4 WAY 
f Medi ine who are also producing Baby Keallt M58000 $10.50 MS800i $17.00 
film materials, and a number of r Spot M5801! 17,00 MS580I4 10.00 
When you want the other organizations and individuals, _— M5602! = 30.00 M58022 $0.00 


BEST it's. Highlights of the meeting were HANGERS, ETC.: 





the showing of films produced in the opt Hee —— 

LM field, in the evening sessions as well M49006 ’ 4 27 60 

as a part of the daytime demonstra- M5400! Pn tic Hanger 44.00 

. i, M20000 M54002 22.50 

SLIDE DUPLICATING 7. eee = 
Medical film pioneer Mervin LaRue, Sr. M49102. W 1 6 


-MOUNTING SERVICE was one of the Workshop leaders . . . 


® Highest quality 

* Duplicates made from your 
Stereo and 35mm originals—any 
quantity 

* All duplicate slides mounted, 
ready for viewing 

© Fast service 





Write for complete brochures and price lists 


M49102 


See Florman and Babb 
first for anything you 
need in motion picture 
production equipment 











Information and prices on regular mounting serv 
ice and duplicate siides on request. Write to 


Dept. H, Stereo Slide Service 
of REALIST, INC. 


2051 North 19th St., Milwaukee 5, Wis 





mss00! Servicing America’s Finest Film Makers 


F & FLORMAN & BABB, INC. 


68 W. 45th St., New York 36, N. Y., MU 2-2928 
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Director Becker (left) discusses « scene 
with Rev. A K Ferguson head Aud 
Visual Dept Broadcast ng and Film Con 
mission, Nationa! Council of Churche 


THE WORLD AS A STUDIO: 


(CONTINUED FROM PAGI | 
one hoot a movie when to pull oul 
an exposure meter is to invite parti 
cipation and = interest from thou 
sands of people whe have nothir 


te deo brut tand of the treet ma 


watch you | repe it. not hundred 
of people, as we may have in Ne 

York or in Hollywood but thou 
sand Add to thi the imple 
problem of getting film in and out 
of customs, in and out of the cour 

try md trying to get quick and 
rapid laboratos reports from ti 

studio back home and you ear et 
a glimpse of some of the very real 


and practi il proble mse taced ty the 


producer using the world as hi 


studio 
Line Between Life and Art 
Thu line 
blurred in Hong Kong \ 


ling American 


between life and art 
burmb 
filin producer may 


step back and forth a dozen time 


a day Is it truth or incredible 
fantasy that | shoot scenes in in 
describably filthy lume where 1) 
people live in two room flats, with 
water available only three hours a 
day ? 

Is it truth or ineredible fantasy 


end of the day | 
should return to a clean hotel and 
could be 


duced in only three or possibly four 


then, that at the 


eat a dinner that repro 


restaurants in New York? The cost 
of this dinner less than three 
dollars, | » happens to be the 
weekly wage of the waiter that 


serves me 
Facing Up to Reality 

lo make films of the 
the film maker 


mens inhumanity 


real world 
| 
constantly taces 
to man In fac 
ing it he 


tries to put meaning in 


Not to 


meaning in 


it, and translate it into art 
face it 
the lives of all 


is to destroy the 
who 


ippeal before 


his camera 


When | return to the studio 
ready to step on set with $50,000 
dollars worth of precision equip 
ment behind me and a wonderful 





crew ol lop 


technicians 


tive tudis 


i inking 


working as a 


artiste and 


team, | 


am proud of my craft and my part 


producing a unique device, by 
which man can communicate with 
man If, in the artificial world of 


we capture and transmit 
omething of 


y value to men in the 


iy corners of the real world. we 
a worthy 


nd Ld 


hould all be proud It is 


Mental Health Film Shows 
“Anger at Work” in the Office 
* Akin to hate 


anger can be lethal 
itt ryiut degres hoth murder 
Boiling in the 
uiman bream iiger causes an in 
headache i strong feel 
itisfaction and enmity 
nehecked mger burns into the 
ind, turns tos ind foams out 
ira pilling either on the object 


titute ob 
et ly reat W oorl new A 


hich tonited i ; i uly 


sepervuale black and white motion 
picture, deals with the anger “head- 
ache” and its effect on human be 
ing in workaday relationships. 
Inger at Work was sponsored by 
Oklahoma “State 
Health and the 


Bureau, Ine 


De partment of 
| ihm 


Chicago. Though the 


International 
film originally was developed as a 


eneral “mental health 


subject and 
not with industrial training in mind, 
Wesley H 


pre sident 


Greene, International's 


reporis that we have 
discovered great interest in the film 
unong safety directors and person 


nel directors of industry.’ 

One of the psychiatric consultants 
on the film. Dy A. A. Hellams. 
notes that the of the film 


some of the more 


purpose 


was to present 


common misplacements of anger 


nd suggest a few simple techniques 
for controlling our emotions and 
encourage people to examine the 


iuses of their anger, as well as the 


a lot of pictures, a strong layout, but you'll save 
this booklet because it will save you money. There are 
good reasons why some of America’s best known 
organizations and industries repeatedly choose Centron 


productions. Quality is one 


of those reasons; cost is 


another. Read about quality-cost advantages of 
Centron films in our latest booklet. See how and why 
Centron can give you more for your film dollar. 


SEND FOR YOUR COPY TODAY! 
CENTRON CORPORATION 


West 9th at Avalon Road 


7 Lawrence, Kansas 








consequences of anger. . . 


To this purpose, Anger at Work 
dramatizes simple examples of the 
“headache switch”—the transfer of 
anger and resentment from one per- 
son or situation to another person 
or situation. 

First day on his drafting job, Ed 
Wilson is doing fine 
smudges the drawing. Ed blows his 
top. Old Frank McCoy warns Ed 
about the “headache switch.’ He 
shows KEd_ the 


then the boss 


various ways the 


headache switch has worked mong 
the people in the office 
Mr. Carter, the suffered 


from an ulcer because of a nagging 


wife who phoned him every hour. 
Mrs. Nugent complained of head- 
aches, blamed them on het typing 
fired because 


suffered. It 


job and had to be 


her work wasn't the 


typing, it was young Miss Howell 
who got the position Mrs. Nugent 
wanted Tony Luciano 1 good 


pressinan, was angry because his 
son was in trouble with the police 
Rushing his press operation Tony 
lost a hand 

Inger at 
state health 


public library or other 


lo borrow or rent 
W ork, apply to 


departme nt 


youl 


educational film library To pur 
chase the film. write to: Interna 
tional Film Bureau, In 57 East 


Jackson Blvd... Chicago 4. Illinois. 
Purchased, the film may be used on 
television kor 


educational com 


mercial tv use, application must be 
(The film costs $125). & 
Fuller Brush Slidefilm to 

Aid Recruiting of Dealers 

* The Fuller 


using audio-visual media to recruit 


made. 


Brush Company is 
new dealers. First of these devices 


is a 13-minute color sound slide- 


film titled 
Vew Career which was produced by 


fn Opportunity for a 


Transfilm Incorporated for Fuller. 
It is being distributed with sound 
slidefilm projectors to the 
than 500 field 
directly involved in recruiting. 


more 
managers who are 

The film covers three basic areas 
of interest to potential dealers: prof- 
its, description of the work and 
advisability of leaving present posi- 
Outlined in the film is the 
Fuller 


available to all 


tion. 
diversity of the line, 
tected 


dealers and company benefits such 


pro- 
territories 


as retirement, insurance, et 
While all Fuller Brush 


are actually independent business- 


dealers 
men, a point stressed in the film, 
all dealers have the advantage of 
50 years of good will already estab- 
lished by Fuller. Dealers are re- 
from all walks of life and 


requested 


cruited 
receive any assistance 


from field managers, notes the film. 
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VISUALIZE FOR SCIENCE 






For International Geophysical Year ac- 
tivities, White Sands Signal Corps Agency 
and Raphael G. Wolff Studios joined 
forces. Chester Chess (second from left) 
of White Sands staff, explains Aerobee 
rocket to producer Ray Wolff (far right). 
Henry Balcerzak, head of Signal Corps 
motion picture section is second, right 


CHAMBER OF COMMERCE: 
(CONTINUED FROM PAGE 39) 
two Magnacorders, and 
i Berlant and Ampex 600——the lat 


ler two equipped with Ranger-tone 


for lip-syne recording. A specially 
wired electrical outlet permits an 
\uricon lOmm camera to receive 
power from the same source as the 
the Berlant and Ampex. 

Three microphone inputs, located 


in the studio, terminate at a custom 





Quality LAL 


FILM SHIPPING CASES 





Did you ever consider the mileage 
per dollar you get out of a shipping 
case? We have! That's why we've 
built these new cases with more 
than usual care. They're made of 
best quality non-vulcanized fibre, 
strongly fabricated, and reinforced 
with steel corners. Here is low 
priced protection for your films in 
transit. Also available in hard vul- 
canized fibre 


See your nearest dealer or write 
direct to manufacturer for catalog. 


WM. SCHUESSLER 
361 W. SUPERIOR ST. 
CHICAGO 10, ILLINOIS 
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designed patch panel in the control 
room. This panel allows flexible 
use of all machines and any combi- 
nation of microphones and speakers. 

All studio lights are operated in 
the control room which doubles as 
a projection booth). A two-way in- 
tercom connects the control room 


with the studio. 


Edit Films Before Processing 

At one end of the control room is 
a film editing desk, with complete 
equipment for editing film and op 
tical sound tracks. All film shot by 
the Department is rough edited be 
fore being taken to the laboratory 
for final editing and processing 

The studio doubles as a recording 
studio and sound stage. It is acous- 


tically treated with masonite and 
fiberglass and equipped with an in- 
dependent air conditioning system 
The studio 


also has a false wall (window sill 


that is completely silent. 


and venetian blind) which provides 
a permanent set and also hides a 


large storage area. 


Studio Designed by Goddard 

The studio and control room, in 
cidentally, were designed by Ken 
Goddard, with technical assistance 
where needed. 

The National Chamber has made 
great strides both in the use of 
audio-visual materials and in their 
actual production. However, with 
a new department, staffed with men 
who are still willing to learn, the 
only way to go is up. 

The battle for 
being waged through the use of all 
communications media. The Na- 


; . . 
men § minds 18 


tional Chamber recognizes this fact. 


SALES TRAINING CENTER: 


(CONTINUED FROM PAGE 49) 
into the back portion so that trans- 
parencies may be displayed to illus- 
trate talks on the photographic proc- 
The theatre chalk board, also 


containing an illuminator, is made 


S868, 


of a special material which enables 
it to serve as a magnetic board for 
This chalk board 


may also be removed and replaced 


certain displays. 
with either a flannel board or peg 
board, 

The theatre is also equipped with 
a moveable darkroom sink which 
may be brought in from an adjoin 
ing area and connected to water and 
drain outlets in the floor for cer 
tain photographic demonstrations 

Kodak officials believe that the 
wide variety of audio-visual aids at 
sales training headquarters in Roch 
ester have made a worthwhile con 
tribution to the effective instruction 
of Kodak dealer personnel in selling 


techniques. Th 
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Incandescent projectors restrict projection to small 





screens and small audiences. The new large-screen, 
life-like picture projection which gives everyone in 
even the biggest audiences a feeling of “participation,” 


has been made possible by the development of- 


THE UNIVERSAL HIGH INTENSITY 


ARC SLIDE PROJECTOR 


2 


Installation of a Strong Universal Are Slide Projector at Massachusetts Institute 


of Technology Kresge Auditorium where it is doing an “admirable 
critical audiences of up to 1200 pe ns. 2° ow 2", and 344" a # 
sve projected 103 feet to a screen 20 feet wide 


job before 
color sides 


Ideal for sales conferences, technical meetings, conventions 
schools, churches and hotels, and particularly where it is im- 
practical, uneconomical or impossible to darken the room, or 
where it is desirable to maintain room illumination as for 
taking notes. 

Projects 344” x 4”, and 2” x 


2” slides to obtain pictures up 


to 30 feet wide, and of brilliancy comparable to finest theatre 


projection. Plugs into any 110-volt A.C, outlet 


Write today for free literature, prices or demonstration 


THE STRONG ELECTRIC CORPORATION 


“The World’s Largest Manufacturers of Projection Lighting Equipment” 


39 CITY PARK AVENUE ° TOLEDO 1, OHIO 
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Richard B. DeMallie 


DeMallie Named Manager of 
Kodak international Division 
* Richard B, DeMallic 
general of the interna 
tional division of Eastman Kodak 


( ompany 


u 
hhanaget 


has been selected as gen 
eral manager of the division. The 
announcement was made by Kdward 


P. Curtis Kodak 


who has been general manager of 


vice president 


the division since its formation two 
years ago, Curtis continues in over 
all charge of sales, distribution and 
advertising of the company’s prod 
ucts outside the United States 
Marcel Ruot, also an assistant 
general manager of the interna 
tional division, has retired from the 
company after 30 years of service 
DeMallie has been with Kodak 
since 1924 


as manager of Kodak sales organi 


He served successively 


zations in Cuba, Philippine Islands 
and Japan during the years 1927 to 
1939 He returned to the export 
Rochester then 


became assistant manager of the di 


sales division in 


vision in 1941 and manager in 
1946. In 1955, DeMallie was ap 
pointed assistant general manager 
of the international division 

Ruot, born in Paris, France 
joined Pathe Cinema in London in 
1909, In 1923, he became manag 
ing director of the distributing 


W hen Kodak 


interests in 


company for Pathe 
Pathe 
1927, Ruot became managing di 
rector of Kodak-Pathe of Frane« 


After several years in Far East as 


acquired the 


signments, Ruot returned to Eng 
land in 1931 as export manager of 
Kodak Limited, London, England 

When the Kodak European and 
Overseas Organization was formed 
in London, England, in 1946, Ruot 
became assistant to its general man 
ager He moved to Rochester with 
the headquarters of the E. and O 
Organization in 1950 and became 
its manager in 1951. In 1955 Ruot 
was named assistant general man 
ager of the international division 
with responsibilities connected with 
continental kurope, Africa and the 


Middle East Ld 





Announce Test of Film’s Role in Science Education 
as Wisconsin Schools to Show New Physics Program 


* As test tubes and drawing boards 
have become the spotlighted incuba 
tors of production, industry, looking 
to its future requirements, is con 
cerned with finding sufficient num 
bers of young men and women who 
are able and eager to work with the 
tools of science and creative tech 
nology. Jarred by shortages of sci- 
ence teachers, study facilities and 
science-minded students, a number 
if persons in education and industry 
ire utilizing films to popularize sci 
ence and to teach it 

Into this effort next September 
will come a broad-scale test of visu 
ilized education the teas hing of 
high school physics to approximate 
ly 3.000 Wisconsin students by tele 
film. A telefilm is a motion picture 


filmed at the performance of a tele 


vision show. It is not a kinescope, 
which is a facsimile of the tv show, 
but a direct film production. The 
experiment will bring to high 
schools in about 70 Wisconsin com- 
munities part of a telefilm course 
taught by Professor Harvey White, 
of the University of California, a 


nationally-known physicist, 


Will Use 81 EB Films 
Lhe telefilm 


being conducted by the University 


“pilot study” is 
of Wisconsin and its Extension Divi 
a $104,000 grant from 
the Fund for the Advancement of 
Lducation established by the Ford 


Foundation 


sion under 


Produced on 16mm 
color telefilm by Encyclopaedia 


Wilmette, 


Illinois. the full course from which 


tritannica Films, Ine.. 


16mm needs SPECIA 





DU/ART gives your 16mm negative 
SPECIAL CARE with: 


RESEARCH IN 16mm PROCESSING... 


Brought about the use of jet spray negative developing 





eat technical 

nation on how to get j 
the moat from lémm film 

write for DU/ART’S FREE 
hooklet “The Processing 


{16mm Film 





’ for faster 


bromide-drag-free” results 


CONSTANT LABORATORY SUPERVISION... 
Hourly sensitometric tests to guarantee proper develop 
ing strengths 


and constant chemical replenishing con 


trol assures proper processing for every foot of negative 


EFFICIENT LABORATORY ROUTINE... 
Every roll of 16mm film receives constant detail atten 
tion — from gamma strip and picture tests to special proc 


essing instructions for your individual negative 


No matter how large or small the job, your 16mm negative 
receives SPECIAL CARE at DU/ART. 


DU/ART Ficm cass, inc. 


245 West S5th Street, New York 19, N.Y. 





the Wisconsin experiment is being 
adapted consists of 170 films. The 
University will use 81 of these films 
in the multi-school study. These 
81 films are expected to provide a 
valid test of the effectiveness of such 
an audio-visual course. 

The filmed physics lessons, cov- 
ering about two semesters’ work, 
will be tested in Wisconsin high 
schools throughout the next school 
year. The UW study is intended to 
be a test of the films in four types 
of teaching situations. In addition, 
two control groups will be studied 

one in which students are taking 
a regular physics course and one in 
which students are taking no sci- 
ence courses. The purpose of the 
test is to see how much films of this 
type can enrich the teaching of 


science, 


ls First Broad Evaluation 

Currently being shown as a tele- 
vision series in Pittsburgh, the film 
course will have its first “broad 
evaluation” in the Wisconsin study. 
Each film in the course is one-half- 
hour long. Three films a week are 
lectures by Professor White. Two 
films a week are laboratory demon- 
strations by the professor and his 
staff. 

In the introductory film of the 
series, White says: 

“Although the films present both 
lectures and laboratory demonstra- 
tions, it is most helpful when the 
students can do the work themselves, 
later. The effectiveness of the films 
will vary with the facilities availa- 
ble in the school. Most importantly, 
the films make things visible in the 
classroom which have never been 
possible before: the rare, the very 
large and the very small. . . and 
every student has a front row seat.” 

Chairman of the film-study pro}j- 
ect is Professor W. A. Wittich, di- 
rector of the UW Bureau of Audio- 
Visual Directing the 
project, with Wittich, are Profes- 
sor Milton O. Pella, UW School of 
Education, and Charles Wedemeyer. 
director of Correspondence Study, 
UW Extension Division. 


“Some small schools. 


Instruction 


including 
ones in our state, have no labora- 
tory facilities at all and the teacher 
has to teach strictly out of a book.” 


Wittich said. Led 
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ment of the Laboratory Division of 
Crawley Films Limited, Ottawa, 


EXECUTIVE NOTES economical - professional 


motion picture production 


Canada, has been announced by F. 
R. Crawley, president. For the past 
five years, Coxon has been super- 
visor of Pro« essing, both color and 
black and white, with the National 
Film Board of Canada. 


film associates 
of michigan,inc. 


48615 


detroit 10, michigan 
telephone luzon 2-6200 


cabot avenue 





Mrs. Phillis Barclay 


Mrs. Phillis Barclay Joins 
Wilding Picture Productions 

@ Mrs. Phillis Barclay, formerly of 
Guild Television Service, Ltd., Lon- 
don, England, is now a member of 
the production staff of Wilding Pic- 
ture Productions, Inc., at the com 
pany's studio in Chicago. 

Mrs. Barclay will work closely 
with Wilding’s Television Division 
At Guild Television Services, in 
London, she was a director and 
vice-president in charge of anima 
tion, cartoon, puppet and model 
activities. Known to London studios 
and advertising agencies as Phil 
Windebank, Mrs. Barclay brings to 
the American scene a fount of 
fresh and sophisticated ideas. 
Harold Coxon Heads Crawley’s 
Lab Division Processing Dept. 
+ Appointment of Harold G. Coxon 
as head of the Processing Depart- 





For 16mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only bear 
original this 
Fiberbilt TRADE 

Cases MARK 
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Thomas G. Johnstone 


Jam Handy Assigns Johnstone 
to West Coast Operations 

@ Thomas G. Johnstone. assistant 
to the president, The Jam Handy 
Organization, is transferring from 
the Detroit headquarters to the 
Hollywood office to supervise serv- 
ice activities on the west coast. He 
has had extensive experience in a1 
ranging for the many services which 
the Organization offers. Wye 





L. F. Van Houten 


L. F. Van Houten Appointed 
Graphic Pictures Vice-Pres. 

@ The appointment of L. F. Van 
Houten as vice-president of Graphie 
Pictures, Inc., Chicago, has been an 
nounced by the firm, Van Houten 
formerly was editor of American 
Business Magazine and senior editor 
at The Dartnell Corporation, in Chi- 
cago. He will have charge of sales 
and script production at Graphi 
Pictures. 

An author of science texts and 
business and training courses, Van 
Houten was for 10 years a public 
relations consultant to utilities in the 
south and northwest. He is a direc 
tor and past-president of the Man 
agement Forum of Chicago. 


© (967 





associated 
detroit-chicagea 
new york - new orleans 
los angeles - baltimore 
san francisco - houston 
washington - st. louis 





studios in 


SELECTROSLIDE 





The long list of nationally-known firms who 
' use SELECTROSLIDE automatic-projectors in 
. their sales training — selling —and public 
relations programs is growing constantly. There 
MUST be a reason 
From the JUNIOR to the STANDARD to the TWIN 
SELECTROSLIDE nothing beats them, built with more 
than 32 years of experience, to out-perform and 
out-last all others. Why not ask the firms who use 
them 
ALL SELECTROSLIDE automatic-projectors are 
TURBINE-COOLED; Operate with push-button 
remote control, or automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal 
length lenses from 2 to 10 inches; Interchange 
able magazines accommodate from 16 to 96 
slides 
SELECTROSLIDE is the “diamond” of fully-automati 
projectors ...nothing finer...nothing more enduring 
and there is a SELECTROSLIDE to fit your projec 
tion needs. Contact your local Audio-Visual Dealer 
for demonstration or rental of SELECTROSLIDE, or 
consult us 


oes | 
. 
_/ 






Miusts ated liter ature available 
— ne cost of obligation 





james e. maclane 


executive producer 

23 years professional 

experience in film 
production 


GIVES YOU ACTION 


Spindler & Sauppe 1110 


2201 Beverly Bivd Les Angeles 57, Co 











STANDARD 
SELECTROSLIDE 





ELECTROSLIDE 
JUNIOR 


Phene OUnkirk 9.17686 
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Above: producer Charles Beeland (second 


left) demonstrates French camera to 
Board Chairman L. Keith Wood, Dan Max 
Dougald, General Counsel and John A 
(Jef) Davis, Executive Vice-President 


Beeland-Woods Films, Inc. 

Is New Studio Organization 

@ Charles D. Beeland, Jr.. has an 
nounced the incorporation of Bee 
land-Wood originally 
formed as Beeland I ihm Produc ny 
Atlanta in 1935. Mi 


Beeland., whose experience ite luck . 


bili Tine 
Company in 


ten years with Paramount Pictures 
is president and executive produces 
of the new company 

formed 


The newly organization 


is under the executive direction of 
Bernard |, Ochs 
general manager and a member of 
directors. Mr. Ochs 
Wiis formerly Ke neral sales manager 
of Crosley Broad asting of Atlanta 
Tine WLW-A, and Southeastern 


Broad 


vice preside nt and 


its board of 


representative for Crosley 
casting Corporation 

The companys activities cover a 
wide range in the 


motion preture 
including animated ind live 
silent and sound in black 
and white and color, including Cine 
ma Seope, In addition to film pro 
duction, the company maintains thy 
most complete film laboratory with 
in a OOO-mile radius 

For the past 22 


has listed 


years Beeland 


major national and re 
gional accounts among its client 
for industrial, government, civir 
church and achool training filimes 
television commercials and series 


for network and syndication sports 


films, trailers for neighborhood and 


drive-in-theaters motion pleture 
production for theatrical release 
and talent management bd 


Carlton Smith Joins EBF As 
Sales Promotion Manager 

@ Carlton Smith has joined Lney 
clopaedia Britannica Films, Ine., as 


sales promotion manager, according 


to Wilbur 


in charge of distribution 


hdwards vice-president 
Smith 
has been engaged in sales promo 
tion for Eneyclopaedia Britannica, 


Inc., since 1954. In the move from 








the book company to the film com- 
pany, he now will make his head- 
quarters in the EBF offices in Wil- 
mette, Illinois. 1 


William Blandford Appointed 

Haig, Patterson Account Exec 

® Appointment of William O. Bland 
ford as an account executive of Haig 
Detroit, Michi 
gan, has been announced Bland- 
ford will be located in the Dayton, 
Ohio, branch office of the Detroit 


iirm as 


and Patterson. Ine.. 


a specialist in motion pic- 
tures, slidefilms and printed media. 

Prior to joining Haig and Patter 
Blandford served for three 
ind one-half 


on Jive 


years with The Jam 


Handy Organization, Ine., and for 
eight years with the Mutual Life 
Insurance Co bad 


People 5 i1.Piclures 


Donald Willis Joins Staff of 


Keitz & Herndon in Dallas 

@ Donald FE. Willis has been ap- 
pointed animation artist for Keitz 
& Herndon, Dallas, Texas, produe- 
ers of motion 


industrial pictures 


and television commercials. 

For the past three years, Willis 
has been associated with the Alex- 
ander Film Company, of Colorado 
Springs, Colorado, as a designer- 
animator. Previously, he was an 
illustrator with the Continental Air 
Defense Command, United States 
Air Force. Vad 

* « 
Terry to Cal Dunn Studios 
® tom has joined the art 
stall at Cal Dunn Studios, Chicags 


lerry 


Terry sper ializes in modern design. 





in slide film recording — 


ESI'means slide rule accuracy! 


Universal's exc lusive * Electronic Signal Inserter 


means exact placing and exact timing of the picture. 


Does away with the human element of button push- 


ing With ESI 


, slide film pictures change where and 


when you want them to! De signed by { Iniversal’s own 


stall of enginecrs, ESI guarantees perfection in slide 


film production. 


Univ ersal ~ quality pressings on pure \V inylite come in 


live different colors (red, blac le, 


at no extra cost. 


green, blue and gold) 


Univ ersal Recorders — home of the finest sound facil. 


ities tor transcriptions, slide films and motion 


pictures. 


UNIVERSAL RECORDERS 


OF CALIFORNIA, INC. 


6757 Hollywood Bivd 





Hollyw 0d 28 


California * HO. 9-8282 
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Above: Harold A. Keats, studio president 
and F. William Hart, vice-president and 
general manager, head up National Film 
Studios, new Washington producer service 
facility. 

Capital Film Re-Named as 
National Film Studios, Inc. 

@ National Film Studios, Ine., is 
the new name of Capital Film Stu- 
dios, Washington. D.C. as of 
April 1. 

Capital Film Studios was founded 
in 1953 by Capital Film Laborator- 
ies, Inc., and, since its opening, has 
been operated under contract by Na- 
tional Video Productions, Inc. Earls 
this year, National Video purchased 
from the laboratory the lease and 
leasehold improvements to the phys- 
ical facilities at 105—I11th Street. 
S.E., in Washington. 

Effective with the change in name, 
the studio abandons entirely the cor- 
porate entity, National Video Pro- 
ductions and will operate as National 
Film Studios, Inc. Harold A. Keats 
will continue as president of National 
Film Studios. Edward W. Alfriend 
IV, president of 
Bonds, Ine.. 


and of International Finance Corp., 


Insurance and 
of Alexandria, Virginia, 


Washington, joins the organization 
as a member of the board of direct- 
ors. 

Continuing—-as in the past—un- 
der the management of F. William 
Hart, vic e-president, the studio func- 
tions exclusively as a service facility 
for produc ers. The studio has a 
2400-foot sound stage and a comple- 
ment of professional lighting and 
grip equipment. 

Though the studio and Capital 
Film Laboratories now are separate 
and independent facilities, they will 
The labora- 


tory will continue to supply RCA 


work closely together. 


Sound Recording for the studio and 
the studio’s personnel and equipment 
will be available to all laboratory 


clients. Ld? 
oe ae 

Names Administrative Aide 

@ Jack Hynes has been appointed 
administrative assistant to Murray 
Briskin, executive assistant to the 
president of Associated Screen News 
Limited. Hynes previously has been 
a photographic and film director, 
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Howard Magwood 


Howard Magwood Appointed 
Sound Masters’ TV Chief 

¢ Howard F. Magwood has been 
appointed vice-president in charge 
of television production by Sound 
Masters, Inc.. New York. 

As an independent, contracted to 
New York production companies, 
Magwood, since 1951, has complet- 
ed assignments for some 39 adver- 
tising agencies. Magwood has been 
connected with such TY programs 
as Break the Bank and Hit Parade 
as commercials director and was 
production manager for the Beulah 
program He has served in a pro- 
duction-direction capac ity for some 


15 other TV and industrial films. 


~ * % 


Rick Landen Named G-Manager 
of Gerald Productions, Inc. 

@ Rick Landen has joined Gerald 
Productions, Inc... New York City, 
as general manager of the firm. 
The organization produces indus- 
trial films, television commercials 
and programs. 

Landen formerly was with the 
Television-Film Department of Mer- 
eury Artists Corp., and prior to that 
was an industrial public relations 


counselor, Va 





Audio Visual Equipment 
and Consultation 
for the new 


SOCONY MOBIL 
TRAINING CENTER 


was supplied by 
Ken Killian Company 


723 Prospect Avenue 
Westbury, N. Y. 


Phone: EDgewood 4-2733 
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Michael Stehney Joins Kling 
As Vice-Pres., Exec. Producer 
@ Michael Stehney has 


Kling Film Productions as vice 


president and executive producer, 
according to an announcement by 
Harry Lange, execulive vVice-presi 
dent. 

Stehney. a veteran of 20 years 


in the motion picture and photog 





Michael Stehney 


raphy field, formerly was with 
Sarra. Inc.. where he had served as 
a cameraman-director and later as 
production manager, 

Among award-winning television 
commercials which Stehney shot, 
directed or produced are the Stop 
ette spots and the Manor House 
Coflee COMME ials. Stehney bn - in 
his career as a photographer with 
| nderwood and | nderwood itt 
1937. During World War Il, he 


was with a Coast Guard motion pre 


ture and photographie unit Wy 


John C. Thompson to Manage 
On Film, Inc. Mid-West Div. 

@ John ¢ 
pointed mancger of the mid-west 
division of On Film. tne 
ton. New 


The mpson has Leen ap 


of id hee 
Jersey and Ne W“ VY ork 


City Thompson was formerly with 





John C. Thompson 
Wilding Picture Productions. Ine 


The new On Film, Inc. office is lo- 
cated at LOL Investment Building 


Pittsburgh, Pennsylvania Lad 


BUYERS READ BUSINESS SCREEN 


* 1957 


COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE SoOuRCE 


CAMERAS LIGHTING EDITING 


MITCHELL Mole Richardson Moviolas © Rewinders 
V6 Bardwell McAlister Tables © Splicers 
34m Viewers (CECO) 
35mm Hi-Speed Century 
35mm NC ®@ mm Cable 


tandard Colortran 


GRIP EQUIPMENT 
Parallels © ladders 

2 Steps © Apple Boxes 
Scrims © Flags 

Gobo Stands 


Complete grip equipment 


Spider Bowes 
BELL & HOWELL Bull Switches 
Standard * Eyemo ® Filmo Strong ARC-Trouper 
10 Amps 110V AC 5000W 
2000W .750W 
CECO Cone lites 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


(shadowless lite) 
SOUND EQUIPMENT 


Magnasync- magnetic film 


Gotor Clip Liter 
Barn Doors 
Diffusers Reeves Magicorder 

Mole Richardson Booms and 
Perambulators 


ECLAIR CAMERETTE 
35mm © 16/35mm 


Combination 


Dimmers 


Reflectors 


Portable Mike Booms 


Portable Power Supplies to 


AURICONS 

all models single system 
Cine Kodak Special 
Maurer ® Bolex 

Blimps ® Tripods 


ZOOMAR 35mm 


operate camera and recorder 


WE SHIP VIA AIR, RAIL OR TRUCK 


DOLLIES FRAWK © 
Fearless Panoram 
Mc Alister Crab 
Platform * Western 
3 Wheel Portable 


athena & @ 


(+ AIMERA CQuipment (..INC. 


Dept. S 315 West 43rd St., 
New York 36, WN. Y JUdson 6-1420 














COMPLETE SERVICES TO PRODUCERS OF 16mm 
| MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 


Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna- Striping 

Slide Film Animation 
Slide Duplicating 


Vacuumating 


Film Library 


GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + CHICAGO 6 
TELEPHONE DEARBORN 2-6286 
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| EMPLOYEES in many 


plant areas can take their family and 
an nds to the movies once a year 
at Company expense 


Highlites 


Aluminum Company of 


the film portion of the 


Ameri as 
annual report, has proved so popu 
lar that it is now being shown each 


year, not only within the 


plants, but 
Night 


as the feature of a “Family 
program in local theaters, 
Last 


( ompany o} 


year the words Aluminum 


{merica Presents 


Highlites of 1955 appeared on signs 


before theaters in five towns in the 
Massena, N.Y., area This year’s 
film will make a “Family Night 

debut at the Aleoa, Tenn., plant 
where ollicials expect a viewing 


audience of 15,000 


30-Minute Sound, Color Film 
Highlites ia a 


‘ olor sound file 


10-minute, LOmm 


written 
Al oa s 


represents an effort by 


produced 
and directed by own per 
sonnel It 


Company management to present 


company-wide activities with equal 
appeal to all plant sites 
Night” wis 
when employee s asked that the film 


he shown to theirs 


“Family originated 


families and has 
been introduced in the various plant 
areas upon request from employees 
It features an introduction by the 
local works manager, the film /igh 
lites 


ily” type 


and usually includes a “fam 
followed 
| a h 
Alcoa locations 
“Family Night As 
a result, 35mm prints of Highlites 
of 1956 will be and distrib 


uted to company locations for the 


commercial film, 
by cartoons for the children 
and more 


year, more 


have initiated 


race 
first time to be used in local movie 
theaters 
Filmed Throughout the Year 
During the of the 
are busily photograph 


course year 


Ak ou people 


ing and 


ree ording soundtrack on 


new developments expansion prod 
uc ts and personnel engaged in the if 


At the end of the 


of the resulting film sequences are 


work year, all 


gathered together. During the first 


few months of the following 


year, 
V iewed and re 
those to be 


Highlites are chosen 


the sequences are 
viewed, and used in 


Recently, the 
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Films Tell Alcoa's Story in Plants 


"Family Night" 


film has ine luded a sequence featur- 
ing a top executive who explains the 
financial data. 


companys ye arly 


After many methodical checks for 
smoothne and continuity, the fin 


Alcoa 
to tell the story of another 


ished product is released to 
locations 
year of activity within the company. 

Film originally 
Highlites, but not 
final 


length limitations is 


taken for use in 
included in the 
product—usually because of 
nevertheless 
motion 
Pittsburgh 
film 
In this 


various 


pul to good use Alcoa's 


picture department in 
has established a 


library with these sequences, 


valuable 
cross-indexed file, data on 
produc ts and processes can be exam- 
ined by interested personnel 

beach Highlites 


year undergoes 


»» NOW 


photographic 


type 
the easy way... 


Programs Feature a Visual Review of Year 


1954, for 


theme was 


changes in format. In 


example, the movie's 


“How 
world around us.” 
lo Alcoa s 


routes which illustrated modern uses 


aluminum is changing the 
It took viewers 
=« enic 


plant sites via 


of aluminum. 


Commemorate 70th Anniversary 
Highlites of 1956, \atest of Alcoa’s 
annual documentaries, 
rates the 70th 
discovery of the Hall Process. 
continuity centers around the late 


Charles Martin Hall, the 


who made commercial production of 


commemo- 
anniversary of the 


Basix 
scientist 


and who was one 
of the 
people who knew and worked with 
Mr. Hall appear in the film, 
Highlites has proven 


aluminum feasible, 


of Aleoa’s founders. Some 


useful and 


When you have a story to tell clearly and 
quickly, prepare it the Prolype way — 
simple, easy... 

no camera... 

no darkroom! 

ProType photographic type is the ideal 
answer for visual presentations. You get 
clean, razor-sharp type up to 90 points — 
without complicated machinery, expensive 
cameras or darkrooms! All you do is expose 


the type at a simple easel under regular room 


lighting conditions, then develop the ProFilm 
or ProPaper there! That's all there is to it! 
More than 10,000 type sizes and styles are 
available to suit any need, from text to head- 


lines of compelling interest and impact. Pro- 


movie, 


film strip 


titles... 


flip charts 
and 
presentations 


io avivso» CORPORATION 


A Subsidiary of Mergentholer Linotype Company 
2° RYERSON STREET, BROOKLYN 5, NEW TORK 


Distributors ia off principal cies ond Conede 


Text set in Linotype * Headings in ProlType 


Film is ideally suited for use in making projec- 
tion slides, and ProType, on both ProFilm and 
ProPaper, fits in perfectly with all phases of 
the Diazo-type Process. 









(] Arrange demonstration 
1 Send brochure on ProType 
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effective in others ways as well. In 
Alcoa’s activities 
in the aluminum industry to visitors, 
company officials can show the film 
to supplement their own remarks. 
Also, at meetings of local community 
groups, for 


describing many 


instance, the 
be used in much the 
by Ale oa 
to speak. 


film can 
same manner 
officials who are invited 
Shooting for the first Highlites 
film in 1950 met with a cool recep- 
They 
looked with mingled disinterest and 
disbelief on the 


tion from many employees. 


assortment of cam- 


eras, lighting devices and sound 
equipment which surrounded their 


They 


the interruption, 


machines. annoyed at 


were 
and they did not 
believe they would ever see the mo- 


tion picture anyway. 


Now There's Wide Interest 
In 1951, after employees had seen 
Highlites for the first 
attitude changed. 


time, their 
Alcoa cameramen 
found a new eagerness to cooperate. 
Employees jumped at the chance to 
appear in the film. At present, one 
of their biggest criticisms is that 
they 


don't see their 


enough of 
plant’s activities. 

Before 1950 film strips were used 
to tell the story of company activi- 
ties, and their success inspired the 
idea of the longer motion picture 
story which attempts to utilize shots 


from each of the Alcoa locations. 


Changing Pattern of Years 
Use of Highlites as an aid in 
Alcoa’s report to employees is an 
indication of the striking change 
which has taken place since Alcoa 
was founded as the Pittsburgh Re- 

duction Company back in 1888. 
Then, 


it Was an easy 


and for some years after, 
task for the firm to 
familiarize employees with its activ- 
ities, finances and finished products. 
The company’s operations were rel- 
atively compact and the number of 
employees small. 


Growth Tremendous Since War 

By the end of World War II, how- 
ever, Alcoa had grown tremendously 
and there was no that this 
growth would slow during the next 
decade. This 


difficult for top management to relay 


sion 


expansion made it 
information to employees in face to 
face discussions. Alcoa then began 
a program for foremen and super- 
called the Conference 
for Management. It was 


visors, Plan 
initiated 
to provide opportunities for super- 
visory personnel to discuss mutual 
problems and to recommend solu- 
At the 
provided a 
means of informing foremen about 
company policies, history, 


tions to top management. 


same time, the plan 


organiza- 
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tion, competition, products and 
processes, 

Two important facts were revealed 
by meetings under the Conference 
Plan. First, some personnel thought 
Alcoa’s profits ranged from four to 
five times greater than actual fig- 
ures; secondly, most of them knew 
little or nothing about the com- 
panys production record, the 
amount of Alcoa’s income, or how 
it was spent, 

To remedy this situation, the Con 
ference Plan was utilized to explain 
Alcoa’s annual report; at first to 
supervisory personnel, but in a short 


time to virtually all employees. 


produced their own motion pictures 
to tell the local story. 
Discussion an Integral Part 

The disc ussion period Is also an 
integral part of the program. Here, 
each employee has a chance to ask 
questions and to air his views. 

When the size of the group pre 
cludes a dis« ussion period, double 
perforated post ards are handed out 
to employees. One half provides 
space for listing questions they de 
sire to have answered The other 
half may be used for comments and 
criticisms on the program. 

A compact version of the com 


pany's printed annual report, called 


LIVELY 
INDUSTRIAL DESIGN 





GB) ce's new 


free 


ART preview 


print 
available 


Let ws share with you a 
unique adventure in 


creative film making 


Sound Color Film 
How Meetings Are Conducted 


The format for the annual report employee. This booklet summar “Beyond the arts of painting, drama, 


“Alcoa Reports” is given to each Send now for this con 


vincing example of a 
meetings has three main divisions. izes the year’s activities and presents sculpture, music, literature, architecture 


da vality film produced 
The works manager, or his repre company financial information. A $ y ’ 
anager, 


and dancing, today there is the eighth 
Share rs . s also 
sentative. describes local activities; Shareholder Re port 1 also avail lively art-—the newest and perhaps the On @ MOdprale budget 








a discussion period is held, and, the able for anyone interested. liveliest of all —Industrial Design . . . 
Highlites film is shown. The meet- Has Won National Honors The General Electric Company's Appli- 
ings are held during working hours, ' Al Ses a or program ance & Television Receiver Division pags Address: 
» re “Fk ‘aturing ighiites, has won na 
except at plants where Family ea # ; incall Cilia tie: Hien einiiadicas 
Night” is scheduled. tional recognition among presenta an appr Oa ri F : ntribution Kent Lane Films, Inc. 
{ At a small plant, the works man- tions of its type. THE Score, an om 0 Gow One very Renmbeme coter px 1253 South Third Street 


ager may review local activity in 
person At larger locations, how- 
ever, this method would be impos- 
sible. and. in some cases, tape re- 
cordings have been used to bring 
employees this message. 

Charts. flannel boards and film 
strips have been used as visual aids. 


Lately, some of Alcoa’s plants have 


THE FILM DOCTORS: 


SPECIALISTS 


in the Science of 


FILM 


Laboratory Services: 


RAPIDWELD Process: 
For Removal of + Scratches 
* Abrasions + “Rain” « Dirt 






employer-employee communication 
publication, gave Alcoa’s program a 
first place award and a second place 
tie in the publication’s last two em 
ployee annual report contests, 

The company is convinced that 
the annual report program has 
brought about closer management 
employee relations. How do em 
ployees feel ‘4 Here are some of their 
comments: 

“T am truly glad and grateful to 
e an Alcoan. It is a great com 


! 
pany that is looking forward to 
greater progress in the future.” 
and... “The program was excep 
tionally interesting and educational 
It is one of the finest ways of pro 
moting management and labor rela 
tions that I’ve ever known.” 
and ... “Very well prepared, A 
wealth of information and a look 
at the many interesting phases of 
aluminum production.” 

A 90°, Favorable Response 

Of course, not all comments are 
favorable, Some are very critical; 
a very few unprintable, But, over 
90 per cent of the cards received 
have something good to say about 
the program, and even the relatively 
few unfavorable remarks are a sign 


of interest 


ture, THE EIGHTH LIVELY ART.” 


Louisville 3, Kentucky 


Kent Lane Films, Inc. 


"The Magazine the Buyers Read and Advertisers Prefer’ 
Business Screen Covers the Field of Visual Communication 








CAMART TV CAMERA 





DOLLY MODEL Ill 


* Boom arm raises and lowers boom so 
that you can film while the camera is 
being moved. Can be lowered to 2 ft, of 


raised to almost 7 ft. high, 


* Four rubber-stired 10 
ball-bearing wheels for 
smooth, silent movement, 
in alignment for use with 
dolly tracks I ocking de 
vice for straight run, 


* Counter Balanced spring 
action permite accurate 
balance for any motion 
picture camera with blimp 
or standard § television 
camera, 


$1825.00 iw. x1 


Dolly tracks available 


2 oe 





Alcoa believes that steady prog — an = 


IN USE BY — 
Ford Motor Company, Aerojet Corp 
Phileo Corp., Bell Aireraft Co 
Kastman Kodak Co and many 


Government and State Agencies 


CAMERA MART... 


+ Oil Stains & Other Imperfections . 
ress in any industry depends on the 


RAPIDTREAT Process: favorable attitude of the individual 
A preservative to protect employee 
new film against damage 


ind that a well-informed 









employee is a good employee a) 
Send for Free Brochure “Facts On Film Care’ ° 2 8 





Epiror’s Note: Only one phase of 


rapid peseees Alcoa’s extensive film activities, this 
FILM TECHNIQUE ~' report will be followed by a review 


37-02A 27th Street, Long Island City 1, N.Y. of a new Alcoa sales film. 
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SYLVANIA 


ceramic\BLUE TOP 





- PROJECTION LAMPS... 





y 


LIGHTING 


for all makes 


all types ...in all sizes 


New Sylvania Ceramic Blue Tops are available 
in all standard sizes for any projector to 
fill your exact requirements for clear 


brilliant projection 


Blue Tops offer these superior qualities: 
Brighter 


Ceramic Blue Tops won't scratch 
chip or peel like ordinary painted tops 
machine-made filaments assure pictures 


bright as life 


Cooler Ceramic Blue Top is bonded to the 


glass for improved heat dissipation cooler 


operation assures longer lamp life 


Longer Lasting Exclusive Sylvania shock 
absorber construction protects filaments from 


ibration damage 


Use Sylvania 


your shide 


Ceramic Blue Top in your projector 
and movies deserve the best! 


ANIA ELectraic Propucts, Ine 1740 Broadway 


SYLVANIA 


. » » fastest growing name in sight! 


New York 19, N. Y 


RADIO ELECTRONICS TELEVISION ATOMIC ENERGY 





ATTN: 


with Kilf 


Phone 
Oleander 
5.6970 

for 
Professional 
Prices 


X 
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Charles Krum, president of Kestrel 
Productions shoots Amazon wildlife 


lémm Arriflex 


‘ 


BUY ARRI'S FROM THOSE WHO 

KNOW THEM! BIRNS & SAWYER 
STOCK MORE AND SELL MORE 
ARRI'S THAN ANY OTHER DEALER! 












BIG GAME HUNTERS! 
MISSILE TRACKERS! 


itt 24” Telephoto on his 


aan 


— 


Kestrel Crew 





on location has 2 
16mm Arri’s & 
sound blimp in two 


Paoove! 





specially-built 
trucks. 





BIRNS & SAWYER 


8910 Santa Monica Bivd., Los Angeles 46 - OLeander 5-6970 








New AUDIO-VISUAL Equipment 


Recent Product Developments for Production and Projection 


Automatic Slide Projector 
Announced by Viewlex, Inc. 
@ A completely automatic slide pro- 
jector, the Viewlex Instruct-o-Matic, 
has announced by Viewlex, 
Inc., Long Island City, New York. 
Designed for industrial or educa- 
tional use, the Instruct-o-Matic uses 
2x2 or Bantam slides and has 500- 


watt illumination. 


been 


The unit’s auto- 
matic control permits the operator 
to concentrate on the lecture or dem- 
onstration subject matter. 

The Instruct-o-Matic 


can be turned on and off and slides 


projector 


can be ( hanged from acTOss the 





Viewlex Instruct-o-Matic 


An auto- 
matic timer will operate at any in- 


room by remote control. 


terval up to 60 seconds. The timer 


override button selects new slides 


and a hold button extends the view- 
The 


touch bar control is operated by the 


ing time of any slide, unit’s 


slightest touch at any point, chang- 
ing the slides smoothly, quietly and 
effort in forward, 


without reverse 


or repeat sequences, the manufac- 
stales, 


\ “Magic Shutter” on the 


turer 
pro- 
jector has been designed to prevent 
‘ye-strain by automatically chang- 
ing slides without visible movement 
or “white flash” on the screen. The 
unit also features a visual slide se- 
lector window, interchangeable lens 
brilli- 


ance, knee-action tilt-control, a die 


=. large optics for greater 
body and a 5” F 


Professional Lens. I 


« * . 


Portable A-V Package Makes 
Sales Presentation Easier 

* Salesmen field 
tives who are bent with bulky dem- 


case aluminum 


5 Luxtar 


and representa- 
onstration equipment may be inter- 
ested in new meeting package idea 
described in The Florez Digest, a 
‘file of promotion and training in- 
formation” published periodically 
Detroit film 


The pac kage was designed 


by Florez, Ine., pro- 
ducers 
for one of Florez’s clients. 

The new package involves use of 
the Video-graph contour-type flan- 


Ray Helser, 


Client Service. 


nelboard, invented by 


I lorez dire« tor of 
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Using the package, the speaker at 


dealer ot jobber meetings alter- 
nately employs the flannelboard pre- 
sentation and a silent color film- 
strip. 

The demonstrator makes his solo 
presentation unhampered by com- 
plicated devices. Operating on cue, 
floodlights light up the flannelboard 
When the 
flannelboard is doused, the projec- 


manship action is facilitated by a 


and the projector stops. 


tor goes into action. show- 
simple foot switch, wired to both 
the and the floodlights. 
The the 


foot switch when he wishes to alter- 


projector 


meeting leader steps on 


nate his demonstration changing 


the audience focus from the flannel- 


board to screen and back to the 
flannelboard. A remote control 
cord on the projector frees the 


speaker to move about as he 
changes slide frames. 

The audio-visual package's ele- 
ments make it portable and con- 
These elements 


veniently versatile. 


are: a Video-graph contour-type 
flannel board which folds for easy 
packing and which can be easily 
mounted on a table, packing crate 
or other flat surface; light and com- 
pact floodlights and the foot switch; 
a new collapsible lectern, complete 
with reading light. which folds to 
the 


filmstrip projector; 


about size of a brief case; a 


silent presen- 


tation mater’als (meeting leader's 
guide, filmstrip and flannelboard 
symbols) which take little space. 


Faster Auto-Zoom Lens 
Announced by Perkin-Elmer 

* Doubled speed and greater re- 
facility 


version of the 


are the val- 
Auto- 
Zoom variable focal length lens for 


mote control 


ues In a new 
l6mm and vidicon television cam- 
eras, according to the Engineering 
and Optical Division of Perkin- 
Elmer Corporation, Norwalk, Con- 
necticut, the manufacturer. 

The new lens has a speed of £/3.5, 


more than twice as fast optically as 


Perkin-Elmer Auto-Zoom Lens 
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its {/4.7 predecessor, The lens has 
a 5:1 (30-150mm, 60-300mm) vari- 
able focal length range. Improve- 
ments have been made in the lens’ 
electrical and control system so 
that it may now be remotely con- 
trolled up to 4,000 feet away from 
the camera. This is three times 
greater than the distance possible 
with the original model, Series 7 
lens accessories can be mounted on 
the improved lens. 

The Auto-Zoom lens covers the 
entire vidicon format with no vi- 
gnetting at the corners, It is 
equipped with a motor-driven zoom 
and focus for remote control. A mo- 
torized iris is available as an addi 
tional feature. The lens has wide 
application in industrial and closed- 
circuit television, as well as for 


studio use ng 





B&H Magnetic JAN Model 
Mag-Recording JAN Projector 
Announced by Bell & Howell 


* A new magnetic-recording ver- 
sion of Bell & Howell's 16mm com- 


mercial JAN (Joint Army-Navy) 
sound motion picture projector has 
been announced, 

The projector is designed to pro- 
vide professional magnetic record- 
ing on film for military and com- 
mercial applications. Called the 
614, JAN CBRM, the new unit is a 
companion to the Bell & Howell 614 
television projector and the present 
614 commercial JAN. both of which 
offer magnetic playback but will 
not record. Built to military speci 
fications the JAN is rugged enough 





SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE 


7315 Carnegie Ave., 
Cleveland 3, Ohio 
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to withstand the wear and tear of 
field use. 

The new model projects optical 
sound motion pictures as well as 
recording and playing back mag- 
netic sound-on-film. Magnetic repro- 
duce, record and optical playback 
positions are pushbutton-selected. 
All amplifier switching operations 
are automatically controlled by the 
buttons. A built-in red pilot lamp 
indicates when the projector is in 
recording position 

The 614 CBRM projector in ludes 
a recording amplifier-mixer (housed 
in a separate case) with provisions 
for monitoring both visually from 
a meter or with headphones. Two 
microphone input channels are pro 
vided, plus an additional channel 
for recording from an optical to a 
magnetic soundtrack on the same 
film. An electric interlock system 
designed to prevent accidental era- 
sure of the magnetic track is incor 


When the 


projector is turned off or reversed, 


porated into the unit. 


the erase head is automatically dis- 
engaged, 

The new unit retains the features 
of the other JAN projectors, the 
brilliant 


company notes, including 


illumination, reverse 
built-in loop setter, complete film 
protection, sapphire guide rails and 
side tension clips, fingertip con 
trols, a 2-inch £/1.6 standard lens 


and 8 large aperture accessory 
lenses. ae 
“Quick-thread” Reel Designed 
for Reeves Soundcraft Tapes 
@ A new “Quick-thread” reel cle 
signed for easier, faster loading of 
recording tape, now is regularly 
supplied with 5” and reels of 
Reeves Soundcraft tapes 

The new reel features a loading 
slot accessible at the outer edge of 
the reel ‘Tape is inserted in this 
guided to 
attach 
ment. W hen loaded in this man 


slot and automatically 


the hub for instant, secure 
ner, the lape can he fastened with 
out the fingers touching the reel 
states The 


reel is said to per 


the manufacturer 
“Quick-thread” 
mit loading with one hand in a sin- 
gle operation 

Because of the wide angle formed 
by the spokes and hub of the new 
reel, the tape also can be conveni 
ently finger-loaded the method 
commonly employed by profession 
als on 10%-inch reels. bach side 
of the “Quick-thread” reel has an 
indexing area with a special write 
on surface to permit indexing of 
the reel with all types of pens and 
pencils, 

Further information can be ob 
tained from Reeves Soundcraft Cor 


10 East 52nd Street, N. Y 


poration, 
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the Southwest 


JAMIESON 


film company 


producers of 
outstanding 


for over 


@ DOCUMENTARY 
@ DRAMATIC 
@ FULLY ANIMATED 


films for 
business & wndustry 


40 years 


3825 BRYAN + DALLAS + Phone TA 3-8168 


are you sure you are 
getting the best possible 


film strip masters ? 


You're not when your master is 
merely a copy of the originals. 
An lIdentiColor master makes 
use of the finest qualities of the 
originals, and makes up for any 
Identi- 
Color masters correct variations 


deficiencies in them. 
in color density and contrast, 


and compensate for color shift 


in printing—thus giving release 


[IDENTICOLOR 
( LABORATORY 


1104 FAIR OAKS 


a 


SOUTH PASADUNA, CALIFORNIA 


prints of exceptional smooth 


ness. 


With color slide reproductions 
on the other hand, 


true copies. 


you want 
We supply 35mm 
color sides identical to the 
original, at the price of ordinary 


duplicates. Send the 








coupon 
for literature. 

{een eeeeneeeesnresseensseenes PTTTTITITTTTTT TTT ' 
:IDENTICOLOR LABS : 
3 1104 Fair Oaks, So. Pasadena, Calif. $ 
: Please tell me how to get the best ; 
: possible film strip masters, release ; 
$ prints and 35mm color slides : 
: My New : 
$ Title : 
s Company : 
Address : 
: City & Sta ; 
. nS & 
Veeeeeseeseeeess TITIIITTittitt tiie oe 
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Above: new Triangle film processing 
machine for continuous projection. 


Triangle Shows l6mm 
Continuous Processing Unit 

* Completing two years of testing 
of Skokie, 


INlinois has announced a new film 


Triangle Projectors, Ine. 


processing machine which bakes a 
hard both 


sides of L6mm film, enabling longer 


transparent surface to 
periods of trouble-free performance 
on continuous projection equipment. 

15 exhibitors at the recent Chi 
cago Road Building Equipment 
Show, including Mack Truck, Aus 
tin-Western, Baldwin-Lima-Hamil 
ton and Caterpillar Tractor Co, had 
films processed on the new machine 
and held continuous Lomm show 
ings throughout the week-long ex 
hibition. Machine will process 1,000 
feet of Lomm film in ten minutes, 
has 72 ball bearings. Company will 
lease the new machines to film users 
and producers. Ve 


Genarco Slide Projector 
Designed for Big Meetings 

@ Sales executives, training direct 
ors and others who conduct big 


meetings and presentations have 
available to them a new visual aid 


Model SM.2 


projector, ree ently 


mechanism in the 
Genarco § alide 
announced by Genarco, Ine. Ja 
maica, New York 

The new Genarco Model 5M.2 is 


a 3,000-watt slide projector with a 


Genarco Model SM-2 Projector 
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New AUDIO-VISUAL Equipment 


Recent Product Developments for Production and Projection 


/O-slide changer, As many as 70 


slides can be placed in one tray and 
transferred to the other tray by 
push-button remote control, The 


” 


slides are standard 3144” frames. 


Suitable for large meetings—-from 
several thousand 


5M.2 


standard wide-angle lens for rear 


i5 persons to 
viewers—the comes with a 
projection on a translucent screen. 

The unit’s source of light is a 
},000-watt tungsten lamp with a life 
The slides 


and the entire met hanism are ¢ ooled 


expec tancy of 100 hours. 


blowers of 280 cubic 
The slides 
also are protected by a modern dich- 
roid heat-reflecting filter. The SM.2 
projector weighs 62 Ibs., the 
changer, 22 Ibs. 


with electric 


leet per minute capacity, 


The projector's 
voltage is 115 volts, 60 cycles, AC 
only. For other specifications, con- 
tact Genarco, Ine., 97-04 Sutphin 


Bivd., Jamaica, New York. We 





QUALITY . 


SPRINGFIELD 








. Boston, MASSACHUSETTS 


Filmline 16mm Film Processor 
Features Temperature Control 
oA 


trolled, fully automatic l6mm film 


completely temperature-con- 


processor has been announced by 
Milford, 
The new unit is Model 
RISTC, a modification of Filmline’s 
reversal model, which is used for de- 


Filmline Corporation of 
Connecticut. 


veloping high speed film, conven- 
tional motion picture film and micro- 
film. 

This versatile machine also func- 
tions as a negative-positive film proc- 
essor, developing reversal or nega- 
tive-positive at 1200 feet per hour, 
Complete temperature control is 
made possible by Filmline’s exclu- 
sive “Tem-Guard” system which fur- 
nishes both heat and refrigeration 
control for each chemical tank. 

The new model also features a vari- 
able speed drive mechanism, day- 
light operation for all emulsions, a 


NEW PRODUCTIONS FOR 
New York State Department of 
Labor, Division of Employment 
Kamen Aircraft Corporation 
Monsanto Chemical Company 
Sylvania Electric Products, Inc. 


Congregational Christian Churches 


. and dollar for dollar value 


are New England Traditions— 


BAY STATE FILM PRODUCTIONS, INC, 














Filmline 16mm Processor 


stainless steel Air Squeegee, an air 
agitation tube and a forced warm 
air Drybox. The unit has a canti- 
lever construction, an oil-less rotary 
air compressor, fittings for continu- 
ous replenishment, a recirculation 
pump for the developer tank, a feed- 
in elevator and a 1200-foot-capacity 
magazine for continuous processing. 
The Model RISTC is 50” high, 76” 
long, 24” wide, and weighs 500 Ibs. 
For additional information, con- 
tact Filmline Corporation, Dept. 
B-57, Erna Street, Milford, Connec- 
ticut. R 
e * * 
“Pause Button” Featured on 
B&H Model 775 Tape Recorder 
@ A new tape recorder, Model 775, 
announced by Bell & 
Howell Company, Chicago. 


has been 


Designed for use in office, church 
and home, the 775 is well adapted 
to dictation by means of its “pause” 
button. When 
control is pressed, it pulls the pres- 


this spring-loaded 


sure roller away from the capstan, 
halting tape motion instantly dur- 
ing recording and playback. The 
same effect is obtainable by means 
of a pedal, 
available as an accessory. This fea- 
ture is useful in transcription and 
other recording and playback, for 
interrupting the sound momentarily 
without stopping the mechanism. 
Acoustically balanced twin 5- 
inch speakers and a public-address 
switch control are among the 775’s 
other features. 


remote-control foot 


A plunger affords 
quick change to tape speeds of 354 
or 7% inches per second. yy 


B & H Model 775 Recorder 
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NEW DESIGN: front view 


IST 620 2'/4 x 2'/4 slide projector 


f REAL 


recently unveiled by Milwaukee 


manutacturer and ufilizing new 
lower projection amos. Will al 
show 35mm and 38mm slides; re 


tails tor $39.95. 


Super Anscochrome, New Slide 
Color Film, Ten Times Faster 

@ Super 
color film said to be 10 times faster 


Anscoc hrome, a new 


than previous color films, has been 
announced by Ansco, Binghampton, 
New York. 

Super Anscochrome is intended 
for the making of high fidelity 
natura! color slides for screen pro- 
jection and for color print making. 
The sensitive new film can be used 
to make color snapshots by the 
light of an ordinary 40-watt fluo- 
rescent tube or by daylight coming 
through a window, the manufactur- 
er reports. 

The new film has an official ex- 
posure index of 100 with normal 
processing. This speed may be 
doubled, to 200, by increasing the 
developing time. The basic expo- 
sure for Super Anscochrome is 
1/500 second at {6.3, as contrasted 
to 1/50 second at {6.3 for conven- 
tional-type color film. 

With Super Anscochrome, photog: 
raphers will be able to use shutter 
speeds as high as 1/500 and 
1/1000 of a second, to stop move- 
ment in the most rapidly moving 
Initially the 
new film will be supplied in day- 


subjects, it is stated. 


light type only, first in 120 size 
rolls, later in 20-exposure 35mm 


magazines, iy 


Projector Synch Motor Drive 

Offered by Cinekad Co., N. Y. 
@ A new Synchronous Motor Drive 
for all Bell & Howell 


Victor l6mm projectors has been 


(Ampro and 


announced by Cinekad Engineering 
Co.. of New York City. 

The heavy-duty synchronous mo 
tor will drive a projector with reels 
of 1200 feet of film. 


can be attached to the synchronous 


| he projec tor 


motor drive and removed in a few 
seconds. The motor drive features 
a flexible shaft, connected between 
the motor and projector, which per 
mits a steady and quiet run, 

No special technical knowledge is 
required for installation and mount- 
ing, the manufacturer says. led 


Synch motor drive in position (right). 





S. W. Caldwell Subsidiary to 
Supply A-V Studio Equipment 
@ Formation of the Caldwell A-\ 
quipment Co. Limited. as a new 
subsidiary of S. W. Caldwell Lid 
of Toronto, Ontario, has been an- 
nounced by Spence Caldwell, presi 
dent of the parent firm, 

Located at 400 Jarvis Street, in 
loronto, the Caldwell A-V Equip- 
ment Co. will handle audio-visual 
equipment for film studios and lab 
oratories and radio and television 
stations. 

The new firm’s president is M.M 
Elliott, who has been associated 
with the radio and television indus 
tries for many years. He formerly 
was general sales manager of Mar- 
coni in Montreal and more recently 
veneral manager of Motorola Can 


ada Limited Id 





COLOR FILMSTRIPS 
FOR USE IN EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, RLY. 


WRITE FOR FREE BOOKLET: “The David and Goliath of Visual Education” 








Identify Films Instantly 


Unnumbered films cause confusion and loss of time. 


The Moy 
Visible Edge Film 


Numbering Machine 

















The MOY edge numbers every 
foot of 16, 17'2, 35mm film 
and simplifies the task of 
checking titles and footage. 


: 
5] 
. MOY ! wk f 
“not mutilate. fils 
k wing 1] effect 
| olv ire edge 
kee} { fy ‘ 
Multiple 1a t 
. ! « at 1 


i 1k ige nun 
Write for brochure 


AMONG RECENT PURCHASERS ARE 


Eastman Kodak Co., Rochester, N.Y 

General Film Labs., Hollywood, Calif. 
Reeves Soundcraft, Springdale, Conn. 
American Optical (Todd-AO), Buffalo 


Telefilm, Inc., Hollywood, Calif. 


Consolidated Film Labs., Ft. Lee, N.J 
Eagle Labs., Chicago, Ill 

Cinerama Productions, New York 
Columbia Broadcasting System, N.Y. 
Louis de Rochemont, Y.c, 


With the NEW Improved Non-Clog Inking System, Only $2475 








NOW MEAKR THIS! 
MODERNIZE YOUR 35MM DUBBERS & INTERLOCK PROJECTORS 


Magnetic Head 


inead nplete 


nt RCA 1 


ALL for $575 





N. 0.8. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California — Phone: HO 7-9202 





Highest Recognition! 


AMERICAN CINEMA EDITORS 
| AWARD FOR 1956 


“Deluxe 
Miracle” 
Model 





Thermal Heating 


No Arcover Hazard 
No FCC Difficulties 


| * Pe iront I Ik 








Not Dielectric 

No Shock Hazard 
No Service Problems 
Dark room splicing, a breeze! 


Sample Brochure on Request 


| PRESTOSEAL MFG. CO. 3727 3304 street, u26. 1. H. Y, 


War and Peare 








~ VISTAVISION = 


. and Spliced by the Miracle 
“Butt-Weld” 


PRESTO 
SPLICER 


“The finest Film Splicer 
the World Over’ 

pplice ul types 
j iding CRONAR?® (P 

ter Photographic), negative 


CHECK THESE BIG 
FEATURES: 

No Scraping 
No Cement 
No overlap 
No lost picture 
Automatically repiasticized, 
no drying out of splice 

all in 2% seconda! 


n Ww kne 

* Eliminates need of AB 
printing 

* Magnetic track spliced 
without fall-out 

* No clicks going through 
projector 

* No edge oozing 
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KEEPS "EM AWAKE 
on both sides of the hall! 


Sound evenly distributed. They can hear in 
every position, We changed the direction 
of the sound—the greatest improvement 
ever made m Sound Slidefilm machines. 
We make models as light as II Ibs 

Carry eight records and films. 

Clearest sound known to the industry 


Shadow-boxed screen plays brilliant pic 


tures in lighted room. 


Ideal for selling and training 


Mc CLURE 


1115'2 W. Washington Boulevard 
CHICAGO 
Phone: CAnal 6-4914 





@ MOTION PICTURES 
@ FILMOGRAPHS 

@ SLIDE FILMS 

@ SLIDES 

@ TRAINING COURSES 
@ TRAINING GUIDES 
@ FLANNEL BOARDS 


@ TV COMMERCIALS 


254 WEST 54th STREET, N.Y.C 
COlumbus 5-7620 
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Production Review Addenda 


Additional Listings of Qualified 
Producers in the U.S. & Abroad 


COLORADO 


FORNEY FILM PRODUCTIONS 

(Subsidiary of Forney Arc Welders, inc.) 
1802 LaPorte, Ft. Collins, Colorado 
Phone HUnter 2-6498 


Date of Incorporation August, 1946 


J. D. Forney, President 

John H. Werner, Secretary-Treasurer 
Maxfield Howe, General Manager 
Cerald M Tunnell, Account Krecutive 


SERVICES: Producers of 16mm motion pictures 
for industry, public relations, sales training 
and specialized visual presentations. FACILI 
ries Complete camera, sound and lighting 
equipment for all types of field and location 
photography. Offices, sound stage, recording 
tudio, magnetic recording equipment, anima 
tion and editing facilities, music 
l6mm color stock library 


library, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Deep Gold; Accidents 
Don't Just Happen (Homestake Mining Co. 
Long Day at Discovery Rock (Chord Uranium 
Co Hydraulics Unlimited Harsh Hydrau- 
lie Mission to Singapore; Mission to Ni 
geria (Forney Foundation 


INTERNATIONAL FACILITIES 
FRANCE 
LES ANALYSES CINEMATOGRAPHIQUES 


6 Rue Francois ler, Paris Se, France 
Phone BALZAC 40-58 /59 

Date of Organization: 1947 

Georges Rozé, General Manage? 

Jean Vincent, Sales Manager 

André Cantenys, Producer 

Claude Bellanger, Art & Animation Director 
SERVICES 
alization 


Department Production and Re 
Documentaries, industrial and sales 
promotions films 16mm and 35mm and film- 
trips Department Ultra-ralenti—Studies 
with high speed Kodak Camera. FACILITIES: 
Cameflex, Bell and Howell, Kodak and Cine 
Special Cameras, Titles, effects, synchroniza 
tion, dubbing, laboratory and cutting rooms 
Authorized dealer for Bell and Howell 


RECENT PRODUCTIONS AND SPONSORS 
French Cotton Industry, OREC, Ministry of 
Nal Education, Mobil Oil, SNCF, Worthing- 
ton, Air France, Simea, Remington Rand, 
Renault, General Motors Frigidaire, Saint 


Gobain 





FRENCH VERSIONS 
Commentary or Dubbing 
Quickly and Correctly 


LES ANALYSES CINEMATOGRAPHIQUES 


6, Rue Francois - ler 
PARIS 8°, FRANCE 


U. S. references: Dartnell Corporation, Mobil Oil 
Remington-Rand, General Motors, Worthington 








the mark of 








= * 2 
excellence | KC 


in commercial films 


CATE & McGLONE 
films for industry 


1521 cross roads of the world 


hollywood 28, california 





PROCESS YOUR OWN 
li6mm & 35mm FILM 


-* 
se eee 
ae ee ee 








WATSON mee Portable 


eloping Outfit 


Simple, Uniform, Economical and 
Speedy! 


Process up to 200 ft (16-35 


70mm film) immediately! 
Needs only l gal of solution! 


* Stainless steel tank ree 


scratchproof loader! 


Guaranteed—prices from $89 





FREE—Processing book- 
let—104 page Catalog 
—Write for complete 
details Dept. B.S.3. 












BURKE & JAMES, INC 


171 S.Wabash Chicago 4, titinois 
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Professional Film Viewer 


Camera Equipment Co. 

Shows New 35mm Viewer 

@ A new Professional Film Viewe 
for 35 mm motion picture film has 
been announced by Camera Equip- 
York 


The new Viewer enables the 


ment 


City. 


Company, Inc.. New 


editor to view his film from left to 
right on a large (6x40) illumi- 
nated screen, 

Designed to help the film editor 
reduce his film editing time, the unit 
is easy to thread and portable. It is 
enclosed in a durable metal case with 
a hard, grey hammertone enamel fin- 
ish. If desired, a counter and/or 
sound reader can be attached. 

\ Professional Film Viewer also 
is available for use with L6mm film 
which has many of the features of 
Film 
Viewer Id 


the new 35mm _ Professional 


Six Types of Magnetic Tape 
Described in Free Pamphlet 
@ If you are trying to figure out 
which magnetic tape is the right 
type for a particular recording job, 


you may find the answer in a new 


pocket-size folder free on request 
from Minnesota Mining and Manu- 
facturing Company, Dept. M7-56, 


St. Paul, Minn. 

With text-descriptions and car- 
toons symbolizing special uses, the 
two-color booklet is a quick guide 
to six different types of “Scotch” 
brand magnetic recording tape. Be 
sides giving recording characteris 
tics of the various tapes, the book 
let contains a handy reference table 
listing playing time of single and 


dual track tapes at 3° and 7). 


inches-per-second in a_ variety of 


reel lengths. Other topics covered 
in the brochure are the use of splic 
timing 


ing tape and leader and 


tape. I 
Stock Shots to Order, Inc. 
to Film Tests, Story Boards 
@ Stock Shots to Order. Ine., of 
New York City has announced an 
facilities to 


expansion of include 


screen tests and hlming ot story 


boards. The firm is entering its 
third year as a motion picture filin 
production service, 

Raymond Pheelan, president, has 
produced tests for several national 
advertising agencies, filming them 


in the agency conference rooms. 
Filming a story board enables the 
agen \ people to see how their pro 
how well the 


before the 


posed spot will play 
selling points get across 
sponsor and agency invest many 
thousands of dollars in actual pro- 
duction. 

Stock Shots to Order, Ine.. 


also maintains a stock library of re- 


“ hic h 


cent footage, continues its usual 
function of filming special material 
on location and in studios for tele 
vision programs and commercials, Q 


« ~ * 


Cellomatic Produces Meetings 
for Metropolitan Life, TvB 
« 1 wo 


use of Cellomatic presentations for 


organizations have made 


key meetings recently. Cellomatic 
Corporation, visualized sales meet 
ing specialists, produc ed sales con 
ventions in March for Metropolitan 
Life Insurance Company and Tele- 
vision Bureau of Advertising, ac- 
cording to Milton Rogin, Cellomat- 
ic president. 

The insurance firm’s production 
was a recap of a two-year Ll. 5S. and 
Canadian field trip by Frederick W. 
keker, Metropolitan's 
This visualized meeting. attended by 
MLI personnel in the Waldorf 
Astoria, New York City, was the 
kick-off for a big MLI expansion 


program. 


president 





ART4yVIDEART 


ANIMATION 
TITLES 


OPTICAL PHOTOGRAPHY are now 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


LExington 2:7378-9 





* + 


263 TV Stations 
Equipped for Color 


* Color is making head 
way among the nation’s 
tv stations. 263 stations 
equipped lo 
transmit network pro 
grams: color film can be 
transmitted by 89 sta 
tions: color slides by 90 


oO | 
© Can originate live 


| color programs Iw 
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Why Triangle’s 4-Way 16mm Projector Is Superior! 


LARGEST 
REAR VIEW 


SCREEN 
18" X 24" 
AREA - 432 SO.IN 


Lop 
opivalent fp 30°TV Pictiy ne 


* HAS THE LARGEST REAR VIEW SCREEN! (30 
interchangeable with 21” TV size sccreen) 

*® SCIENTIFICALLY-DESIGNED TRIANGLE CONTINUOUS MECHANISM 
combined with rugged Bell and Howell 16mm Model 385 projector 
and 302 magnet 

* FORMS ITS OWN CONTINUOUS LOOP no forming reel necessary 

* PROTECTS YOUR VALUABLE FILM—Mechanical film inspector lo 
cates hard to find imperfections and stops projector instantly 

* FILM LASTS LONGER—-Specially engineered humidifier keeps film 
flat and pliable with dust free and moist air 

* LABORATORY TESTS RAN COLOR FILM 200 HOURS CONTINUOUS 
LY—-No appreciable wear or tear on 6 minute film after completing 
1200 cycles through TRIANGLE'S 4-WAY PROJECTOR 

* CAN BE USED FOR CONVENTIONAL PROJECTION WITHOUT RE 
MOVING continuous loop of film 

* LARGE SCREEN IS AVAILABLE WITH TRIANGLE’s conventional pro 
jector also 

* ALL THE BIG NAMES IN INDUSTRY WHO HAVE EXPENSIVE DIS 
PLAYS at the Museum of Science and Industry use TRIANGLE 
EQUIPMENT, which has been tested and approved since 1948 


TV size screen——easily 


Write For Up-To-Date Information! 


TRIANGLE PROJECTORS, INC. 


3706 OAKTON STREET ° SKOKIE, ILLINOIS 
Chicago telephone: KEystone 9-5122 





Covering the Wide World of Sight and Sound! 
* News and features about vis source of authoritative data on 


ual communication progress this growing field, Get it regu 


larly by Only 


$5.00 per year; 2 years Fo 


BUSINESS SCREEN - 7064 SHERIDAN ROAD - CHICAGO 26 


PROFESSIONAL 


MATTES @® INSERTS ® FADES ® DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS es CINEMASCOPE 
35mm & 16mm B & W or Color 


SPECIALIZED TITLES 


Ray MERCER & CO. 


ESTABLISHED 1928 


from all over the world make ubscription 


SUSINESS SCREEN your best 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


4241 NORMAL AVE., HOLLYWOOD 29, 


NOrmandy 33-9331 


CALIF. 
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COLOR BLOW-UPS 16mm TO 35mm: 


Precision BAW Negatives 
Eastman Color Negatives 


Theater Prints in Color 


SUPEASCOPE 
AVAMORPHIC CONVERSIONS 


from témm and 35mm Originals to 
lémm or 35mm Squeezed Masters 
or Fine grain Internegatives in any ratio. 


SPECIAL EFFECTS IN 
EASTMAN COLOR OR B&W 


Our new Triple-head precision 
printer reproduces the original 
edge numbers and dissolve cue 


in the internegative 


Dissolves, Wipes, Montage 5, Zooms, 
Reductions, Blow-ups, Color separation 
masters, Shrunken film duplication and 
other SPECIALIZED LABORATORY 
SERVICES 


Write us rewarding your film 


printing problems 


FILMEFFECTS 


Or HOLLYWOOD 
1153 North Highland Avenue 


Hollywood 44 California 


SPECIALIZED LABORATORY SERVICES 


creative... 


FILMSTRIP S 
ANIMATION 
FILM-A-GRAPHS 
SLIDES 
VU-GRAPHS 


COMPLETE ART SERVICES 


for those who want 


+. 
» 
> 
> 
s 


“films 
of distinction 


SAM ORLEANS PRODUCTIONS 


—EXPERIENCE SINCE 1914— 


, 


550 fifth evenve ‘ 
? 


we le ee F 
#211 w. cumberland 


& knoxville, tenn. 





Low cost Work Prints 


JUUGMENT DAYS 


The Motion Picture and Television 
Academies Point Up Awards Problem 


ta Is OPEN SEASON for awards programs 
the time of the year when the sap begins to 
stir in the bushes and sponsors and producers 
look to the glitter of a well plated “Osear” o1 
kmmy™” or a “Golden Reel.” So in this month 
of another American Film Assembly (it may be 
the last unless some fresh moola and better ideas 
turn up), we pause to note that both the Acade 
my of Motion Picture Arts & Sciences and video's 
Academy of Television Arts and Sciences got a 
lot of public attention on their respective awards 
ceremonies and that more than a few weaknesses 
were turned up. 

Maybe we can learn something from these self 
judging events which one critic called “notable 
for some glaring sins of commission as well as 
omission.” Here are some pointers on the positive 
wicle 

|. kvents like these are natural public rela 
tions functions. They build a good news focus 
around which an industry’s story can be de 
veloped 

2. They show a cross-section of varied inter 
ests, Drama, comedy, news, sports, and the 
whole gamut of techniques can be rehashed for 
attention 

s. They do give some incentive toward a 
quality goal on the part of creative and technical 
people 

b. Its good morale-building stuff for an in- 
dustry. 


ls Their Judgment Really Valid? 


But, on the negative side, both the “Oscar” 
and “Emmy” awards showed that industry people 
are not generally capable of independent award 
decisions, Any strong group of “major” con 
cerns can easily sway this kind of voting in thei 
own favor. That's been happening in Hollywood 
for years 

What do these awards prove, if anything? 

In the television industry, public interest evi- 
denced by ratings was ignored. The selection of 
Nanette Fabray (Caesar's Hour) as “best com- 
medienne in a series for the year” came after this 
actress had left the program last May, 1956, That 


(. 


Library 


A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 

















For Details Write: 


AUDIO-MASTER Carp. 
17 East 45th St. - New York 17, N. Y. 





single award by 2,500 members of the academy 
made the whole affair look ridiculous. 

We've been for the Film Council of America 
ideal for all years since we first helped put it 
together right after World War II. But we've 
been very much opposed to its practices for the 
last three years. What this industry really needs 
is a nationwide sampling of its best wares among 
ill kinds of prospective customers. Yes, we call 
sponsors, schools, trade groups, church organiza- 


tions and labor unions our customers 


There Are Better Answers to Consider 


Why is it necessary to go through these wholly 
imperfect agonies of film selection at great cost 
to both entrants and viewers when most of our 
effort should go into localized, nationwide ex- 
hibitions of all kinds of good current material? 

Why not let the judging of our yearly efforts 
go into the hands of our peers? The annual ef- 
forts of the National Committee on Films for 
Safety (see page 20) show how very simple 
and economical this process can be. The plaques 
and awards of merit of this specializing group 
are widely respected. 

How about cooperating with such groups as 
the National Sales Executives, the Association of 
National Advertisers, the Public Relations So- 
ciety of America? Any selection or acknowledg- 
ment of films by these groups would be invalu- 
able. These are our customers. 

Let’s talk about this again, after the American 


Film Assembly in April. Lal 


1956 Olympic Games Film Premieres 
in Paris; Will U.S. Ever See It? 


* The official motion picture of the 1956 Olympic 
games, titled Rendezvous in Melbourne had a for- 
mal premiere in Paris on April 2. The full length 
color feature was turned out by a French team 
and is the first comprehensive coverage of the 
Melbourne games. Disagreements between the 
organizers and both newsreel and television firms 
almost blacked out any other coverage. 

Here’s a good bet for some alert U.S. sponsor, 


Otherwise we'll bet this particular film will play 


art houses or nowhere in the U. S. Good 


sportsmanship and public interest certainly merit 
something better than the fate which befell Leni 
Reifensthal’s spectacular pictures of the Berlin 


games just before World War II. I 





Each year since we began 
producing our distinctive 


TYPE TITLES 


we have served an ever- 
increasing number of the 
world’s leading producers 


There must be a reason ! 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 
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SALESMEN GET IN 
STORY GETS TOLD... 


Theater Quality 
* Easiest to Use 

* Lowest in Cost 
* Lightest in Weight 


* 50,000 Users 
Can't Be Wrong 


Your Salesmen’'s Pal 
Your customer enjoys 
a theatre presentation 
on his desk. Sets up 
easily . . . in three 
minutes or less. You're 
in with your story — 
You're out with a sale. 


Ideal for large 
screen projec- 
tion too. 


Complete with 


screen... .$298.50 
ro------------W@----- 

r Send this ad for full information By 
l 1 
we HARWALD co. | 
- 1216 Chicago Ave., Evanston, Ill. { 


Phone: Davis 86-7070 








Cinekad Synchronous Motor 
Drive for 16mm Projectors 


Especially designed to drive all Bell & Howell, 
Ampro and Victor 16mm projectors at 
synchronous speed. 


Projector can be instantly attached to Synchronous 
Motor Drive and quickly detached at any time in 
a matter of seconds. An outstanding feature is 
the flexible shaft which connects motor with pro 
jector and permits smooth, quiet and steady opera 
tion. No special technical knowledge required for 
installation and mounting 
Write for more details and prices 
Available at leading dealers, or direct. 
CINEKAD ENGINEERING CO. 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Pic- 
ture and Audio-Visual equipment manufactured 
by Cinekad. 
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Timely Award to “Tornado” Film 

as Spring Storms Highlight News 

* As Spring’s tempests rage over the Middle 
West, the South and Southwest in recent weeks, 
the recent presentation of Public Service Cita 
tions by the Chief of the U. S. Weather Bureau 
(Department of Commerce) to the United Gas 
Corporation and to the Texas Eastern Transmis 
sion Corporation for their sponsorship of the 
documentary film Tornado gets our “most time 
ly” award 

But the big story behind this Calvin Company 
production is not in the glowing praise of Weather 
Bureau Chief F. W. Reichelderfer but in’ thes 
hard facts: 

Since the first public showing of Tornado on 
February 27, 1956 in Shreveport, La., the 15 
minute black and white film has been seen by 
42 million persons, according to Weather Bureau 
ofhcials 

As a result of the tornado film showings during 
the spring and summer of 1956, 240 additional 
communities took action to establish local warn 
ing networks, 

In addition to showing the operations of the 
Weather Bureau’s Tornado Forecast and Warn 


ing Service, the film shows several dramatic 


' ' 
arrival oi Tornad 


wut storm 





scenes of approaching tornadoes and the pre 
cautionary measures that can be taken by com- 
munities and individuals to reduce loss of life 
and property. In addition to its use over tele 
vision stations more than 350 times, the film 
has had more than 2.000 showings to public 
groups including schools, clubs, churches, publi 
salety agencies and civic organizations 
Through the courtesy of United Gas and ‘Texas 
astern, the Weather Bureau now has 255 prints 
of Tornado for use in 1957. Organizations may 
secure a print without cost from the nearest 
Weather Bureau office or state film libraries 
The Calvin Company was the producer Lad 


* ~ 


Film Converts Hardened “Commies” 


* Conversion note After seeing the motion 
picture, Hungarian Fight for Freedom, 25 former 
Communist prisoners in Greece's Nauplion pris 
on asked to be transferred to the defectors 
section so says the Lnited States Information 
Agency. 

In the same vein, USIA reports that persons 
attending the Izmir Fair in Turkey took home 
upwards of 50,000 plastic records featuring 
Celal Ince, a Turkish singer, and quoting from 


Washington, Jefferson and Ataturk. 1 


SYMBOL OF 


PROFESSIONAL 


QUALITY 





EMPIRE PHOLOSOUND 


INCORPORATED 
Films for industry and television 


120 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN, 










COMPLETE 





MOTION PICTURE 
LABORATORY 


FACILITIES 






PRINTING 
PROCESSING + RECORDING 


All 16mm motion picture 
ind 35mm slide and film 


strip service radio transcriptions 











FILM SERVICE 
Tale +iLM PRODUCTION 


224 ABBOTT ROAD 
EAST LANSING, MICH. 
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NATIONAL DIRECTORY 





EASTERN STATES 


e CONNECTICUT e 


Rockwell Film & Projection Sery 
ice, 18Y High St Hartlord ) 


e MASSACHUSETTS e« 
Cinema, Inc., 24 


: 
poston 6 


Clarendon St 


e NEW JERSEY e 
Slidecraft Co., 142 Morri \ 
Mountain Lakes, N. | 
Association Films, Inc., 
Klm, Ridgefield, N. J 


tjroad at 


e NEW YORK e 


Association Films, Inc., $47 Mad 
ison, New York 17 
Buchan Pictures, 122 W. Chip 


Butlalo 

Crawlord, Immig 
Inc., 200 Fourth 
York 4%, New York 

The Jam Handy 


177% Broadway 


pewa St 


and Landis, 
\wve rite Ne \ 


Organization 
New York 19 
Ken Killian Co. Sd. & Vis. Pdts., 
723 \ve Westburs 
N. ¥ 
> Gh & 
602 W 
Training Films, Ine, 150 
54th St.. New York 19 


Visual Sciences, S9OBS Sullern 


Prospe ct 
Cinema Supply Corp., 


5¥nd St., New York 19 
Wi ! 


e PENNSYLVANIA e 


J. P. Lilley & Son, 928 N. Srd Se 
Harrisburg 
Lippincou Pictures, Ine, 4729 


Ludlow St., Philadelphia 59 
e WEST VIRGINIA e 
B. S. Simpson, S18 Virginia St 


W ( harleston Dickens 6 
6751 


SOUTHERN STATES 


e FLORIDA e 


& Studio, 
we) Box 


Norman Laboratories 
Arlington Suburb 
ROOM Jacksonville 


e GEORGIA e« 


Colonial Films, 7! Walton St 


N. W.,, Alpine 5378, Atlanta 
Stevens Pictures, Inc., [Ol Walton 
St.. N. W., Atlanta 5 


USI 
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e LOUISIANA e 


Stanley Projection Company, 1117 
\ve 


Bolton \lexandria 


Stevens Pictures, Inc., 1407 Tu 
lane Ave New Orleans 

Delta Visual Service, Inc., 815 
Poyvdras St New Orleans 12 
Phone: RA 9061 


e MISSISSIPPI e 


Hershel Smith 
Ro if h Si 


( ompany, 119 


Jackson 110 


e TENNESSEE e 


Southern Visual Films, 687 Shrine 
Bldg Memphis 


Education 
troad St., Nash 


Visual 
116 A 


Tennessee 
Service, 
ille 


e VIRGINIA e 


Tidewater Audio-Visual Center, 
Bldg., £29 South 
ern Shopping Center Phone 


Ma 5-137] 


Cameraland 


MIDWESTERN STATES 


e ILLINOIS e 
Film Registry, 24 Ff 
Kighth Street, Chicago 5 


American 


Association Films, Inec., 561 


VIrove 


LaGrange, Illinois 


Atlas Film Corporation, I111 
South Boulevard, Oak Park 


Handy 
Michigan 


The Jam 
SO N 
| 


Organization, 
Ave., Chicago 


Midwest Visual Equipment Co., 


KHIR Devon Ave Chicago 15 


e MICHIGAN e 


Engelman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit | 


The Jam Handy Organization, 
®?l KE. Grand Blvd., Detroit 
1] 

Capital Film Service, 224 Abbott 


Road, East Lansing, Michigan 


e OHIO e 


Ralph V. Haile & Associates, $26 
Ek. Fourth, Cincinnati 2 


OF VISUAL EDUCATION DEALERS 


e OHIO e 


Academy Film Service, Inc., 


2110 Payne Ave Cleveland 
14 

Fryan Film Service, 1810 E. 12th 
St.. Cleveland 14 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14 

The Jam Handy Organization, 
10 Talbott Bldg., Dayton 2 


Iwyman Films, Inc., 400 West 
First Street, Dayton 
M. H. Martin Company, 1118 


Way |} Massillon 


Lincoln 


WESTERN STATES 


e CALIFORNIA e 


LOS ANGELES AREA 
Clausonthue Audio 
Ek. Walnut St., 
Coast Visual Education Co., 5620 
Hollywood sivd . 
28 


Visual, 1572 


Pasadena 
Hollywood 


Hollywood Camera Exch., 1600 
Cahuenga Blvd., Hollywood 
The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol 


lywood 28, 


Ralke Company, 829 5S. Flower 
St.. Los Angeles 17. Phone: 
IR. 8664 


S. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly 
wood 28 

Spindler & Sauppe, 2201 Beverly 
Bivd., Los Angeles 57 


SAN FRANCISCO AREA 
Associated Films, Inc., 799 Steven 
son St., San Francisco 
Photo & Sound 
Natoma St., 
Westcoast 
San 


Company, 116 
San Francisco 5 
Films, 350 Battery St., 
Francisco 11 


e COLORADO e 
Audio-Visual Center, 28 F 
Ave., Denver 3% 


Ninth 


e OREGON e 

Moore's Motion 

SN. W. 9th 
Oregon 


Service, 
. Portland 9, 


Picture 
Ave 


e TEXAS e 
Association Films, Inc., 1108 Jack 
son Street, Dallas 2 


e UTAH e 


Deseret Book Company, Box 958, 
Salt Lake City 10 


THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 








VIVA LA 
DIFFERENCE! 
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knowledge in their selling of room 
air conditioners. 

The audience, furthermore, was 
not a captive one . 
independent business men who 
tended to look askance at 
claims by individual 
turers 

But 


(CONTINUED FROM PAGE 


they were 


sales 
manutfac- 


screen allowed 
for interesting graph movement 
and comparison perspectives so 
compelling in its clarity and based 
so intrinsically upon the actual 
experience of the men in_ the 
audience, that the aim of the pre- 
sentation was accomplished more 
effectively than could possibly have 
been done in any medium except 
wide screen. 
« a” 


the wide 


These are just a few examples. 
There are many more. We now 
know, for instance, that the periph- 
eral vision afforded by the wide 
screen affects the emotions, and 
the motivations, of the audience, 
in a subtle, but powerful and 
moving manner. The traveling 
road show of THe SATURDAY EvE- 
NING Post, Behind Post Covers, 
was a spectacular demonstration 
of this fact. It was built around 
a wide screen slidefilm which was 
designed to leave the audience 
with an emotional acceptance of 
the greatness of this publication. 

The wide screen slidefilm which 
uses a single projector is not all 
things to all companies. Any film, 
used poorly, by the wrong com- 
pany, in the wrong setting, ad- 
dressed to the wrong audience, is 
doomed in advance to be a dud. 
And no artificial gimmick 
salvage it. 


can 


But the wide screen, employed 
as an effective device, can do an 
outstanding job that cannot be 
done as well by any other medium. 
And between using a gimmick on 
the one hand, and employing an 
effective device on the other, there 
is all the difference in the world. 
That’s why at our company, we 
often say . . . “Viva la Difference!” 


SAFETY AWARD WINNERS: 


(CONTINUED FROM 
by How to Have an 
Home, 6! ” 
safety inspirational 

duced by Walt Disney 
In the Theatrical Trailers category. 
an award of merit went to Traffic 
Safety Series—five 27-second films 
in black / white, produced by United 
Film Service, Ine. » 
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{ecident in the 
minutes, color, a home 
subject pro- 


Productions. 
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* This reader's reference guide covers motion picture and slidefilm DuKane Corp The Big Voice ; ; 
: ; Dulont Co on ith the lon eart 4 4 
programs reviewed in Volume Seventeen of BUSINESS SCREEN, The at nt Son a eee meen ~ 
: Case for the Hidden Heart 4 Wa 
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American Bankers Assn How to Use Your Bank ; 0 Firestone Tire & Rubber Co { Changing Liberia 66 
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Arab Information Center New Day in the Middle East ; ; , Design for Dreaming y M) 
Arabian American Oil Co Desert Horizons ; 5 Safety Patrol 6 62 
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Puick eals from the Freezer 1 »2 Genesee Brewing ( 4 
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Minneapoli 


Minneapolis Star & Tribune 
Monroe Auto Equipment (o 
Monsanto Chemical Co 
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Mutual Benefit Life Insurance 
lo 


National A» 
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National Bowling Council 

National Carloading Corp 

National Comm. for Careers in 
Medic al lex hnology 

National Con 
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National Drug Co 

National Electrical Mire. Aven 

National Foundation for 
Infantile Paralysis 

National Music Camp 

National Research Council 
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New York Stock Exchange 
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The Reader's Digest Assen. 
Remington Rand Co 
Republic Steel ¢ orp 


Revere Copper & Brass Inc 
Reynolds Metals Co 
Richfield Oi] Corp. 

Royal Typewriter Co 

Rust Craft Publishers 


Sahara Petroleum Co 
Chambers of Commerce of St 

Croix and St. Thomas 
Santa Fe Railway 


Scripture Press 
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Shell Chemical Corp 

Shell Oil Co 

Shoe Information Bureau of 
Canada 

Simplex Time Recorder Co 

Sinclair Oil Co 

Smart Family Foundation 

Smith, Kline & French Labs 


Socony Mobil Oil Co 
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Spencer Chemical Co 
Squibb Div., Olin Mathiesen 
Standard Oil Co. Ind.) 


Henry Strauss & Co 
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Texas Co 
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Timber Engineering Co 
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United Air Lines 
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UNESCO 
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U.S. Plywood Corp 
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Woodrow Wilson Foundation 
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* Why not own the Best? auricon Cameras are preferred by 
Professionals for Single-System 16mm Sound-On-Film or Synchronous 
Double-System Studio Recording. Choose Auricon for dependability! Write 
for your free Auricon Catalog describing the many quality features of these 
Cameras. Always sold with a money-back guarantee, you must be satisfied! 


AAU IR 1 Cc O IN 


A PRODUCT OF 
BERN DT-BACH, INC. 
6910 Romaine Street, Hollywood 38, California. (Tel. HO 2-0931) 


wera, 
SOUND-ON-FILM EQUIPMENT SINCE 1931 COML-VOKE MURICOM PRO 600 surte 1700 
$695 00 bop 9149700 & up $4652 5 6 ve 


Auricon ‘Super 1200" Camera, self-biimped for quiet operation in synchronism 


with Double-System Sound Recording Equipment, on Hollywood Sound Stage 


for Top Newsreelers ‘round the World! 

Failte IP ahoad. 

6212 S| G0CNS, World Reporter and famous CBS 
Television News Commentator, films international events with Auricon 
“Super 1200” 16mm Sound-On-Film Cameras, His “World Report,” by 
Clete Roberts Productions, Inc., Beverly Hills, California has 
brought television viewers millions of feet of film, made under the 
most rugged shooting conditions in the World's trouble spots, from 
Suez to Hungary, and back to Streetcorner, U.S.A.! 




































“The photography is superlative. ‘American 
Engineer’ gives you a lift by showing the 
magnificent progress America is making.” 


Chamber of Commerce of the United States 


The dramatic “first’”’ in the 


use of Superscope for wide-screen 





projection of an inspirational picture 





This extraordinary motion picture presents 129 highlights of the courage and 
resourcefulness of our engineers—chemical, mechanical, electronic, automotive, 
mining, metallurgical and many others—a nationwide review of the developments 


that signalize the fast-breaking science news in our fast-changing life. 


“American Engineer” is a panoramic spectacle of the latest, most striking 
and most significant achievements of the American engineering professions. It 
is scenically beautiful and all in Technicolor ... produced and distributed by 


The Jam Handy Organization. 


Just out, it already has been seen by over three and one-half 
million Americans in thousands of theatres. 16mm standard 
color prints are now available for plant, office, school, club 


and other group showings. 


For professional assistance in getting your story before 


millions of eyes, in a big way, call 





























JAM HANDY 
Ciganigaaon 
Dramatizations «¢ Visualizations «* Presentations © Motion Pictures «© Slidefilms © Training Assistance 


NEW YORK 19 HOLLYWOOD 28 DETROIT 11 DAYTON 2 CHICAGO 1 














